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It’s SEALED-IN-STEEL 
Top, Bottom and Sides 


| This patented construction 
‘ae || he «2 Keeps Ray-O-Vacs fresh for when your cus- 


INSULATION tomers need them, even for years and years. 





Prevents damage to flashlights by corrosion or 
swelling of the cells (See guarantee). 





Makes Ray-O-Vac Leakproof the battery that 
builds repeat sales. 


= ? > 
Protects Your Flas 


sf =: Here’s the exclusive GUARANTEE 
FLASHLIGHT 7 inns 
BATTERY 4 that protects you and 4 








ng your customers... =F Flasuiigys 
~ = : : S x R 
rT ——— This guarantee makes pond THIS " 
STEEL Ray-O-Vac the battery D> wee NTEE! ¢ 
most customers want. AF ny 
Ray-O-Vac LEAKPROOFS are consistently ad- Be sure to order from 1 


vertised in full color, full page ads in leading 
national magazines. 


SEALED 


Give yoy 
a new com. 
Parable Hlashligh, 
your jobber now " YOUrS is eye, 
damaged by cor. 
rosion, leakage or 
SWelling of this 
LEAKPROOE cell,”” 


RAY-O-VAC BATTERIES 


RAY-0-VAC COMPANY, MADISON 4, WISCONSIN 
OTHER FACTORIES AT CLINTON, MASS. © LANCASTER, OHIO + SIOUX CITY, IOWA * FOND DU LAC, WIS. + MILWAUKEE, WIS. « KANSAS CITY, MO 








THE SHAPE OF 


THINGS TO COME 


Wooster nylons 


It is not too early to look at the future brush situation in the light of what 





is already known. Should hostilities suddenly cease, imports of hog bristles 
could not be effected short of months’, or even years’, delay. Meanwhile, our 
wartime research and experience with nylon bristle will make deep inroads 
in accepted painting practices. a 








WOOSTER f83*5t] BRUSHES 


THE WOOSTER BRUSH Nunes e WOOSTER, OHIO 
BRUSH MANUFACTURERS SINCE !851 — THRU 4 WARS 








RIGHT NOW, DELIVERY OF WOOSTER FOSS-SET NYLON BRUSHES TO ANYONE OTHER THAN THE U. S. NAVY IS STRICTLY FORBID- 
DEN. THEY WILL BE READY FOR YOU AS SOON AS MILITARY REQUIREMENTS HAVE PASSED AND CIVILIAN PRODUCTION HAS BEGUN. 
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This emblem » } D 


and this trade-mark ° 





. join forces for war and peace 


The above emblem can only be worn by honor- 
ably-discharged war veterans — men who have 
served, with glory, the cause of Freedom. 


In ever-increasing numbers, these proud emblems 
are being seen in the ranks of the men who are 
helping Yale & Towne turn out materials needed 
to end the war. Under the supervision of an em- 
ployment manager who himself wears a dis- 
charged veteran's emblem, these men . . . some 
wounded, some partially handicapped . . . are 
working at jobs that embody the least possible 
strain. 


THE YALE & TOWNE 
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published every other Thursday by Chilton Co. (Ine.). Entered a 
0 ¢ 


8 weCm 
) (Printed in U. 8S. A.) $1.00 3 year. Single copies, 25¢ each Vol. 156, No. 2 


And these war veterans will also play a big 
part in producing the famous YALE line of 
locks, door-closers and hardware for your cus- 
tomers when Yale & Towne again turns com- 
pletely to making these products for peace. 


tue wame YALE uweces make tHe sate 
YALE PUTS 3 BIG SALES MOVERS INTO YOUR BUSINESS 









iss matter March 24, 1933, 
) 


MANUFACTURING CO. 
STAMFORD, CONN., U. S. A. 





“Pm MOTHER: | went 2 new little Arvin Radio tor my kitchen — 
another for our bedroom —and a fine. big one for the living 
room, with an automatic record changer. FM and everything.” 


“I'm JIM: After toxnoles and slit trenches — and no company 
but my rifie—! want @ good bed with « radio beside it (Arvin, 
please) — so | can snooze and be entertained as jong as | like ~ 








.* 
?. S$. “MOTHER, again: | want some other things — en 
automatic electric iron, those roll-e-round laundry tubs, an 
electric heater for the bathroom, some new metal lawn chairs 
— and one of those gay metal-chrome dinette sets (every one 
of them ARVIN). I'm not asking too much, am 1?” 


“Pm SIS (So the tamily calis me). | want an Arvin Radio of my 
own, too—for my room. And maybe we could heave a litle 
redio-phono for the play (it P'm not over. 
playing my hand, i'm going to sweet-taik Dad into a portable 
—for the lawn end our picnics. They're wondertul.)” 





“i'm DAD, the bill-payer: Looks like this 
is all on me — and | can't fuss ebout e 
single item. This is where the bonds | 
bought to help win the war will help keep 
the peace around our home. (I'm going to 
have one of those fine little Arvin table 


codien of my oun, 00)” ALL THIS—and more, too— will be coming from the eleven 


plants of Noblitt-Sparks Industries — when war work is done. 
There'll be Arvin Top Flight Radios — tuny ones, big ones, 
middle-size ones, table models, radio-phono combinations with 
AM and FM, floor models, portables and farm battery sets. 
With tiem, you can radio-furnish your home completely — and 
economically — upstairs, downstairs, all through the house and 
outdoors, too. And there'll be many other fine Arvin Products— 
well worth buying more War Bonds for now 


BAsEE Bw a amasnma aan. ..._. 





ARVIN is the Nome on Products Coming from NOBLITT-SPARKS INDUSTRIES, INC., Columbus, indiana 
Eleven plants in five indiana cities — 25 yeers’ exp in ~ 
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UNDER ThE NAME OF %, 


memco DECORATED 


our reliance upon these names. 


tion is complete, PORCELAIN 


these names imply. 
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THE MOORE ENAMELING & 
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MOORE 
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Accustomed as we are to refer to and purchase 

. . inday to day living . : . so many goods and 
services by their well known and long estab- 
lished trade names, we are hardly aware of 


Perhaps the 


lack of so many products under wartime re- 
strictions has made us all the more conscious 
not only of our dependence upon certain goods 
and upon certain standards but upon the names 
as well. That is why The Moore Enameling and 
Manufacturing Company wants to remind all 
that once its conversion to peacetime produc- 


ENAMELED 


COOKING UTENSILS will be offered again 
under the Moore brands. The trade, knowing 
the name of MEMCO will know, too, all that 


MFG. CO. 
OHIO 


‘PORCELAIN ENAMELED 
COOKING UTENSILS 











BRING 'EM BACK -e 





THE ATTACK @ 





BACK 





BUY MORE WAR BONOS AND STAMPS 
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The world’s first coal 
and woodrangette! This 
new Mascot Model is 


from every pound of 
fuel and its insulation 


will assure users efficient 























































| designed to keep pace baking results. It is a 
Ple with tomorrow’s stream- water heater, kitchen 

lined homes. AND it’s heater and incinerator. 
HEAT-ENGINEERED! Patent applied for. Will 

That means it’s built to be ready after Victory. 
h get the maximum heat Write for information. 
[nase 
s and 
stab- 
re of 
s the 
e re- 
cious 
joods Available now! This room This new magazine type 
ames heater has extra large fire water heater gets the maxi- 
} and box; it gets maximum BTU mum BTU from. every 
dal of fuel; takes 50 Ibs. coal; pound of fuel. It’s HEAT- 

leaves small ash; no clink- ENGINEERED and oper- 
>duc- ers; non-clogging grates. ates 24 hours on one filling. 
FLED Incinerator, water heater Patent applied for. Will be 
" with cooking top. ready after the war. 
again 
wing 
| that 
White for Bull Information 
CO. MASCOT STOVE COMPANY %* DEPT. A, CHATTANOOGA, TENN. 
11.0 
1ELED MASCOT 
- (octe-Cfaaavoad, 
gt orten Heat CH ne ACE 3 

TULLE wo STOVES HEATERS 
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Once your customers have become accus- 
tomed to the high quality and uniformity of 
Oliver Fasteners, they will be back for ‘‘more 
of, the same’’ when supplies run low. 


Long and broad experience in the field of 


~= 
x 
od 
Re 
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rd 
oe 
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fasteners, pole line hardware and all types of 
headed and threaded products enables Oliver 
to manufacture these items in large quanti- 
ties, accurately and uniformly. 

Let the high quality of Oliver products 


help you increase your repeat orders! 


SOUTH TENTH AND MURIEL STREETS - PITTSBURGH 3, PENNSYLVANIA 
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METAL PRODUCTS CO., AKRON 8, OHIO 


be. 
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“Lacquer finish 


not available 
until present 
WPB restrictions 
are removed. 
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= 29 parts plus 69 years 


Each of the twenty-nine parts of this 
Camillus Camp knife is exposed for 
your individual inspection in this ex- 
ploded view. It seerits to show all there 
is to a knife — but there is more to 
Camillus quality than meets the eye — 
even in this revealing picture. 

For instance, the steel is made to 
exacting specifications — proven by 
experience to be the best. Modern 
equipment, much of it war-developed, 
provides volume production—with 
precision accuracy. Expert craftsmen 
assemble well-fitted, smooth-working 


knives and finish them to a fast-selling 
attractiveness. Keen, long-lasting 
edges result from skilled workmanship 
and constant inspection. Streamlined, 
forceful merchandising simplifies and 
stimulates your sales. 

Almost five million of this type knife 
have been shipped to the Armed 
Forces by Camillus . . . after the war 
men will ask for Camillus because mil- 
lions of government-issued Camillus 
knives have served them faithfully on 
the battlefronts. 

In addition to all this, Camillus has 


Free reprints of this ad are available for 


sixty-nine years of experience during 
which it gained a know-how of suc- 
cessful selling and efficient manufac- 
ture that bids you look to Camillus for 
your top-quality knives . . . Camillus 
Cutlery Company, New York 17, N. Y. 
—a business founded in 1876 by 
Adolph Kastor. 


your personal use. Write for Ad No. 8-99A 


Production now going 


to the Armed 


Forces 





Nobody but Mother Nature loves a coyote. 
But she “weatherproofs” him for a life that 
may be spent on the ice-cold windy plains 
of Northern Canada, the more temperate 
climates of our own prairie states, or way 
down South in tropical Guatemala where 
the rainy season lasts from May to October. 


-* 


WINCHESTER 


Weatherproofs the Cartridge That W 


WEATHERPROOFING SIMPLY MEANS that all 
Winchester ammunition will always deliver the goods 
...no matter what the game, the kind of hunting 
terrain or climate encountered. 

Why? Because Winchester ballistic engineers have found 
a way to “‘weatherproof” Winchester priming mixture 
so that it retains its remarkable stability even under 
extremes of heat, cold or humidity. : 
It’s so important that today, as in World War I, almost 
all U. S. military ammunition has been standardized 
to a priming mixture developed by Winchester. 

When ammunition again becomes available, build 
“extra” consumer goodwill with the ammuni- 

tion bearing the world-famous Winchester Red 


WINCHESTER REPEATING ARMS CO. 
New Haven, Connecticut DIVISION OF 
Division of OLIN INDUSTRIES, INC. = 


Worth Waiting For...- PYINCHESTER “oun 


The Ammunition That’s Weatherproofed sss tsa. 
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GOOD NEWS to Distributors and Dealers! 


ARE 


OIL BURNING SPACE HEATERS 


AVAILABLE NOW! 


IMMEDIATE DELIVERY ENABLES YOU 
TO SELL NOW—WHILE OTHERS WAIT 


Superflame Deluxe Twin 


Gives You EXCLUSIVE 
Economy Features . . . 


The only twin heater with 
the Fuel Saver. Saves 20% 
of fuel costs. Two heaters in 
one. Use one burner in mild 
weather — both when extra 
heat is needed. 


| 
| 
| 
| 
| 
| 
| 
| 


ap A - Ry 8 Pe bee EB et te Re ppea 


it BURNING SPACE HEATERS WATER HEATERS FLOOR FURNACES 


DISTRIBUTORS—write us for attractive 
franchise information. Don’t delay. Quick 
action means quick sales for you. 


DEALERS mail the coupon, now, so that 
we can help you get merchandise for this 
season’s selling. 


¢ CHOICE TERRITORIES OPEN « 

















A Top Price Line! A Medium Price Line! A Low Price Line! (a aera a ot AI 
20 popular Superflame models include Top, Medium and Low priced A Pn aad Superflame Com- 


bination Radiating 


Inia plus the Superflame Deluxe Twin. Helps you outsell all competition. With Real Sales and Circulating 
1 


Heater 


QUEEN STOVE WORKS, 


ALBERT LEA, MINNESOTA 


Pree Stove Works, Inc. 
Albert Lea, Minnesota 
Yom mtd Srron Boing Sue Het 
My jobber is 
City or Town —__- 
Dealer's Name 
| City 

















HARDWARE AGE 











ir Priced 
me Com- 
Radiating 
~irculating 
pater 


SAVES FUEL—Around 75%, be- 
cause of its speedy cociing over 
low heat. He will be pleased when 
the fuel bills come in, and you'll 
be delighted not to be wilting 
over a hot stove. 


aws fo 
y days, to 
en you'll 


SAVES MONEY—for little extras 
eee because of fuel saving, be- 
cause it makes foods taste too 
good to be wasted, and makes 
cheaper cuts of meat so tend: 

and flavorful. sf 


r busy women rs: 

kitchen-tested recipes that 
ge. Very soon 
display in all 
4 housefurnishing stores. 


th a valuable book of 
Je a child can use it on any ran 
Pressure Cookers will go on 
hardware an 


complete wi 
make it so simp 
now Wear-Ever 
leading department, 


Genvine Wear-Ever is worth waiting for 


EAR-EVER 


ALUMINUM PRESSURE COOKER | 
Made of the metal that cooks best 
_, easy to clean 


yt COMPANY, NEW KENSINGTON, 


¥ 









Most good hardware merchants... 
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are in business for 


love and money 


OVE of a business which for all of its headaches 


(and what business hasn't got them) .. . you 















! 
' 
! 
i 
' 
4 
1 
) 
\ 





\ 
\ 
\ 
\ 





wouldn't swap for any other. Love of the quality 


products you're proud to stock, display and recom- 


Corbin Extruded Padlock No. i 2 
2883%. Installations of this lock mend to your friends and customers —and which 


in masterkeyed systems make 

profitable sales and satisfied cus- P . 

fomers. As you know, priorities you've seen too little of these war years. 
are required at present. 

Sure you're interested in turnover, volume and 
the spread between the price you pay and the 
price you get. You've got to be — tostay in business. 

Corbin sees it this way — your way — all the way. 
That is why when materials are obtainable, we 
supply you with the finest locks we or anyone else 


knows how to make. 





CORBIN CABINET LOCK CO. 


BIVIiSiOnN OF AMERICAN HAROWARE CORPORATION 
NEW BRITAIN, CONNECTICUT 


when Corbinlocked’’ 











andlast... 





**Salety. £iget «6h 










MAIL BOXES * SUITCASE LOCKS * HINGES DRAWER LOCKS * PADLOCKS * TRUNK LOCKS 
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tae biter 
7 Added 
¢ 
¢ 
As a paint dealer you need to know how pure the aluminum pigment 


is in the aluminum paint you sell. Unless the pigment is made 


from 99+% pure aluminum, your customer will not get the long 


life, high brilliance, and other desirable results he expects of 
aluminum paint. 

Buy aluminum paint made with Alcoa Albron pigment, and a 
first class vehicle, and you never need to worry about quality. 
Only 99+% pure aluminum is used in this high grade pigment. 


Ask your supplier to give you Alcoa Albron in his aluminum paint. 


ALUMINS|M COMPANY OF AMERICA, 1984 Gulf Building, Pittsburgh 19, Pa. 
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Better try stringing | 
r along, Perkins 


—she’s got that tired expression 
that says Itchin’ for a Kitchen! 














Pe 
ca i 
Fa — 





Perkins: Yes, this string isthe emblem Perkins: Tuck your knees under this Crosley Perkins: Here's your food preparation center—and 
of the truly modern way to plan a Cabinet Sink — takes the weight the arm-arc test shows that practically everything 
kitchen. Let me explain — off your feet, see? Handy compartment you need is within reach, without your taking a 

Prospect: What I want, Mister, is a drawer for utensile—or you can have it step. How’s that for cutting down the mileage? 
kitchen with less mileage. on the other side if you prefer. Prospect: That makes sense. But I suppose the fam- 

ily has to move out while they're tearing up my 
old kitchen. 


CROSLEY 


unscrambles modern 


kitchen planning 


HE CROSLEY PLANNED KITCHEN 
does away with the fuss, bother, 
and added expense of the “custom-built” 
kitchen. It provides warm beauty and 
planned convenience for practically any 
size or shape of kitchen space. 
No finicky measurements needed — 





Perkins: No bother—no mess. Measure your kitchen with a piece of string. Instal- 
lation is easy—quick—a matter of not days. you can install your 
Graddey kinchen one step ot 6 tiene—or all st enco—cn you poofat: 

Prospect: How wonderfally simple! I have several friends who will be interested 
in this—I'm sure you won't mind if I send them to see you. Good-by, now. 
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Knee-recessed sink—user can work while 
seated. Convenient storage for cleaning 
materials and utensils used at the sink. 
The last word in organized handinese— 
for step-saving efficiency. 














Planned work centers to fit any kitchen space! No 


cutting or fitting — no filler strips — no “ 
of translucent glass. Light 


down”. Sliding 
work surfaces and cabinet interiors. 














One of the busiest spots in the kitchen — with 
every needed food or utensil near at hand, for 
food preparation. Shelvador® Refrigerator 
brings twice as much food to the front within 
easy reach. Special safety storage racks for 
cups, spices and other necessities. 


—and simplifies the merchandising 


measure kitchen with a piece of string. 

No élaborate sketches — simply dia- 
gram the desired arrangement. 

No construction work, A hanger strip 
holds the wall cabinets. No filler 
strips or furring down from ceiling. 

No mess or confusion. Installation is 


easily and quickly handled without spe- 
cial skill. 
Only a dozen standard units to stock. 
Readily salable accessories are optional. 
Flexible selling—Shelvador* Refrig- 
erator, or one sink, or cabinet, or one 
work center, or a complete kitchen. 


THE CROSLEY CORPORATION, CINCINNATI 25, OHIO 
RADIOS : RADIO-PHONOGRAPHS : FM : TELEVISION : SHORT WAVE : ELECTRONICS : RADAR : REFRIGERATORS : 
HOME FREEZERS : LAUNDRY EQUIPMENT : RANGES : KITCHEN SINKS & CARINETS : THE CROSLEY CAR : 
HOME OF WLW, “THE NATION'S STATION” 
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“Dishing up” calls for serving dishes, 
utensils; here, too, are cooking accessor- 
ies right at hand. Crosley cabinets are 
finished to clean “like a china dish”. 


No experience needed to demonstrate 
and sell Crosley Cabinet-sinks, Kitchen 
Cabinets and Planned Kitchens. 

Effective selling materials, consistent 
advertising and promotional support. 

Good profits result from fast turn-- 
over, quick sales, as well as low stock 
investment. 

Complete information is on the way 


to Crosley retailers. Reg. U.S. Pat. Off,. 














PROMPT DELIVERY! 


Alloy Steel 
STANLEY COLD CHISELS 


for — Stanley Cold Chisels in quantity totake care ish with polished bits and heads. 


H’:. a batch of new business you've been wishing are hammer drawn and toughened. Black forge fin- 


of the waiting demand! These two popular types — Supply these chisels in your territory. For prompt 
No. 1B flared bit and No. 74 “Strait Cut” are now delivery order from your jobber. 


available in a full range of sizes for plumbing, weld- 


ing, metal, electrical or automotive work. 
Stanley Cold Chisels are forged from silicon-man- 
ganese steel, correctly hardened and tempered. Bits 


Stanley Tools, 111 Elm St., New Britain, Connecticut 
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Star UNBREAKABLE SPECIAL FLEXIBLE 


The STAR Unbreakable Special Flexible hack saw blade 
combines ability to cut the hardest materials, with a 
toughness and resistance to breakage that is unrivalled. 
Made with a green finish, specifications data are printed 
on each blade. 


Sifar "MOLY" TYPE 


After a series of exhaustive experiments, Clemson Bros., 
Inc., developed the high-speed steel “MOLY” Type 
blade. Molybdenum is the vital element used in the 
manufacture of this blade, can be secured in either hand 
or power style, is guaranteed fast cutting and free from 
disadvantages of tooth strippage or dulling too easily. 


BAND SAW 


STAR flexible back metal-cutting Band Saws 
are made from highest grade steel. They excel 
in fast cutting, long wearing qualities. Band 
Saws are available in coils, or cut to measure 
and then welded. The new STAR Outline Band 
Saw, also with flexible back, comes in 100-ft. 


coils. 


Starz Power SAW 


STAR Power Saw Blades are designed to give maximum 
cutting service at lowest cost consistent with good work- 
manship. The selection of the proper blade for indi- 
vidual sawing operations is important. For fast cutting 
the STAR high-speed steel, “MOLY” or 18-4-1 Type 
power blades are recommended. 


STAR BLADE | 
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Satz HAND HACK SAW FRAME 


The STAR Hand Hack Saw Frame is made of heat-.’ 
treated spring steel, is strong, rigid and easily adjustable. 
A new cam action lever-lock arrangement automatically 
sets the correct tension on the blade and permits quick 
replacement. 





SELL THE RIGHT TIME 


Styled Right-Made Right-Priced Right 


: Cub—an inexpensive 

wrist watch, popular 
as a spare for grown-ups 
and ideal for young 
people. Curved wrist -fit 
back, chromium plated 


=» Square—l-day alarm 

clock. A very popu- 
lar reasonably priced 
quick turnover item, 454" 
high and 4” wide. Modern 
dial, smart open hands, 


case, unbreakable crystal, top stem shutoff and loud 
metal bracelet or strap. enclosed bell. 


A Broadcast — 8-day alarm. 

Pedestal model, 414," dial, 
radium tipped hands and hour 
markings. Mellow toned te’l 
and top shutoff. An Ingraham 
achievement which has been 
very successful. 


=» Viceroy Pocket Watch. 
model in attractive 
dust-tight case with clear un- 
breakable crystal, silver plated 
dial and pullout stem set. 





A Wrist-Fit #10- 

rugged, depend- 
able wrist watch with 
chromium plated case 
and wrist-fitting back. 
Non-breakable crystal, 
attractive tapered 
leather strap. 


» Ace— 1-day alarm 
clock, 4%" high, 
4” wide, pedestal 
model. Modern legible 
dial and top stem 
shutoff. Reasonably 
priced, dependable, K-21—an attractive 8 
and a fast seller. > day kitchen clock, 7” 
in diameter, smart modern 
cutout numerals and clear 

white dial. 


These dependable timepieces and many others will be avail- 
able again when we have finished our war production program. 


THE E. INGRAHAM COMPANY, Bristol, Connecticut 
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Products 


Flat Irons © Toasters 


Waffle Irons 
Sandwich Toasters and 
Grid-A-Bouts 
Table Stoves 
Heaters © Poppers 
Coffee Brewers and Stoves 
Soldering Irons 
Curling Irons 
Hair Driers © Mixers 
Heating Pads 
Infra Red Lamps ¢ Fans 


he 
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Marching Home 4egatu! 


Among the things he longs most to see are familiar faces and familiar 
places. God speed the day when he will see both to his heart’s content! 
And that will make us happy too. 


Producing the weapons that will help get him home again has kept our 
production lines busy. Soon they will be humming with production of those 
appliances that will help him forget the sound of marching feet and the 
fury of battle. . 


Keep Your Eye On Dominion! 





Let's Put Everything Into The Finish Of Japan! 


DOMINION ELECTRICAL MFG., INC. 
MANSFIELD, OHIO 


ominion 


TRADE MARK 











FOR TOMORROW'S 


DOOR-WAY HARDWARE 


More doors will slide... 


In new homes and apartments, in 
commercial and industrial buildings 
and on the farms, one of the big im- 
provements in post-war construc- 
tion will be the increased use of 
sliding doors. Operating with easy, 
trouble-free efficiency, Richards-W il- 
cox’s perfected Sliding DooR-Way 
Hardware provides the vital mech- 
anism for making the most of such 
Sliding (or Vanishing) DooR-Way 
advantages as saving substantial 
space, better looking appearance, 


and greater safety, particularly 
where there are children. 

For many years Richards-Wilcox 
have excelled in perfecting Sliding 
DooR-Way Hardware. Like other 
R-W products, its record of perform- 
ance and durability has been out- 
standing. Builders, dealers and dis- 
tributors planning a sound and prof- 
itable future, can depend with com- 
plete confidence on R-W Quality, 
R-W Engineering Know-how, and 
R-W willing, efficient Service. 


Richards-Wilcox Mfg. Co. 


Vanishing House Doors 


The sliding-door pocket is easily 
installed when either R-W Van- 
ishing Door Hangers No. 19 or 
No. 719 are employed. Specifically 
designed for single or parallel 
doors in closets, built-in ward- 
robes, kitchenettes, living rooms, 
bedrooms, etc. 
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NATIONAL ADVERTISING reaching nearly ten million families, 
breaks in September issues of five popular, big-circulation magazines 


and continues all through the winter. 


FREE DEALER HELPS will again make it easy for you to tie-in and get 
your share of the big fall business. Remember! Most replacement 


filters for forced-warm-air furnaces are bought in the fall, so . . . 


WRITE OR PHONE your Dust-Stop Distributor and ask him to tell you 
all about the new, the bigger and better, fall selling program on 
Dust-Stops. Better do this today! 


Owens-Corning Fiberglas Corporation, 1934 Nicholas Bldg., Toledo 1, Ohio. 
In Canada: Fiberglas Canada Ltd., Oshawa, Ontario. 
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U) CUM [| —a FIBERGLAS product 
*T.M. Reg, U.S. Pat. Off. 

Every owner of a forced-warm-air 

furnace needs two or more Dust-Stop 

Air Filters... at least once a year. 











FIGURES and FACTS speak for 
themselves—years of user satisfaction prove 
the built-in value of Puritan products. 
Puritan Cordage Mills, Inc., Louisville, Ky. 
eee manufacturers of sash cord, clothes line, 


and braided and twisted cotton cords. 
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to protect the postwar sales of our 
dealers—GEP advertisements like this 
are ap pearing regularly in leading 


outdoor magazines 











RENTS FLOOR SANDERS FOR YOU/ 


@ Dealers who make large annual profits from renting | 


American floor sanding machines have found that counter 
displays are mighty helpful in keeping their machines 
rented all the time. 
machines in circulation. 





Profits come from keeping the 


are profitable items for Hardware Dealers. 
These Astragals are made of extruded 
bronze, aluminum or nickel, and compen- 
sate for expansion and contraction of doors. 
Available in several styles for any type of 
door, they are simple, practical and rugged; 
easily installed and adjusted; prevent 
draughts and air currents, and help to keep 
out dirt and dust. Builders have been using 
Michaels Astragals for many years. Inves- 
tigate NOW. Send for comprehensive 
literature and information on dealer plan. 





Left: Type A Surface 
Astragal may be ap- 
plied to wood or hol- 
low-metal doors, or as 
a stop bead, or at bot- . 
tom of door. 


Supplying counter displays to dealers is one of the ‘ 


points in the 6-Point Plan that assures steady profits | 
from the floor sander rental business ... when you own | 
This 6-Point Plan produces | 


an American machine. 
profits for others. It will produce profits for you. 











Right: Type A-1 
Astragal for sur- 
face application 
on bullnose hol- 
low-metal or 
wood double 
door. 





OTHER 
MICHAELS 
PRODUCTS 


Grilles and Wickets 

Kick and Push Plates 

Push Bars 

Wrought Iron and Bronze Lighting 
Fixtures 

Wire Work 

Cast Thresholds 

Extruded Thresholds 

Extruded Casements and Store 
Front Sash 

Bronze and Iron Store Fronts 

Bronze Double Hung Windows 

Bronze Casement Windows 


fixtures for Banks and Offices 
Welded Bronze Doors 

Elevator Doors 

Elevator Enclosures 

Check Desks (standing and wall) 
Lamp Standards 

Marquise 

Tablets and Signs 

Name Plates 

Railings (cast and wrought) 
Building Directories 

Bulletin Boards 

Stamped and Cast Radiator Grilles 


THE MICHAELS ART BRONZE CO.,Inc., Covington, Ky. 


Manvfacturers since 1870 of many products in Bronze, 
Aluminum and other metals 


Keep on Buying War Bonds 
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PACKAGED 
GOODS 


What is the most popular form 
of Felt Base Floor Covering? 


Packaged Rugs. Latest Government 
Census figures show that over 50% 
of all Felt Base production goes 
into Rugs. Packaged rugs sell like 
hot cakes; because customers find 
them easy to buy, easy to lay, and 
easy to care for. 





Why is Gold Seal Congoleum 
the biggest selling rug line? 


3 important reasons! Its reputation 
for quality. Its high beauty and 
utility value at low cost. And its 
powerful customer—getting advertising. 
For the 35th consecutive year, Gold 
Seal Congoleum ads are appearing in all 
top-flight women's magazines—the only 
4—color advertisements for packaged 
floor coverings. 


Profit-pointers for the retailer who asks: 
"Where do Gold Seal Congoleum Rugs 
fit into my postwar picture"* 


What is the most profitable 
Felt Base item for me? 





Gold Seal Congoleum Rugs—the original 
low-cost packaged floor covering. You 
deliver them to your customers in the 
factory package ... saving cutting, 
shrinkage, remnant mark—downs, packing 
expense, etc. Furthermore, Gold Seal 
Congoleum Rugs are the only packaged 
floor covering with the famous money 
back guarantee. A swell selling point! 





Where should I display 
Gold Seal Congoleum Rugs? 


In your floor covering department, 
naturally! Don't forget that more 
than 65% of them are bought for liv— 
ing rooms, dining rooms, bedrooms, 
porches, and other family rooms. Properly 
displayed, promoted and sold, 

Gold Seal Congoleum will be the fastest 
selling, full-profit item in the 
whole department. 


GOLD SEAL CONGOLEUM 


AMERICA’S LARGEST SELLING FLOOR COVERING 


For information and suggestions that will ess 
make the Gold Seal Congoleum display one of the 


busiest spots in your store . 


. write our nearest 


branch office or: Congoleum—Nairn, Kearny, N. J. 
Makers of Gold Seal Congoleum and Nairn Linoleun. 


AUGUST 2, 1945 


*The third in a series presenting significant merchandising facts on Felt Base Floor Coverings. 
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STOP and BUY 
Mitapace 


“HANDY PACKS” 
DISPLAYED ON YOUR COUNTER! 


,_ RETAILERS featuring Milapaco “Handy 

Packs” of Lace Paper Place Mats and 
Doilies report increasing unit sales as much 
as 9 times over the average dime-selling 
package of this type. “Milapaco” value 
STANDS OUT—packages sell with little 
or no special sales effort. 
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Lets look to the 
FUTURE! 


WHEN the war is over, or when pres- 
ent restrictions arte relaxed, Lawson 
Bathroom Cabinets will again maintain 
their position of leadership, backed by 
129 years of manufacturing experience. 

Lawson Bathroom Cabinets definitely 
set the tempo for smart styling, beauty 
and sound construction. Their high 
reputation for utility and high value is 
nation-wide! —will be available to you 

The Lawson line has always been so | when current production 
complete and the range of prices so.wide |  festrictions are eased or 
that the right Cabinet could easily be lifted. Meantime, look 
found for every type of building, to fit ahead to the opportunity 
every budget. And each Cabinet in every for volume sales and 


price range was made to the same high profits from displaying 
standard of quality! and featuring attractive, 
Y hi f th fast-moving ‘‘Milapaco” 
ou may expect great things of the | ‘Handy Packs: 


Lawson line to come, for it will combine 


the traditions of the past — the finest Mi LWAUKEE LAC E PA P E R Cc Oo. 
developments of the future! 1306 E. Meinecke Ave. Milwaukee 12, Wis. 


AS oe Established in 1898 
WORLD’S LARGEST ot Branch Offices and Warehouses: 

Lo f eecker St., an ve., 
BUILDERS OF mem, State Cis: New York 12, N.Y. te Sielee 21, Colt 
BATHROOM CABINETS , 4 


om rw awson co. “uy ice | MMI ACTATALOE 


CINCINNATI 4, OHIO 





ALL THE “HANDY PACKS” 
YOU CAN SELL... 
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NORTON ABRASIVES | 


Shap knives 
pal MAKE TENDER TURKEYS! 


Mats and ; 1 . = ‘ b 

les a8 muck Mapeeaitsesm These reliable sharpeners assure Sharp Knives... 
ime-selling ” 

aco” value 


with lite 3 " Order them for the holiday season 


The long and favorably known ‘‘Kantbreak’’ will make 
the carving knife slice and dissect those Thanksgiving 
and Christmas birds like nobody’s business. 


A ten inch shaft of abrasive supported by steel rod and 
powered with a man’s size handle in light blue to match 
the individual display in light blue, yellow and white. 


List price per standard package—one dozen in beautiful 
blue and yellow individual cartons—$6.00.* An effective, 
popular priced number for many years. 


‘‘Crystolon” Knife Sharpener No. 273-A 
HHIFE SHARPENER a (Silicon Carbide) for those lovely stain- 
. less steel knives and other smaller 
cutlery has particular attraction for the 
ladies because of its handy size (714 
inches), shape and eye appeal. 


Available in six handle colors to match 
any kitchen scheme; packed in individual 
cartons of buff, green and silver. Artisti- 
cally presented three to the display card 
in light green, dark green and silver, it 
has ‘‘class” appeal to all store visitors. 


List price per standard package—one 
dozen—$4.20.* 


Order Promptly! 


* Slightly higher west of Denver. 
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The more than a century 
of manufacturing experi- 
ence that goes into every 
Collins axe and hatchet is 
reflected in longer service 
...an edge that stands up 
under the toughest on-the- 
job conditions. Collins 
makes a complete line of 
better axes and hatchets. 





AXES and HATCHETS 








Sell Burpee Seeds 


and increase your spring sales,» ' 
Get Your Stocks at Lower Cost by Ordering NOW 
instead of waiting till next selling season 


The Best-Known and 
Most-Advertised Brand 


“Burpee’s Seeds Grow” are household words 
wherever gardens grow in America 


Write today for Special Low Con- 
tract Prices which give you a wider 
margin than the regular 1946 
wholesale price list when issued 
later this year. 


These special advance prices will 
be withdrawn before the regular 
list is published. ; 


Present Burpee dealers have al- 
ready received their special advance 
prices and are now ordering next 


NOTE: Display Racks and Color Packets of Bur; 


season’s stock, for delivery when 
wanted and at substantially lower 
costs than the 1946 wholesale price 
list will require. 


Unusual special “Leader” offers 
will be supplied for you to attract 
new customers. Window and wall 
display material furnished free. 
Newspaper mats available to tie up 
with the Burpee national advertis- 
ing. 


Seeds with 


100% mark-up on sale or return basis are available, but only 
to those who buy stocks from this special advance price list 
or from Burpee's ''Red List’’ for dealers. 


'W. Atlee Burpee Co. | 


Rush to me by return mail Burpee's special lower 
advance prices for ordering now. 


Send Postcard or This Coupon Today 


{ Philadelphia 32, Pa. 
Clinton, lowa 
Sanford, Florida 








W. Atlee Burpee Co. 


Vegetable and Flower Seed Growers 
Philadelphia 32, Sanford, Clinton, 
Pennsylvania Florida Iowa 
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Street (or Box No.) 
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ER Dazey Chain 
for BIGGER Future Profj J 


Some of the Dazey kitchen helps pictured on this 


page are available now. As soon as restrictions 
are lifted all these Dazeys will be back in 
circulation —redesigned, improved, better 
than ever...plus a few new surprise items 
which will be added to the DAzEy 
family. So wait till the DAzEys bloom 
again. For the name DAZEY, pioneer in the 
field of fine can openers and other kitchen 
helps, means bigger future profits for you. 


DAZEY CORPORATION —\ 
St. Louis 7, Missouri 


ALUMINUM ier 
JUICER ee 


DAZEY 


SHARPIT er — 














FALL LAWN 
FEEDING! 


These ad: 
tell w hy 


you can ale Lc q 


THIS FALL! 


Year by year the 

idea grows — fall 

lawn feeding! That’s 

why we're placing 

big, colorful Vigoro 

ads in the fall issues of important gardening 
magazines. These ads explain the wisdom 
of fall feeding. Emphasize the many advan- 
tages of Vigoro, the complete plant food. 


Feature Vigoro this fall for making new 
lawns or working on established lawns. Right 
now’s the time your customers need 
and want Vigoro. So be sure to 
have a good supply on hand. Free 
display material—timely, sales-wise 

fall posters. Get yours now! 


A PRODUCT OF SWIFT & COMPANY 
Plant Food Division, Chicago 9, Ill. 





FOR HEAVY WORK 


PHOENIX 


AND 


JUNIATA 


HORSE AND MULE SHOES 





| TAKES good, well-fitted shoes 
to insure a full day’s work ... every 
day. And the progressive farmer 
knows that. 

Phoenix and Juniata Horse and 
Mule Shoes are made from special- 
ly annealed forging steel for long, 
economical wear and perfect fit. 

Check the sizes you need, NOW 
...and you'll be able to supply your 

customer’s demand 
for these finest of 
work shoes. 


FREE...this book that tells how to care 
for the feet of horses and mules. Write today 
for your copy and for our plan of FREE dis- 
tribution to your customers, 


Joliet, Illinois 
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THE First NAME IN 


BARN EQUIPMENT 


har Always been. LOUDEN 





@ For more sales and more profits in 
America’s big postwar farm building 
market, line up with the leader in barn 
equipment. Line up with Louden. 


Back in 1867 Louden invented and 
built the first piece of barn equipment. 
Since then, Louden has pioneered and 
introduced practically every other piece 
* modern equipment found in today’s 

rns. 


Over 50 years of consistent national 
advertising, good service, and superior 
quality equipment assure quick accept- 
ance and demand. 


1 


While all the Louden equipment you 
want may not be presently available, 
there are attractive postwar money- 
making dealerships now open. So write 
today for full details. 


Meantime, remember, the FIRST 
name in barn equipment has ALWAYS 
been LOUDEN. 


THE LOUDEN MACHINERY CO. 


(Est. 1867) 


FAIRFIELD, IOWA 
Toledo, Ohio _— St. Paul, Minn. 


58 NORTH COURT STREET 
BRANCHES: Albany, N. Y. 





WATER BOWLS 
Tremendous Market. Every 
other cow needs a water bowl. 
Louden’s improved type offers 
more sales features, ranks 
among top sellers, 


‘| LITTER AND FEED CARRIERS 
| Every farmer wants them be- 
cause they are the biggest la- 


bor savers on the farm, and 
you know how easy it is to 

labor-saving equipment 
any time. 


HAY UNLOADING TOOLS 


Since 1867 there’s always been 9 [7 
steady demand for carriers, forks, FF 
slings, and pulleys because no f 
tools get harder usage. A splendid fF) 


replacement market. Louden hay 


tools will get this volume for you. FF 


SLIDING DOOR TRACK 


|| Without a doubt, Louden of- 


fers the world’s finest line of 


[abarn door track with types 


and prices to reach every 
kind of buyer. 


r-tO care 
ite today 
REE dis- 


STALLS AND STANCHIONS 
ryw! are modernizing with steel the 
ern, profitable, sanitary way to stanchion cows. _ Lou- 
Sas compen ine Js modern in design, unexceiled in 
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VALITE CROSS sxcceden APPLIANCES 


THE STANDARD OF EXCELLENCE FOR 54 YEARS 


White Cross is ready for 
the post-war market—with styling 
and functional refinements—that 
are EXCLUSIVE in the field... 
When the “go ahead signal” is 
flashed, White Cross will present 
selected wholesalers with a fran- 
chise line planned for minimum 
inventory with steady turnover... 
Place ““White Cross” on the top of 


your list for quick action on V-Day! 


NARROW-NECK HAND-DECORATED 
COFFEE MODELS 


WIDE-MOUTH HAND-DECORATED 
TRAY SETS 


AUTOMATIC POP-UP 
TOASTER 


AUTOMATIC TOASTER 
AND TRAY SETS 








NEW TWIN 
WAFFLE IRON 


COMBINATION SANDWICH TOASTER 
AND WAFFLE IRON 








AUTOMATIC AND NON-AUTOMATIC 
FLATIRONS 
LIGHT AND HEAVY WEIGHT 


AUTOMATIC AND NON-AUTOMATIC 
WAFFLE IRONS 








HOT PLATE MODELS iN 
VARYING SIZES AND SELECTIVE HEATS 


HEATING PAD 
SELECTION 


NATIONAL STAMPING & ELECTRIC WORKS 


NATIONAL STAMPING AND ELECTRIC WORKS, 3212-HA WEST LAKE ST., CHICAGO 24, ILL. 
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OASTER 


IMATIC 


SYLVANIA ELECTRIC BULBS 


Profits await the retailer stocking Sylvania 
electric light bulbs and fluorescent lamps 
— that’s proved by the sales of thousands 
of Sylvania dealers. Are you among this 
group? If not, consider these two facts: 


5” SYLVANIA 
40W WHITE 


MADE iN WU.G.A. 


Sylvania products sell fast — Sylvania 
advertising campaigns and _ point-of-sale 
material see to that. 

The high quality of Sylvania products 


speaks for itself—people know they're get- 


PUSH - 


ting the best when they ask for Sylvania 
electric light bulbs and fluorescent lamps. 
Find out today how readily you can be- 
come a Sylvania dealer. Sylvania Electric 
Products Inc., Salem, Massachusetts. 


aud FLUORESCENT LAMPS! 


| 


i] 
} 
j 


MAKERS OF FLUORESCENT LAMPS, FIXTURES, ACCESSORIES; ELECTRIC LIGHT BULBS; RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES 
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\... Novel Gift Sets in Beautiful Pastel Colors 


Simply depress the button at the top of the CARVANITE seasoners and out sprays salt or pepper from the bottom. 
They are quickly and easily filled... cannot clog. Beautifully designed in unbreakable CARVANITE plastic. 





If your jobber is not stocking these CARVANITE items, write us. 


CARVANITE PRODUCTS 


6000 SOUTH ST. ANDREWS PLACE + LOS ANGELES 44, CALIF. 


SELLING PLASTic 
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*Trade Mark Reg., 
+ U. 8. Pat. Of. 


If your store has 
these qualifications: 
1, Location in a city of 5000 or more. 

2. Satisfactory financial rating. 

3. Desirable location. 

4, Adequate store traffic. 

5. 


6. 
7. 


Facilities for display. 

A stock of hand tools. 

Ability to reach logical prospects: 
woodworking hobbyists, upholster- 
ers, cabinet makers, etc. 


Freedom from copflict with any 
established dealer. 


Delta offers you 
these opportunities: 


1. Good profit on a large unit of sale. 


High rate of turnover. 


Continued repeat business, 


3. 


4, Large volume of sales of accessories 
and related items. 


Creation of additional store traffic. 





If past experience and present indications 
mean anything, there is a large and profit- 
able volume of business in Delta Homecraft 
Power Tools waiting for the right kind of 
dealer in the years ahead. 

The pre-war period saw this company 
make phenomenal strides, even through the 
worst years of the depression, as popular 
interest in woodworking grew. Recently we 
ram a contest on post-war plans for home 
shops. It was not a simple contest, yet 
thousands entered. We had an impartial re- 
search organization interview men all over 
the country, found that a high percentage 
of them know Delta tools, want Delta tools, 
and plan to buy Delta tools. 

Our advertising has featured a free book- 
let on the woodworking hobby. Tens of 
thousands of these booklets have been sent 
in response to inquiries. Obviously, the 
Sreat wave of interest in home power tools 
4s continuing. 


What does Delta offer you? 


Delta offers the best-known name in the 
field and a reputation as the quality leader. 


You can be proud to sell and stand back of 
Delta tools, for their accuracy, dependability, 
and safety have been proven in thousands 
of home shops and are now standing the 
- in war plants, on ships, and in foreign 
ands, 


What does Delta do for you? 


In addition to providing colorful, eye-catch- 
ing display material, and advertising helps, 
Delta backs up its dealers with advertising 
read by millions every month. Mass circula- 
tion magazines like This Week and Parade, 
fan magazines like Popular Mechanics, Pop- 
ular Science, and Mechanix Illustrated, help 
bring interested prospects into your store. 


Delta protects you 


Delta franchises are restricted to a limited 
number of dealers in each general trading 
area, Delta refers direct orders and inquiries 
to dealers, refuses to sell direct. 

Take another look at that list of qualifica- 
tions above. If it describes your store, write 
today and ask for full details on the Delta 


dealer franchise proposition, 
HD-7 


he Delta Manufacturing Company 


752G E. VIENNA AVENUE 


MILWAUKEE 1, WISCONSIN 











Established 1871 


AS WE GO TO PRESS, 

DELIVERIES ON ALL SIZES OF 

UPSON-WALTON WOOD 
BLOCKS ARE GOOD 


114 Broad Street 
New York 4 


HE wood block is the earliest form of tackle pulley- 
block. Centuries old, made originally with rope straps, 





then with iron and finally with steel, it became a more 
efficient, sturdier hoisting tool as time progressed—until 
today, in Upson-Walton wood blocks, we have hoisting 
strength undreamed of by its early users. 


UPSON-WALTON SHELLS ARE BEST 
QUALITY HARD WOOD specially 
chosen for strength. Wood is well 
seasoned, free from knots and 
hearts which would weaken it. 
This shell is unusually hard wear- 
ing and long lasting. 


SHEAVES ARE MADE FROM CLOSE- 
GRAINED GREY IRON, hence they are 
stronger. Closely inspected to ex- 
clude all blow-holes, pits and 
other weakening inclusions. 


SHEAVE RIM AND CENTER PIN ARE 
CONCENTRIC. Center pins are made 
of cold rolled steel. Unusual care 
is taken. by Upson-Walton to in- 
sure true-running sheaves. Close 


tolerance between sheave bear- 
ing and center pin results in long- 
er life for the bearing. 


HEAVY STRAPS AND DROP FORGED 
CONNECTIONS of selected fine grain 
steel give Upson-Walton wood 
blocks greater strength and a 
higher safety factor. 


HEAVIER DROP-FORGED HOIST HOOKS 
... not the usual and weaker round 
stock type, but specially-designed, 
heavy-duty hoist type as used on 
cranes and heavy equipment. Per- 
mits greatly increased safe-working 
loads. Majority of Upson-Walton 
wood blocks are now equipped 
with this type hook. 


ALL UPSON-WALTON WOOD BLOCKS ARE 
FURNISHED COMPLETE WITH BECKET 


THE UPSON-WALTON COMPANY 


737 West ickson Boulevard 


Chicago 6 


Wauupacturers of Wire Rope. Wire Rope Fittings. Vackl Blacks 


MAIN OFFICES AND FACTORY: CLEVELAND 13, OHIO 





241 Oliver Building 
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DOMESTICA—Known as the com- 
house fly. It never bites but it may act 
mechanical carrier of the micro-organ- 

typhoid fever and dysentery, etc. 


a 


STOP THE INVADER! 


Encourage the people in your community to stop this sometimes dangerous and 
always bothersome invader. 


The female house fly has the ability to multiply rapidly. Within her span of ten 
weeks, she will often lay five or six hundred eggs. Within three weeks the eggs 
hatch and the cycle repeats with each new female. 


That’s why house sereening is of utmost importance—why the community must 
be kept conscious of the need for tight screens. You can help. Sell your limited 
supply of screen cloth wisely. Encourage your customers to repair and patch. 


You will be doing two jobs—one in the interest of public health—another in the 
conservation of needed metals for war materials. 


NEW YORK WIRE CLOTH COMPANY 
500 Fifth Avenue New York 18, N.Y. 














Specify Dasco, if you are looking for 
long lasting, craftsman-made ew 
tools. Forged from the highest grade 
materials, properly heat treated, care- 
fully finished and diamond tested, 
they are quality built for exacting 
workmen. The line includes chisels, 
punches, drills, nippers and numer- 
ous other hand onal. 


Sold by Leading Jobbers 
DAMASCUS ST L 


EE 
PRODUCTS CORP. 
ROCKFORD, 1LLINO 


Followed the Progress of Welding? 


Around homes, farms, garages and shops of all kinds 
welding is now in everyday use for repairing and 
maintaining all kinds of metal parts. 

There is a P&H Welding Electrode to satisfy every 
requirement for welding . . . no matter what the 


job, what make of welder is used, or what metals 
are welded. With P&H 


Welding Electrodes, parts 
os can be rebuilt or hard sur- 

faced at a far lower cost 

than by replacement. 


General Offices: 4616 West National Ave., Milwaukee 14, Wis. 


P&H alse builds a complete line 
of AC and DC are welders 


a TESTED 











EACH ISA 
MASTER PRODUCT 


Our washers are flat, clean-cut 
and hand-sorted —no scrap, 
no slugs, no mis-cuts. In the 
twenty-five years we have been 
servin rook ae vind trade, we 
have learned how to fill your 
needs, whatever they may be. 


U. $.S. Washers * S.A. E. Washers 
Riveting Burrs * Square Washers 
Expansion Plugs * Machinery Bushings 
Aircraft Washers © Discs 
Light Steel Washers * Copper Washers 
Brass Washers * Aluminum Washers 
Stainless Steel Washers ¢ Etc. 


and over 10,000 sets of tools 
for special washers. 


rue MASTER PRODUCTS co. ctevetano 5 onio 
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Build Future Sales Volume with... 


Guede? SOCKET & ATTACHMENT SETS 
LLL. 


PLVMB 


Set illustrated is 
No. 5200 SR 





G InSSORTMENTS 


Yq” Sq. Drive Sets 
No. 4700-A. SOCKETS—1/4”-5/16"-8 Pt. 7/32” 
1/4” - 9/32” - 5/16" - 11/32" - 3/8” - 7/16". 
ATTACHMENTS—Spin Type Handle, Sliding Bar. Metal 
Box. 
No. 4700-B. Same as No. 4700-A with No-drag 
Reversible Ratchet added. 

¥%/_,” Sq. Drive Sets 
No. 5200-S. SOCKETS—12 Pt. 3/8” -7/16"-1/2"- 
9/16" -5/8"-11/16"-3/4". ATTACHMENTS—7 1/2” 
Hinge Handle, 3 1/2” Extension. Metal Box. 
No. 5200-SR. Same as No. 5200-S with No-drag 
Reversible Ratchet added. 

Ya” Sq. Drive Sets 
No. 5400-S. SOCKETS—12 Pt. 7/16” -1/2” -9/16"- 
5/8” - 1/16" - 3/4” - 13/16” - 7/8" - 15/16" - 1". 
ATTACHMENTS—15” or 18” Hinge Handle, 5” Exten- 
sion. Metal Box. 
No. 5400-SR. Same as No. 5400-S with No-drag 
Reversible Ratchet added. 

%,” Sq. Drive Sets 
No. 5500-N. SOCKETS—I2 Pt. 11/16’ -11/8"- 
11/4" -15/16" -1 7/16" -1 1/2" -15/8"-13/4". 
ATTACHMENTS—18” Sliding Bar, 8” Extension. Metal 
Box. 
No. 5500-NR. Same as No. 5500-N with No-drag 
Reversible Ratchet added. 


Also Puller Sets 
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PLOMB FAVORITES 


I. No-drag Ratchet... New feather 
weight, feather touch reversible type. 

2. Streamlined Sockets .. . Thinner, 
stronger walls... maximum clearance 
and strength. 

3. Forged Hinge Handle...New design 
... flexible, rugged, no excess weight. 


With the easing of restrictions on the sale 
of socket and attachment sets, we have de- 
signed key assortments that are ideal for 
the addition of other units out of your stock. 
They are being made available to Plomb 
Distributors in increasing quantities. Order 
your supply today... Plomb Tool Company, 
2227 Santa Fe Ave., Los Angeles 54, Calif. 


yan 








A Better Automatic 4". 0°“ 


52 CLL 


NSTANT TRIGGER R 


GRAND CLAMP 


; EXTRA DEEP THROAT 
; QUICK SETTING 





REQUIRES NO BAIT 


WITH ONE SETTING 


Sells on sight. This au- 
tomatic trip trap winds 
like a clock—and one 
setting is good for up to 
15 mice or small rats. 


> #4, 


Ideal for homes, mills, 
granaries, elevators, all 
purposes. Rodents can be 
destroyed while in trap, by 
immersing in water. 


Made of 28-gauge galvan- 
ized sheet metal. Perma- 
nent, trouble-proof. 


Better than average profit. EXTRA DEEP THROATS 
mediate deliveries. Write today Ope 


° a - n- 
for illustrated price list. Patent we. 1738862 ing Throat 
No. 4-ASL 4%” 4%” 
No. 6-ASL 6%” 454” 


NOCKONWOOD INDUSTRIES, Ltd. | “raomer siiewenr 














SPATTER-PROOFED 


CATCHES SEVERAL MICE (ee ag 


Here Is the Extra-Deep 
Throated Speed Clamp You 
Have Been Asking For 


Grand A.S.L. Deep Throat 
Clamps 


Positidg instantly with push on combination 
ratchet screw (no waste motion running 
down screw) and tighten with turn of vise- 
type handle—Holds work with firm tension 
grip on any surface, even slanting or irregu- 
lar; bail and socket swivel (replaceable) ore- 
vents shifting or creeping. 
Release instantly—simply loosen handle and 
push on trigger—clamp lifts free, ready for 
application to other work. 
Made of Alloy-Steel of Forged Clamp Ca- 
pacity. 
SPATTER-PROOFED — All working parts 
are COPPER PLATED against welding 
spatter. 
Write for Catalog on Complete Line of 
CRAND Speed Clamps for every kind 


of work. 


Dept. H, Bloomfield, lowe GRAND SPECIALTIES COMPANY 
3130 GRAND AVENUE CHICAGO 22, ILL. 


Feature this NEW MONEY-MAKER! 


Sénap_hi With Disposable / QS 
CRAP-ERAP Wax Kraft Bags! 


NTRODUCED just a few months ago, “SCRAP-TRAP?” is already a best seller 

from coast to coast, Alert dealers are cashing in on this improved postwar house- 
ware item ... available today! Endorsed by editors of leading Women’s magazines, 
housewives are also quick to see the many advantages and conveniences of the 
nationally advertised “SCRAP-TRAP.” A repeating-profit traffic builder, “SCRA P- 
TRAP” users come back again and again for more and more bags. SO DON’T 
DELAY. .. don’t miss out on this proved money-maker! WRITE FOR DETAILS 


AND DISCOUNTS TODAY. 
PERMANENT, SELF-SELLING DISPLAY DEMONSTRATOR 


An attractive, permanent, self-selling display 
demonstrator will be included—at no extra charge 
REPE ATING —with every initial order for “SCRAP-TRAP” 











PROFITS units and moisture-proof bags. This automatic Wiis DELIVERY 


merchandiser will sell“SCRAP-TRAP” to your 
Month-After-Month = customers without effort on your part. Write today! 





Write for Details! 


;, a vraffic | ARBEE PRODUCTS CO., Kansas City Food Terminal, Kansas City 17, Kansas 


‘ AP-TRAP” 
*SCRAP-TR back 


eeeettcetes CASH IN on SCRAP-TRAP NATIONAL ADVERTISING 


i -Kraft 
supply of special Waxed = 
acs. Smart dealers always order 60 LEY) 511 ¢ | Vy 
oe nor" a packages of 4 es essages 


“SCRAP-TRAP” Bags..-i” order 


the steady, month-after AGUSE BLA viv Better Homes’ hardens) POE. 


to profit by 
month repeat! 
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Yi 0 U were the “silent partner” st 


iy 


ee» when the BIG POSTWAR PUSH was planned for 
TEMCO and CIRCU-RAY Gas Space Heaters 


ES, throughout the war, research and experimentation 
have been going on—behind closed laboratory doors. 
The object was to improve an already good line of gas 
space heaters . . . to make them so good . . . so salable .. . 
that any dealer would say, “That’s the line for me.” 


QUICK FACTS 

about the new 

FORCED-AIR 
MODELS 


ENGINEERED to include new features developed in wartime 
experimentation. 

DESIGNED to harmonize with the beauty of modern home furnishings. 
FULLY AUTOMATIC—Built-in Thermostatic Temperature Control 
- « » 100% Safety Pilot . . . and Pressure Regulator. 

AUTOMATIC SLOW-SPEED FAN assures silent operation and 
even heat distribution, 


COMPACT—Increased heating efficiency through forced circu- 
lation makes possible a relatively small cabinet with high B. T. U. 
output. Cabinets finished in Porcelain Enamel, the ‘‘Lifetime Finish”. 


AUGUST 2, 1945 


So TEMCO and CIRCU-RAY space heaters were 
re-engineered ,. . . redesigned. The result is that, when 
manufacturing conditions permit, we will offer progressive 
dealers the most attractive and most efficient gas heaters. 
we have ever built. 


© PORCELAIN ENAMEL CABINETS © MODERN DESIGN 
@ PROVEN HEATING ABILITY ¢A.G.A. APPROVED 


WIDE SELECTION ... A size and 


model for every heating requirement— 
Venteds, Unventeds . . . both Radiant and 


Circulating ...Gravity and Forced-air Types. 


TENNESSEE ENAMEL MFG. COMPANY 
Nashville 9, Tenn. 


TEMCO also manufactures a complete line of Gas 
FLOOR FURNACES, post-war designed for topnotch 
heating efficiency and economy of operation, 


roun [IRB awanos 
TEMCO e CIRCU-RAY 


SPACE HEATERS 


For installations beyond the gas mains, ask for BU- 
PRO-FIRE, a line designed especially for use with L. P. 
(Liquefied Petroleum) gases. 
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LEYSE ALUMINUM COMPANY « Kewaunee, Wis. 
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“SPEE-DEE™ Fabric Cement 


now on the market, is used for repairing all 
fabric and canvas goods including clothing. 
It is, waterproof and flexible. All hardware 
dealers should stock this product for the de- 
mand is very good, especially from farmers. 


Also do not fail to order a stock of “Spee-Dee” 
Utility Cement. This is an all purpose cement 
and works on any material. It gives the best 
of satisfaction, and has a big demand. Your 
jobber can supply you both of these products. 


OWOSSO PRODUCTS COMPANY 
Manufacturers of "Spee-Dee" Products 
Owosso, MICHIGAN 








WHY ARE 


OF HOUSEWIVES BUYING 


- 


REGISTER 
SHIELDS e 


THOUSANDS 


Sinclair Register Shields Save Walls and Draperies 
by Filtering Dirt and Smudge From Hot Air Registers 


Housewives are installing register 
shields in all the rooms of their 
homes. Sinclair Register Shields 
are adjustable to fit any size of 
register. Attached in a minute. 


Handsomely finished enamelled 

steel frames, with special-treated, ‘ 

washable filters. 

They sell on sight. Low priced 

quality item with an unusually good 
ealer mark-up. 


Send for Illustrated Folder and Details 








a 








Instead of being the subject of 

alluring past recollections of 

days when a dealer or con- 

sumer customer could buy any- 

thing his or her heart desired, 

Priscilla Ware is moving for 

ward into the realm of.”the 
near future” 

The prospects for 

Priscilla Ware are 

brighter today than 

they have been at any 

time since Pearl Harbor. We 

teel that “it won't be long now” 


So... let's finish the job ahead, 
with the assurance that Priscilla 
Ware will be in production just 
as soon as conditions permit. 


cole 


 UNCONDITIONALLY GUARANTEED 








— 
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No. 50—6 bi bars of 
clay (approx. Ibs.), 
cut-outs, tools, decora- 
tions and instruction 
book. ne selling 
50c 


No. 10-S—2 bars of 
clay (approx. 6 oz.), 
tool, pattern, and deco- 
rations. Suggested sell- 
ing price 1 


a oe 
No. 25—5 bars of clay 
(approx. % Ibs.), tools, 
patterns, decorations 
and book. Suggested 
selling pric 25c 


No. 10-P—1 bar of clay 
(approx. 10 oz.), tool, 
Suggested selling price 

10c 


ALSO AN UNUSUAL LINE OF 


woopD 


Hobby Horse — Sug- 
gested selling price 
$1.00 


Blocks —36 blocks. 
Suggested selling 
price $1.98 


Alligator— Su; ted 
se price ey 5 
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TOYS 


Wagon and Blocks — 
28 blocks. Suggested 
selling price $3.00 


Goet-—-Segpesed 
elling price, = 
size 


"Pell Toys — 6 onimal 


shapes. freoceeee 
selling price 


No. 100-7 bi Bass A clay (ap- 
prox. 3 lbs} re blue, green 
and natural. 4 oe ae tools, 
12 printed animal cut-outs to 
, model around, ige. kit of deco- 
= rative material and 16 page in- 
struction book. 


‘hh unusual popularity of Plas-time Modeling 
Clay Sets has skyrocketed our sales volume to the highest 
in our history — even so, our newly enlarged manu- 
facturing facilities permit us to accept additional orders 


_in volume lots. 


Get your share of this profitable business . . . in addi- 
tion to this $1.00 number, which is a natural as a 
Christmas Special, there are 50c — 25c and 10c sets, 
all packaged in beautiful 4-color boxes with unusual 


eye appeal, plus an attractive line of colorful, well built 


Wood Toys. 

Place your order now so that our production can be 
scheduled for prompt delivery. These fast sellers mean 
extra profits for you. Phone or write for copy of com- 
plete catalog of Hosdreg line of Toys. 


Che 


Stosdreg Industries Incér porated 
HUNTINGTON, INDIANA 





THIS 18 17 


THE HOTTEST 
HOUSEWARES 
ITEM IN YEARS! 


like Macy’s, Abraham & 
Straus, Loeser’s,Gimbel’s, 
Bamberger & Co., Man- 
del Bros., Strawbridge 
and Clothier, Barker 
Bros., Maison Blanche, 
Davison Paxon Co., and 
hundreds of others think 
enough of it to feature 
Ideal’s BATH MAT in 
powerful newspaper pro- 
motions—again and 
again! 


DISPLAY THEM! 


and watch them go! 
2 and 3 to a customer. 


Tough, durable, rubber-like com- 
position. In black, red and green. 
Size 1312 x 23. 


NON-SKID 


BATH 


...and dozens 
of other used 


IDEAL RUBBER CO., 200 FIFTH AVE., New York 10, N. Y. 


Please ship us via 


(1) Doz. (BMI) BATH MATS 
TO RETAIL AT $ 1.98 


Store Nome 


Address 


New Homes can mean 


EXTRA PROFITS! 


New homes mean new floors — new floors 
mean maintenance —polishing—perhaps 
sanding. Holt precision-built equipment 
stands up under the hardest usage and gives 
uninterrupted service year in and out with- 
out breakdowns or costly repairs. Dealers, 
why not plan now to participate in this Holt 
program. Send today for details of the com- 
plete promotional program for building this 
home floor maintenance service. You can eas- 
ily take advantage of this profitable business 
in your city by writing today for full infor- 
mation. No obligation! 


HOLT MANUFACTURING CO. 


NEWARK, NEW JERSEY e OAKLAND, CALIFORNIA 


Address all inquiries to Oakland headquarters 
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your yardstick. 


ine years Jong 


floors 
rhaps 
ment 
atin I N THE coming postwar scramble for business. He has the basic Bird policy of 
salers, enamel surface floor covering business, the “honest materials, honest workmanship, hon- 
s Holt Bird dealer has an edge. It lies in the style est prices.” This policy has been the yard- 
vores acceptance of the Bird Armorlite line. Dealers "stick by which every Bird product has been 
ion Gane know that pattern is the key point in selling measured through 150 years. It is a standard 
— enamel surface floor covering. They know, of value that has endured, that will endure. 
infor- 


C0. 


fers 


too, that they can rely on Bird to produce 
patterns that not only stay abreast of con- 
sumer preferences, but frequently anticipate 
them. This style authority is maintained by 
a corps of expert designers, ever alert to mer- 
chandising trends. — 

But the Armorlite dealer has more than 


Bird style acceptance on which to build his 


In this, our 150th year, we reaffirm our 
old pledge. In the postwar, Armorlite, as 
always, will be a quality enamel surface floor 
covering, styled to show with pride, to sell with 
profit. Why not call your Bird disttibutor now 
and make sure the merchandise you will offer 
your customers in the postwar will include the 
line measured by this yardstick 150 years long. 


BIRD & SON 


EAST WALPOLE, MASS. NEW YORK SHREVEPORT CHICAGO 











-—-| I795 ¢ OUR 150th ANNIVERSARY ¢ 1945 |---------- 





FLOOR COVERINGS - ASPHALT SHINGLES - WALLBOARDS « BUILDING PAPERS - INSULATED SIDINGS - INSULATION BOARDS - RUBBERLIKE 
FLOOR RUNNERS - INDEX PRESSBOARDS - BUILT-UP ROOFS - SHIPPING CONTAINERS - SHOE CARTONS - BIRD-FIBRE WOOD FRAME CASES 
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will YOU get? 


Americans are careful buyers. That’s why farmers, poultrymen, 
dairymen and livestock men in your trading area have been put- 
ting so much of their income into today’s best buy: War Bonds. 
That’s why they'll think twice before they spend their savings 
when war conditions permit you to sell from full stocks of mer- 
chandise. 


How much they’ll spend in your store depends on how well 
you match their careful buying with intelligent selling. This 
means selling lines you can offer confidently as the best buys— 
lines like HUDSON Tested and Proved Poultry Equipment and 
Tested and Proved Sprayers and Dusters. For these are 
products correctly designed and honestly built to give better 
service longer and save more labor for users. 





When the post-war melon is cut, be first in line for your big 
slice. Make yours the store of best buys, and you’ll not worry 
about the competitor down the street. 


H.D. HUDSON MANUFACTURING COMPANY 
589 E. Illinois St., Chicago 11, Ill. @ Branches in Principal Cities in U.'S. 


HUDSON 


@ SPRAYERS AND DUSTERS 
- @HAY TOOLS AND BARN EQUIPMENT 
@ LIVESTOCK EQUIPMENT 
@ FARM VENTILATION EQUIPMENT 
@ POULTRY EQUIPMENT 


Buy More Bonds and KEEP Them .. . Increase Your Stake in America’s Future 
COPYRIGHT 1945, H. D. HUDSON MFG. CO, 
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A MESSAGE TO MYERS DEALERS 


ed 


n how well 
ling. This 


best buys— KNOW-HOW is the Number One ingredient in any business — and z 
ipment and particularly in the water system business. Your special knowledge of >) 
these are local conditions — your know-how in selecting the right type and capac- 7" 


give better ity for each installation — the splendid performance of MYERS equip- 
ment in service — these are the factors that make satisfied customers 

or your big for you, that contribute in large measure to your success. 

| not worry Keeping your finger on the pulse of your big mass market and keeping 

your water system know-how geared to modern merchandising methods 

will become increasingly important from now on. Make your future plans 


eet Se 


». 
~ 


Ai tN 





‘cela hal with the assurance that you can depend on Myers know-how and facilities 
for full local support. 
THE F. E. MYERS & BRO. 
Dept. C-18, Ashland, Ohio 
T 


ictsFuwe Water Systems « Pumps « Sprayers « Hay Satecdine Tools 
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POINT! 


From hardwood-handle to tempered- 
steel blade, every “Yankee” spiral 
screw driver is right to the point. 
Every part is ingeniously designed to 
speed work, cut down man-hours. 
Painstaking design and simple 
strength are typical of all “Yankee” 
fine mechanics’ tools . . . whether 
Tap Wrenches, Vises, Automatic 
Drills, or Bit Braces. For more than 
fifty years, “Yankee” reputation for 


fast performance and reliability has 


grown steadily, is growing today, as, 


“Yankee” tools help speed war pro- 


duction. 


Advertising of this kind in the Satur- 
day Evening Post, Popular Mechan- 
ics, and Popular Science is safeguard- 
ing your “Yankee” Tool market of 


the future. 


“YANKEE” SPIRAL SCREW DRIVER No. 130A 
A Size for Every Purpose 


“YANKEE TOOLS 


make good mechanics better 


North Bros. Mfg. Co., Phila. 33, U. 5. A 
Established 1880 




















HOLLOW SCREW 
ASSORTMENTS 


Fast-selling, over-the-counter Assortments for 
mechanics, repairmen and service establishments. These 
handy and attractive outfits “sample” the screws to your 
customers — start mew users coming in for regular quan- 
tity purchases. Sales extend to household users of 
domestic appliances and carry a nice profit at retail. 





JUNIOR KEY KIT 


Seven short-arm Allen Keys 
are included in this strong 
leatherette envelope. They 
fit the hexholes of sizes Nos. 
8, 10, %”, 5Ae”, 3%”, 7A6” and 
14” set screws and Nos. 4, 5, 
6, 8, 10, also %” and 5A,” 
cap screws. No. 604; list 
price $0.50, 


BOXED ASSORTMENT 


Metal compartment box; 
contains 590 set screws,from 
No. 10 to %” with keys to 
fit. Diagram inside of cover 
lists sizes of screws and 
wrenches contained in box. 
No. 602; list price $33.80. 


KEY SET 


This canvas partitioned bag 
contains 11 short arm hex- 
agonal keys which fit all 
screws from and including 
No. 10 up to and including 
11%4” diameter set screws. 
No. 603; list price $1.75. 


SET SCREW 
ASSORTMENT 
WITH KEYS 


Used in tool cribs, shops, 
service stations, garages and 
for domestic appliances. 
Popular sizes up to 54”. No. 
608; list price $8.18. 





KEY ISLAND 


This handy key set (left) 
contains 14 keys fitting all 
sizes of set screws up to and 
including 11%"; cap screws 
up to 1"; shoulder screws 
to 1” and pipe plugs to 1’. 
The container is plainly 
labeled to show the correct 
size key to use with each 
screw. No. 615; list price 
$2.35. 





The above Sets and Assortments are made up primarily 
and especially for the hardware trade, to be ordered 
through your Hardware Wholesaler. 


THE ALLEN MANUFACTURING CO. 
HARTFORD 1, + CONNECTICUT, U.S. A. 
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é & the professional user every K&E 
product has great attraction. It 
looks right, feels right, makes people 
want to own it. Why? Because K&E 
make things not to please just them- 
selves, but also to meet the desires of 
customers. Precision manufacture and 
quality control are vital to K&E, 
but there is something else that is 
just as important. That is design for 


daily use. 


KEUFFEL & 


NEW YORK « HOBOKEN 


. ko eis 
Tar pe 


Take FAVORITE* WYTEFACE 
Steel Tape, for instance. It has black 
graduations on white, because every- 
body reads black on white best. The 
white surface is easy to clean, and 
being firmly bonded to the steel, affords 
protection against rust. In addition, it 
is easy to read when the light is dim. 
No wonder anyone who picks up one 
of these tapes wants to own it. To SELL 
it-SHOW it! 


ESSER CO. 


CHICAGO + ST. LOUIS 


DETROIT + SAN FRANCISCO + LOS ANGELES - MONTREAL 








FAVORITE* WYTEFACE STEEL TAPES are 34" wide, and come with either 
plain end ring, or K&E end fastener. Graduated in feet, inches, eighths. Lengths, 
25’, 50’, 75’ and 100’. Ask your jobber or write us for illustrated folder, prices 
and discounts. 











DISPLAY CARD. Has proved effective in stores 
all over the country. Sent free on request. 


FAVORITE* 


ie oe ee 


0 


Drafting, Reproduction, Surveying 
Equipment and Materials. 
Slide Rules. Measuring Tapes. 


* TRADE MARK REG. U. 8. PAT. OFF. 
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here’s the answer 


MAKE EXTRA SALES 
AND PROFITS IN- 


to clogged ees 
fuel systems 


TROLS ON OIL-BURN- 
ING SPACE HEATERS 








* HERE’S a service-you can do for your oil- 
burning space heater customers this sum- 
mer that will help them conserve next 
winter's fuel rations and assure more 
uniform warmth and heating comfort. 


EVERY OIL BURNING SPACE HEATER 
equipped with an “A-P” Model 240 DR oc UR Manual 
Control can be quickly and easily fitted with this efficient, 
fuel-saving “A-P” Thermostatic Temperature Control. 


Every maintenance man knows that clogged pipe lines, 
strainers, filters and burners are major causes of boiler, 
engine and turbine troubles. They know too that these 
petroleum residues are responsible for most of their free 
service calls. That’s why dealers and users everywhere are | 5 = To this "A-P"" Con- 


stant Level Oil 


turning to SILOO Fuel Oil Tank Solvent as the safe, sure, Control (Standard 
Equipment on Most 


simple and economical answer. Good Oil - Burning 
Space Heaters 

SILOO Fuel Oil Tank Solvent is a product of Petroleum i 
Solvents Corporation and is nationally advertised in 
twenty-five magazines. It dissolves sludge accumulation THEN INSTALL thie 
in tank and fuel systems, removes polymerized gums and icon tee On 
acts as an inhibitor against electrolysis. It is non-explosive, be Oe er eky 
non-corrosive, non-inflammable and non-toxic. $ILOO Fuel fem end aiaabie. 
Oil Tank Solvent is ideal for space heaters, oil burners, oil 


stoves and kerosene lamps. 


Display and sell SiLOO. It will repay you with profitable : re Se 8 
sales and satisfied customers, Write today. A uTOM ATIC PROD r (1s (0 in DA ny 


2442 Nerth 32nd Street Milwaukee 10, Wisconsin 


PETROLEUM SOLVENTS CORPORATION 
TANK SOLVENTS DIVISION D £ P E N G A E i E 
331 Madison Avenue, New York 17, N. Y. Onl Controls 
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The Modern Garage Door for the 
Home of Tomorrow—is here now! 


There will be no need for wishful thinking about 
modérn garage door equipment for those homes of 
tomorrow. It is an established fact that the No. 900 
will meet every requirement for ease of installation 
and quick, smooth | 
operation without need 


for frequent adjust- 900 Nation 


ments or maintenance. 

The simple mechanical principle of vertical springs 
furnishing a perfect counterbalance for the weight 
of the garage doors accounts for the ease with which 
doors glide open and close. Other noteworthy fea- 








tures (illustrated below) are the special cam closing 
feature which holds doors snugly closed and the rab- 
beted joints on the door sections which exclude the 
entrance of moisture. Installation time is held to 

an absolute minimum 


DOOR on the No. 900, with 
SET most of the hardware 


mounted in place 
and with doors completely glazed. This feature 
alone will make a decisive hit with your trade. The 
streamlined method of raising ‘garage doors up off 
the floor is the modern idea in space conservation. 


Full information 
will gladly be 


sent upon request. 


* 


National 


Below — special 
closing feature 


Manufacturing 


Company 


STERLING 


All hardware mounted on the inside 


Above—note 
. q rabbeted joint 


* ILLINOIS 
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Golden Rod || ride Zee: 


Hydraulic 


PUMP OILER . . | pre generating plants, 


have afforded thousands of 
users a source of DEPEN- 
DABLE POWER for Home 


A DROP ’ : Industrial Plants. Today 
6 1 to 150 drops or 7 these rugged Pincor Units 
net are serving on the Fighting 


stroke as - 
“deed STREAM | eek ES 
--uUp fo 250-Ilbs. | PINCOR IS a NECESSITY. 


. War 
tip pressure scares sialic pepiiiiantaitiniee 
POWER LAWN MOWERS Power Plants are 


Controlled, ee Hat aE yr perpen 


Instant Oiling prcrcens§ Charging vale 


Your customers will snop up the improved 
BATTERY CHARGERS 
j Write for Details Today! 








GOLDEN ROD as soon as you display it—no 
matter what oiler they have now. For folks sure 


go for the CONTROLLED feoture . . . and the oP. 
INSTANT OILING fecture. PINCOR 

Simple thumb-pressure gives one drop or a bau: A PIGNEER GEN-E-MOTOR 
solid stream. Ball valve keeps the spout full— MOOWMAE Jazebphedes ; 


ready for Instant Oiling! Delivers oil UP as 
easily as down! BUY BONDS 














Award and 
Star for 
Excellence 
in War 
Production 








YOUR REQUIREMENTS IN 
MARINE AND CONTRACTOR’S EQUIPMENT 
PROMPTLY SHIPPED FROM STOCK 


ASS SAS AAN 
SSSLAAAAAAVOOGHS 


Cut-away view shows 
pump, intake and bail 
valves. See how intake 
sucks up almost the 
very last drop. 


Guaranteed 


5 YEARS 


Built exceptionally rugged of heavy welded steel. One-piece natural- 
grip steel handle. Pumping assembly of rustproof metal alloy pre- 
cision-built and fitted to .002 inch. Choice of Standard, Angle or 


Flexible spout. 
See Your Supply Jobber GOODWIN-STANLEY CORPORATION 


i PROMPT 


item | 222 West 315 S% ALOODWIN-QTANLEY | 
DUTTON-LAINSON CO.., piv. | SRaRennen Crrraiere ttre ee 
“4 Divan. $ 3.9 reyes) SERVICE man oueens 


Hastings, Nebr. Mfrs. Since 1886 
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PLANNING 
AHEAD FOR 
YOUR FISHING 
TACKLE SALES 


Every American company 
today has, as we see it, two 
important tasks. 

The first is to’ contribute 
everything it can to the 
immediate job of helping 
hasten victory. 

The second is so to plan 
ahead that it can provide 
its full quota quickly to the 
nation’s postwar prosperity. 
Thus, while fully engaged 
in present war productions, 
we here at BRISTOL are 
keeping an alert eye on 
your sales future and our 
own. 


With advertisements such 
as the one on this page ap- 
pearing regularly in leading 
sporting publications, we 
are Creating now an eager 
future demand for BRIS- 
TOL Fishing Tackle. 

We are investing these ad- 
vertising dollars today that 
both your business and 
ours, with the return of 
peace, may get off with a 
flying start. 

[t is our sincere belief that 
this is a wise and effective 
part of our present long- 
range planning. 

We are confident that with 
this thinking every for- 
ward-looking BRISTOL 
Dealer will heartily agree. 


The Horton Manufacturing 
Company 
Bristol, Connecticut 





AUGUST 2, 1945 


Struggling and fighting with a reel that’s “‘stuck’”’ on a rod .. . or 
that slips off too easily . . . is one of the banes of a fisherman’s life 
BRISTOL is planning to abolish for you quickly at the war’s end. 

Even now .:. . while its plants are practically 100% in war work 
. « « BRISTOL is perfecting, among other things, a wonderful new- 


7 @type handle for, your rod that’s bound to put more pleasure in 
> 4your coming peacetime fishing. ~- . 


This handsome,” offset handle with its snap-lock feature will 
enable you to attach or detach your reel from your rod easily in a 
jiffy and is, in BRISTOL’s opinion, a distinct and vast improvement 
over all existing. handle types. 

How will you recognize this BRISTOL beauty at your Dealer’s 
after victory? You'll spot it easily. It will be labeled with the 


|, trademark you have come to rely upon for the finest in fishing 


tackle . . . marked for your certain identification with the famous 
BRISTOL name. 


PEACETIME. PRODUCTS: FISHING RODS, REELS, LINES, @OLF CLUBS 


- 
ovo 








Let This Colorful Display 
Sell CONGRESS PULLEYS—for ‘you 


This display board takes less than one minute to set-up! ‘Simply 
insert one 2” and one 5” pulley from the assertment and’ place 
them in the proper openings as specified. Place stand on counter 
or in window and you have an effective, eye-catching display of 
Advertised Congress Drives. 


Handy Control of Inventory 
The original shipping container with handy inventory control 
card facilitates storing, handling and re-ordering from your job- 
ber. The Congress Catalog enclosed describes the complete line 
of drives stocked by your jobber and the factory for immediate 
shipment. 


SPECIAL ASSORTMENT—50 PULLEYS 
Each Pulley Individually Boxed 


Carefully selected to include 27 of the most popular sizes, to 
cover a wide range of requirements. The result is rapid turnover 
and customer satisfaction. 


Retail Value $26.40 

Your Cost 15.00 

Your PROFIT 11.40 
Note: The pulleys in this special assortment carry list prices 
amounting to $44.00. Shipping weight, 33 lbs. 


WRITE FOR FOLDER 


Full information on sizes and assortment, 
and name of jobber nearest you. 


CONGRESS DIE CASTING DIVISION 


Concress Toot & Die Co. Estasiisnep 1914 


Handsome 3 Color Display—19” x 13” DETROIT 12, MICHIGAN 








“There's no tool like an old tool” 


.. . you appreciate it more than ever these days. 


Like an old friend the FLETCHER Glass Cutter is the same reliable tool you have 
become accustomed to using. The same fine steel and the same careful manufactur- 
ing methods are used. In fact, improved equipment now in our plant make these pre- 
cision cutters even better than before. You can still get the genuine FLETCHER at your 
favorite hardware store. 


The same is true of the FLETCHER Wood Scraper. It's the tool 
with the “Quick Change” blade . . . the tool that will make a 
paper-thin, or coarse shaving at will by simply changing the 
angle of the handle .. . the tool you will always prefer because it 
is so efficient and so practical . . . the tool that does the job better. 


And for the maintenance or repair mam, there's no substitute for 
the FLETCHER Electrical Putty Softener. These, tools are better 
investments today than ever before. 


_—_— 


FLETCHER 
————— 


THE FLETCHER TERRY CO., FORESTVILLE, CONN. 
CANADIAN. REPRESENTATIVE: JOSEPH TAYLOR & SON, TORONTO 
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PENNVERNON WINDOW GLASS is a favorite 
for the windows of such important buildings 
as this office of the Todd-Bath Shipbuilding 
Corporation, South Portland, Maine. 


AND IT’S EQUALLY POPULAR with the cus- 
tomer who buys Pennvernon to replace 
broken panes in small, modest homes like this. 


Sell Pennvernon ... the ‘window glass that 


has made a name for itself! 


OR LITTLE ONES 


| PENNVERNON Window glass 


PITTSBURGH PLATE GLASS COMPANY 


2244-5 GRANT BUILDING, PITTSBURGH 19, PA. 


PITTSBURGH sland fot Duality Glass and Paint 








squarely back of > 
i “A 

Tt will positively ce 

prevent the seep- 

age of water. 

It’s guaranteed to 

do the job. 


Any one can apply 
it. Goes on Iike 


Make Your Store HYDRO-TE 
Waterproofing Headquarters 
r i] : You can stand Al RONS 


Cement Block Wolls 
Retaining Walls 

Brick Walls and Piers 
Copings 

Swimming Pools 
Stucco Surtaces 

Fish 


P . Boiler and Elevate 

ump, o v 
Pits 

Reservoirs 


Field and Qvorry Stone P 4 ad 
also can be used as a mor- No, 564 
, al for [age = = , 
—_— WATERPROOF * WASHABLE ©  GREASEPROOF 


concrete. 
Easily cleaned in tukewar ds. ™ ttracti d colorful designs 
La ate ares: i a i ae aN Ot 
er iz. 
Kay-Tite is packed in 10 Ib. packages and 60 Ib. drums. It comes in M 
Grey and White. A 10 lb. package will waterproof 100 to 150 aq. ft any etter Heme. Witte for Geteteg Gast. 


Write for complete information. Send your Jobber’s name. -TEX COR PORATION 
KAY-TITE COMPANY, West Orange, N. J. Debhebypthsin a. Stans: ee mh. 


TWIN PROFIT 
PRODUCERS, 





“DOOREASE 
ret f = vm ADVERTISED 


COMPANION PRODUCTS 
LUBRICANTS NEEDED IN EVERY 


HOME, OFFICE AND SHOP 
Colorful Action- 
Compelling Displays 
CONSISTENT PROFIT PRODUCERS 
That Sell on Sight 
STAINLESS. STICK Onder Today! DRIPLESS OL 


LUBRICANT “ FROM Penetrate 





4 vv 
ps binding, st F WwW 
Nothin o it 
] j else lik a oe eee 


- iow jrawers 


Attrac tiv e 3 Color New 3 Color Display with 
Display with 1 Doren Each 2-Doxz. Dealer Carton 
Sticks per Display Pi a= ‘ : 

dc * ” »€ 3 7 iv a C n 





r 10c a stick 4 7 » 
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is line packs the sales power 


‘i 


to build business for you 


says DOC’ PETERS 


KZ 


of 








“Backing this famous line is hard-hitting Peters 
national advertising! Through the war, it has ap- 
peared regularly in the magazines your customers 
read ... building future sales for you!” 


SAVE WASTE PAPER—URGENTLY NEEDED FOR WARI 
PETERS CARTRIDGE DIVISION 
Remington Arms Company, Inc., Bridgeport 2, Conn. 
Member American Wildlife Institute, 
“For a More Abundant Game Supply” 
High Velocity is Reg. U. S. Pat. Off.; by Peters Cartridge Division. 
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MERCURY 
* BICYCLES 
are now being made 
in limited amounts. 
STEELCRAFT 
WHEEL GOODS 


will be made just as 
800m @8 our recon- 





Helping to 
FINISH THE FIGHT! 


That «2 Murray Ohios Pledge 


. .. Long before Pearl Harbor we began the produc- 
tion of vital war material. The armed services have 
commended our work by awarding us the Army-Navy 
“E” flag and three stars for continued excellence of 
production ... Now the United States still faces one 
formidable enemy, and the tight is yet to be finished! 
Therefore, our duty at Murray Ohio is to continue 
to do our utmost in production of military equip- 
ment. Our reconversion will follow just as soon as 
these military needs have abated or been satisfied. 

We are sure our friends in the trade recognize 

this obligation, and confidently rely on their 

patience until we can fill their requirements. 


THE Murray Ohio 


MANUFACTURING COMPANY 
CLEVELAND 10, OHIO 
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COVERT MFG. CO., TROY, N.Y. ae A 4 D WA r 


RIVETLESS SOCKET 
Scoops & Coal Shovels | 


Another Exclusive “Ames” Improvement 



















































FEATURES: 


1—Smooth Socket..no sharp or rough edges. 
2—Less chance of handle breakage. 
3—Easy to rehandle. 


4—Handle securely fastened to shovel by a 
rivet at frog. + 


5—Lower end of handle covered with metal 
cap which protects handle. 


“AMES” PRODUCTS 


4 
AMES SHOVELS... SPADES 
Since SCOOPS... FORKS 
1774 HOES... RAKES 


POST HOLE DIGGERS 
AGRICULTURAL HANDLES 


AMES BALDWIN WYOMING CO. 


PARKERSBURG, W. VA, . NORTH EASTON, MASS. 
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& 
v Every good garden demands care if the crop is going to 


iy fill your pantry ... every good business requires the same 


4 # Watchfulness to make its sales fill your bank book! “National 


Set 


Screen” isn’t letting any grass grow to choke out a fine cash 
crop for YOU! Every seed of an idea, every improvement 


* 


- is being nourished for that glorious day soon when we can send 
ar est of fine window screens, screen doors and ventilators! 
So weed out today’s discouragements, plant for tomorrow, 


and REAP the benefits with National Screen products! 
4 





SCREEN DOORS 
WINDOW SCREENS, FRAMES 
and VENTILATORS 


NATIONAL SCREEN CO. 


INCORPORATED 


Suffolk, Virginia 


NEW YORK OFFICE, 200 Fifth Avenue 
Southern Selling Agents: 
PETERSON & LOWE 
22 Light St., Baltimore, Md. 
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PLAN SERVICE 
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known USS Product 


These FREE building plans will help you sell more 
US*S Roofing and Siding 


ARMERS need new buildings—and they 
have the money to buy. As soon as the “go- 
ahead” is given for new farm construction, there 

will be plenty of sales opportunities for you. 
Give a farmer practical planning help now, 
and the chances are he will come to you to buy 
his building materials. Our Free Plan Service 
offers popular types of buildings with working 
drawings for sturdy economical construction. If 
a plan does not meet the exact requirements of a 
customer, it is usually a simple matter to make 
the necessary changes to fit 

his needs. 

Dealers who have used 


U-S-S DEALERS’ 
SIGN — Ties in your 
store with U-S-S ad- 
Vertising in national 
consumer magazines 
and farm papers whose 


this plan service are enthusiastic about it. Sales 
are made easier. Customers get better buildings 
at lower cost when they build with U-S-S Roof- 
ing and Siding Sheets, 

For tighter farm buildings, U-S-S StormSeal 
Roofing offers five special features—T win Drain 
stops side lap leaks, Triple Cross Crimps stop 
end leaks, Pressure Lip assures snug fit, Tension 
Curve makes sheets lie flat on decking, Flat Top 
seams make nailing easy. 

Other popular types of U-S-S Roofing are 
5-V Crimp and Corrugated. Combined with 
U-S-S Weatherboard Siding any of these styles 
makes a tight, durable structure. 


CARNEGIE-ILLINOIS STEEL CORPORATION, Pittsburgh and Chicago 
COLUMBIA STEEL COMPANY, San Francisco 
AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago, New York 


ve ™ 
| | circulation runs into the United States Steel Export Company, New York 
* : = 0 D U wi | millions and _ reaches 


So, : ; cat leading buyers in your 


community. 





KM 


KNAPP. RcH 
i 1 i d Aa ® 
Poor quality merchandise can ruin the é 


future of your business! 
For that reason we will never sacrifice 
quality for quantity. When production 
is resumed we will maintain the same 
high standards of fine materials, pre- 
cision manufacturing and sound engi- 
neering that have made our ~¥M~ trade- 
mark a symbol of quality and value to 
millions of customers. 
If it isn’t the finest appliance on the 
market—it won’t be ~“eM~! 


hey Heat 


President 





130:Million Advertisements Are Telling Your 
Customers the -KM~ Line is the Quality Line 


Only &M- Offers You These 
Four Big Advantages: 

1 Immediate production as 
soon as Uncle Sam gives us the 
green light. 


2 The most complete line in 
the industry. 


ade et ae 3 Profit-proven, time-tested, 

s trouble-free appliances backed 

pets cae’ by 20 years manufacturing experi- 
ence. 


nor 
ist = fe" xew a orTR ‘soa 


Sas s 


Week in and week out powerful consumer 
advertising in these leading national maga- 4 Consistent national adver- 
zines and newspapers is building future cus- = . 142 

temers and future profits for~%M~dealers oo Galiding pan ecm’ 
and distributors. emand right now! 


Your Best Bet For Bigger Profits and a Bigger Future Is %&M~ 


KNAPP-MONARCH COMPANY 
ST. LOUIS 16, MISSOURI, U.S.A. 
BUY ANOTHER WAR BOND TODAY! 
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SURE GRIP-—ingenious locking device 
holds article secure at all times. 


FINGERTIP Control—Insert towel, apron, 
etc., by simply nudging locking arm 
upward. 


INSTANT RELEASE—Lift towel, apron, 

etc., and locking device releases 

instantly. ' 
Packed 2 dozen to carton. 


ACTUAL SIZE 
ORDER FROM YOUR JOBBER TODAY 


PALAS ic KETCHOOK OUTMODES 


Wie / OLD STYLE HANGERS 
INC. 


For Kitchen. ..Bathroom.. . Bed- 


1505 N. WESTERN AVE. LOS ANGELES 27, CALIF. room... Service Porch... Entry Hall. 
(Exclusive distributor for ME Plastic Die and Tool Corp.) 


eer manta ers ~~ yee 
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THE McKEE GLASBAKE ROASTER 
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A roast or chicken is a mighty im- 
portant item of food—expensive, and hard to get these days. So now 
more than ever the housewife values being able to watch meat as it cooks 
and bring it to just the proper turn, avoiding waste of food, as she can 
do with this sturdy Glasbake Roaster. And it’s easy to clean and can be 
brought to the table for serving. Here's a timely item to push. Ask your 
wholesaler or our Sales Representative for details, or write us, McKee 


Glass Company, Jeannette, Pa. Established 1853. 





TOP-OF-STOVE WARE tect. 

















— BLASBAKE anes RANGETEGZ— 


OVEN WARE agtm 


THE MOST COMPLETE LINE OF GLASS COOKING WARE IN THE WORLD 
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MORE THAN 


WILL READ 


LINCULN 


LUBRICATING EQUIPMENT 
ADVERTISEMENTS* 


‘MR ES: Sah, 


<, ins 


IN THESE LEADING FARM PAPERS 


LINCOLN - - The Complete, Fast Selling Line 
of AGRICULTURAL LUBRICATING EQUIPMENT 


An advertising campaign on Lincoln Lubricating 
Equipment will again appear in leading farm 
papers, telling the farmers about the many exclusive 
advantages and time-saving features of this out- 
standing equipment. These advertisements will 
be inserted in the late summer months of this 


year and the early spring months of next year and 
will create lubricating equipment sales for dealers. 

Take advantage of this campaign. Order your 
stock now. It will mean new, attractive profits 
for you. Write to your wholesaler and get complete 
information today. 


"IT'S THE FINEST THAT MONEY CAN BUY!" ..n. 
LINCOLN 


Prancer Builders of Engineered Lubricating Equipment 
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When he asks for a 
Swiss Pattern File... 


You know your customer is doing precision filing—cutting and finishing “4 u 

dies or tools to exact specifications . . . making watches or clocks. . . APPLICATIONS of HELLER “NUCUT” SWISS PATTERN FILES 
working on delicate and intricate parts. More than anyone else, he will be SHAPE CROSS SECTION GENERAL USE 
interested in the file that will do the best and most accurate work possible. 
What shape, size and cut of file is best adapted to the job he has to do? 
The accompanying chart will give you the answer. It lists the more com- 
monly used Heller NUCUT Swiss Pattern Files. It also itemizes a number WARDING Slots 

of other shapes that will prove successful for certain highly specialized SQUARE Corners, Holes 
work, 3-SQUARE Corners, Holes 
ROUND Corners, Holes 


HAND Flat Surfaces 
PILLAR Flat Surfaces, Slots 


But don’t stop with Swiss Patterns. Tell your customer about Heller 
NUCUT Machinists’, Mill and Saw Files. . . the files that feature the oa Seperertiolee 
patented “Wavy Teeth” . . . the files that have both coarse and fine teeth KNIFE Slots 

for both cutting and smoothing at every stroke! We shall be glad to CROSSING Corners, Holes 
help you select the right sizes, shapes and cuts of Heller NUCUT to EQUALLING Slots 

meet your needs, BARRETTE Corners 


CROCHET Slots 
HELLER BROTHERS COMPANY e 
America’s Oldest File Manufacturers — Good Tools Since 1836 reser aon Ge te a ony Fs arc that nary 
Newark 4, New Jersey * Newcomerstown, Ohio iN ic LD 


| Awarded to the 
Ne 


‘ewoomerstown, 
Ohio, Plant, 


WAVY-TEETH 
FILES 
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Free Booklet Helps Your Customers 


Write for a sample of Hanover's new booklet, 

“How to Install Wire Insect Screen." Brief, 

clear and simple, this folder tells in pictures 

the "do" and “don't” of screen repair. Saves 

your clerks time and explanation. Copies 

furnished in reasonable quantity, without 
charge, on request. 


Earning new luster every day in the light of war experi- 
ence, Hanover’s Star will appear again on hardware coun- 
ters just as soon as demands of the armed forces are 
satisfied. , 

More than ever, the quality of Hanover screens has been 
proven ... in climates the world over, under conditions 
involving every conceivable test of endurance. 

Post-war will find Hanover ready with improved wire 
insect screen in a wide variety of materials to meet the 
demands made upon you for repair, replacement and new 
construction. 

The Hanover Star stands for 42 years of making one 
product well... for a huge war production with its valuable 
lessons .. . and for an enthusiasm to join with you in the 
peacetime job that lies ahead. 


H AN OVE R 


WIRE CLOTH COMPANY 
[HANOVER, PENNSYLVANIA 
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DRAIN UNSTOPPER A LIVELY 
PROFIT-UPPER FOR THE DEALER 


Because anyone with a Plumbers’ 
Enemy can easily and quickly clear 
stopped drains that normally require 
the services of a plumber, this highly 
practical device fills a long-felt want. 
It utilizes the force of water from the 
faucet to free drains in a moment— 
safely and without mess. Stock The 
Plumbers’ Enemy for immediate and 
continued sales. The selling price is 
$3.50, with very profitable trade dis- 
counts. Your Jobber has it in stock. 





First Aid 
for LEAKS- R.S.JGONES AND SON SAN GABRIEL, CALIFORNIA 





Now you can offer clean, conven- 
ient “first aid’’ for leaky water 
pumps, radiators, valves and 
many other steam or water-carry- 
ing units. Eliminate handling 
messy bulk-lengths of asbestos 
packing by placing a handy Lucky 
Strike package display in your 
store traffic pattern. Talk LUCKY 
STRIKE to your jobber today! 


@ Tubular Bail 
Adjustable for 
101 Positions 
and Uses 


@ Tarnish-Proof, 


, ao PORTA-LITE today! Seven 
: salesmaking features, the handiest portable 
ATTRACTIVE 2-COLOR electric lantern ever devised. Minimum weight 
with maximum utility. 101 uses . . . in home, store, 

COUNTER DISPLAY office and factory, for sportsmen, trainmen, motor- 
. ists, truckers, farmers, boy scouts, watchmen, etc. 

25 neat glassineenvelopes,each_ - Weighs only 29 ounces. Uses 2 or 4 flashlight cells, 
containing 30” of lubricated, the en Ay battery ——s areas. = 
: patented circuit eliminates corrosion due to elec- 

eraphited asbeatos pecking. trolysis, prevents faulty contacts, adds years to 
: life of lantern. Beautiful, streamlined all-metal 

. Wi , fool-proof switch. PORTA- 


eB e ia @ oolume seller, making traffic 
LUCKY STRIKE fi, a 
I MASON-WILLIAMS CO. 
> : : Dept. A-9, 663 NO. WELLS ST. 
Lavelle Rubber Companys Chicago Cemeaee 10, Bikeets 
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Standard sizes and colors of 
push plates are packed in car- 
tons, and sold only thru hard- 
ware jobbers. There is a strong 
demand. It’s a good line to 
handle. 














The swinging door between dining room and kitchen is 
the crossroads where the dirty work goes on every day. 
Formica laminated plastic push and kick plates, however, 
provide perfect protection against the dirt, wear and dis- 
figurement ordinarily caused by the constant pushes of 
hands that are often dirty. 


Advantages: (1) Formica is harder than any metals and 
equally difficult to dent or scratch. (2) Its glossy surface 
turns dirt and does not corrode nor absorb grease or water. 
(3) Formica is colorful, and neither the color nor the 
beauty of the surface is dimmed by wear or washing. 


THE FORMICA INSULATION COMPANY 
4646 SPRING GROVE AVENUE + CINCINNATI 32, OHIO 
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THESE EXCLUSIVE 


FEATURES ADD UP 
TO SUPERIOR QUALITY 


Shovels, spades and scoops made by the 
Wood organization are all around better 
because each point of stress and wear is 
reinforced by a special ex¢lusive construc- 
tion feature originated and developed by 
Wood engineers. 
For the best in shovels, always ask for nationally 
known, Stuart Closed-Back and Wilson Open- 
Back, the specialized hardware line. 





SHOVEL AND gECclALIZine 
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SURE... HE'LL BUY 


BUT WILL HE BUY FROM YOU? 


There’s no question about the existence 
of an enormous postwar market for 
fishing tackle. John Q. Fisherman’s 
tackle box and rod case are empty, but 
his wallet isn’t. He’s ready and eager 
to buy everything from split shot 
sinkers to complete new outfits. But 
... will he buy from you? The answer 
is a big YES if you standardize on H-I 
fishing tackle. The new H-I line — 
“for every fisherman and every kind of 
fishing”—will be loaded with eye and 
buy appeal—will be finer, more salable 
than ever before. You'll want it on 
your shelves—your customers will want 
it in their fishing kits. 

*x* * * 


Before another fishing season rolls around 
we hope to be able to supply you with an 
unlimited stock and selection of H-I fish- 
ing tackle. Right now we have very little 


available. ° 


-HORROCKS-IBBOTSON CO. 


UTICA, N. Y. 


Peacetime manufacturers of the largest line 
of fishing tackle in the world 
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@ It takes more engineering than you might think 
to make really good shackles. We know, because 
we’ve been making good shackles for years. And, 
every once in a while, we find a way to make them 
even better. 

ACCO SHACKLES are forged from fine grain steel 
which has superior forging qualities—a steel which 
can be depended upon for uniform product with 
uniform tensile strength. 

All ACCO SHACKLES are forged in solid dies. Most 
sizes are drop-forged already bent. This also in- 
sures greater uniformity. 

Every shackle is rigidly inspected. Special lights 
ACCO SHACKLES are made in enable inspectors. to see even the smallest defect. 
both chain and anchor type— It is almost impossible for a faulty shackle to get 
of material from 4 inch to 2 ‘ 
inches—with round pin or by ACCO inspectors. 
screw pin—finished self-col- In the case of shackles with a screw pin, the pin 
ored, blacked or galvanized— ‘ 
shipped in kegs or barrels, is drop-forged and accurately threaded for con- 
depending on quantity. tinued easy operation. . 

ACCO SHACKLES, in short, are made to do their 
job—better. 
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Intormal Editorial Comments... 


Just Among Ourselves 


... By Charles J. Heale, Editor of HARDWARE AGE 








How Do You Like Your 1945 
“Who Makes It?” Issue: 


By this time, our 


subscribers have received, for 
the twenty-fourth time, their 
annual copies of the “Who 
Makes It?” Directory Number, 
dated July 19, 1945. If there 
has been any delay in receiving 


your copy, due to railway or 
postal congestion, we feel sure 
you will understand that the 
production and distribution of 


_ this highly valuable merchan- 


dise guide is a time-consuming 
job, particularly under pres- 


* i ® 


ent war conditions with its 
manpower shortages. The great 
usefulness of this book for the 
next 12 months, however, will 
more than offset any incon- 
veniences incidental to its de- 
layed delivery. 


You Will Miss the Advertising:— 


AN important and useful 

feature of all previous 
HarpwareE AGE Directory Is- 
sues was the condensed cata- 
log-advertising of leading man- 
ufacturers whose products are 
sold through hardware chan- 
nels. This year all advertising 


Streamlined 


ASs an experiment which we 
knew would save time 
in your daily use of this direc- 
tory issue, the 1942, 1943 and 
1944 editions were stream- 
lined, providing “one-stop ser- 
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had to be omitted due to war- 
imposed paper rationing re- 
quirements. 

The current “Who Makes 
It?” issue carries more listings 
nevertheless than ever before 
and is minus only the advertis- 
ing of manufacturers. Copies 


&: Rik 


of this issue will go to more 
than 25,000 retail and whole- 
sale hardware distributors 
scattered all over the world, 
plus government bureaus and 
departments in the United 
States, Canada, Europe and 
Asia. 


Again to Save Your Time:— 


vice.” Products listings, in al- 
phabetical order, include the 
brand and trade names as well 
as the manufacturer’s name 
and address—all in one place 
under the individual and re- 


spective product headings. 

You need only locate the 
product and you can quickly 
secure the manufacturer’s full 
name and address, if you know 
the trade mark or brand or vice 
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versa. This information is all 
in the same tabulation under 
the product heading. 
Included in the streamlined, 
one-stop service of the 1945 
edition are more than 24,000 
brand names under 5600 main 
products headings; 9830 cross- 


* 


references; a complete tabula- 
tion of jobbers’ brands; a 
total of 374 pages of listings 
including the names and ad- 
dresses of more than 12,000 
manufacturers. 

How do you like this 
“streamlined” feature. 


x * 


Multiple Basing Point System 
Important to Wholesalers 


And Retailers 


LSEWHERE in this issue 
is a news story about the 
problems of the Cement Insti- 
tue (see page 87). This is im- 
portant to every hardware 
wholesaler and retailer. Nails, 
barb wire, wire fencing—in 
fact all so-called “merchant 
products” made by steel mills 
—are sold on the “multiple 
basing system.” 

If, as freely suspected, our 
Government is trying to force 
a strictly “f.o.b. basis” for 
prices—in which direction the 
Cement Institute Case clearly 
points then the complete com- 
plexion of both wholesale and 
retail distribution of “mer- 
chant products” is due for 


* 


of Hardware:— 


some changes—not entirely 
satisfactory to distributing fac- 
tors of our industry. 

As our story on page 87 
points out, the Department of 
Justice has for 25 years at- 
tacked the multiple basing sys- 
tem, 

The late President Roosevelt 
professed a great desire to help 
“smaller business,” yet it seems 
to us that if the multiple basing 
system is outlawed the net re- 
sult will be that only one, two, 
or possibly three of all the steel 
products producers—and most 
definitely only the larger pro- 
ducers—will benefit. This will 
not help smaller business. 


x * 


“Anti-Discrimination Laws 


Are Doubtful 


EW YORK has a so-called 

“anti - discrimination 

law.” Other states have al- 

ready followed suit or are 

planning to do so. A possible 

Federal law on this subject has 
been proposed. 

Understanding perfectly 
what was intended by such leg- 
islation, it is our humble opin- 
ion that firms and/or individ- 
uals, intending to exercise any 
discrimination will continue to 
do so—but with far greater 


°° 


Advantages: ’— 


care—perhaps even with legal 
advice. It is also our opinion 
that any member of any group, 
being “discriminated against.” 
would rather be employed 
somewhere else — where the 
anti-discrimination rule was 
voluntarily observed and was 
not merely a matter of legal 
pressure. 

In fact, such laws seem to 
us to provide just one more 
“Roman holiday” for the legal 
fraternity. 
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What is to be the immediate effect? 

like this at is to be the immeaiate enect : 
i A Message by Lockwood 

tem 

rs The repeal of Order L236 is welcomed by manufacturers and dealers alike. 

e:— It is natural for you as dealers, and for your customers, to expect an early return of postwar 
merchandise. Unfortunately, the return cannot be as rapid as we all would like. 

4 mt Paramount is the fact that the war is not over. Our support of the war and our men still 

: oe fighting under indescribable conditions must never be relaxed. 

1 page 87 : 

artment of Our problems, affecting an early return to postwar It will be Lockwood policy during the reconver- 

. years at- conditions, are common to most industries. sion period to serve our trade to our best ability. 
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Production of war materials is still going on 
unabated. 

The manpower supply, especially the supply 
of workmen skilled in the production of hardware, 
remains a most serious problem. 

Like most manufacturers, we responded in the 
early stages of the war to the Government’s re- 
quest to sell to them ali inventories of brass, 
bronze, nickel, etc. Months will be required in the 
replacement of such disposed-of inventories with- 
out considering the additional amounts required. 

It cannot be expected that ‘raw materials will be 
received in balanced quantities and sizes, so that 
further delay can be expected in getting produc- 


tion lines started. 
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To do this we plan: 


1 An improvement in quality and appearance of 
those items we were permitted to manufacture 
when order L236 was in effect. 


2 We will add to those items formerly restricted, 
those most needed by you and your customers. 


3 New and improved items will be offered to 
Lockwood customers. 


4 Undesirable items will be weeded out, reliev- 
ing Lockwood dealers of the necessity of carrying 
large inventories containing slow-moving items. 


5 It will be Lockwood policy to return to normal 
production as rapidly as possible and to serve our 
trade merchandise having the latest refinements 
and of the highest quality materials*and work- 
manship. 
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CAPE COD BALL BEARING CLOSER 


Hardware Stores Are Assets|to 


Post-War Forum - 
Hardware Age 


“They shall beat their swords into plough- 
shares, and their spears into pruning hooks” 


L, you believed half 
the gossip and rumors circulat- 
* ing around these days, you'd 
think that the poor hardware man 
was going to have to close his 
doors after the Japs are given the 
works. Aren’t the d.t.u.’s, the 
chains, the department stores, tire 
companies, drug stores, machin- 
ery stores, etc., going to take all 
of the hardware man’s business 
away from him? Just look at the 
tremendous merchandising plans 
being made by the big syndicates! 
How many customers will be left 
for the hardware men, after all 
these competitors have taken their 
slice of the business? 


How Much Will He Get? 


In fact, how much merchandise 
will the hardware men be able to 
get while the manufacturers are 
filling the big post-war orders 
which the syndicates are already 
placing? . 

I travel around a lot and talk 
to a great many hardware men. I 
know these questions are in the 
minds of store owners. Like all 
good business men they are look- 


“You can’t make a store successful just 

by spending a lot of money on it. It 

takes more than money ... What makes a 

store successful is the experience, the 

wisdom, the energy and the ambition of 
the man who is running it.” 


By HOWARD.G. HORNIBROOK 
President, 
Apex Oil Company, 
Minneapolis, Minn. 


ing ahead, trying to foresee the 
problems of the future. Some of 
them are worried by what they 
think they see coming. 

Now certainly no one will deny 
that hardware retailers have been 
up against a lot of difficulties dur- 
ing the past several years. Hard- 
ware men, faced with shortage of 
help and shortage of every con- 
ceivable kind of merchandise, 
have been working night and day, 
doing a marvelous job of supply- 
ing the farms, the factories, and 
the homes with the goods so urg- 
ently needed.’ 


Future Is Brighter 


But don’t let these present day 
difficulties get you down. --Your 
future is far brighter than he real- 
izes. Sure, you will have prob- 
lems. But you'll discover the an- 
swers to those problems .a lot 
easier than your syndicate com- 
petition can solve its problems. 

I believe in yoitr future. success. 
Both I and my associates have 
such faith in your future that we 
are staking the success of our own 
business on you. What’s more, 
we can give you a lot of mighty 
convincing reasons why we think 
you are going to be bigger, more 


prosperous, more important in 
the retail market than ever be- 
fore. 


Consider Competition 

For example, let’s consider the 
competition that you worry about 
most of all—that of the chains. 
It is true that some of the syndi- 
cates are of tremendous size. It 
is true that they have a great deal 
of money. They can hire expen- 
sive headquarters experts who talk 
in mighty impressive style. But 
don’t let this big talk worry you 
too much. Look at the facts for 
yourself. 

You can’t make a store success- 
ful just by spending a lot of 
money on it. It takes more than 
money. It takes more than ex- 
perts behind mahogany desks in 
New York. And, you can’t insure 
big success by having @ great 
many stores, instead of just one. 

What makes a store successful 
is the experience, the wisdom, the 
energy and ambition of the man. 
who is running it... Consider your 
own case as an example of that. 
You’ve probably put in many 
years learning the hardware busi- 
ness. You know your merchan- 
dise and you know your cus- 


‘They shall beat their swords into ploughshares 
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tomers. You put in a lot of time 
at your store, watching every de- 
tail. Your store is the most im- 
portant thing in the world to you, 
outside of your family, and you 
are going to maintain the success 
of your store regardless of how 
much time, thought, and energy it 
requires. 

Now where are the chains going 
to find enough hired managers 
with your experience or enthusi- 
asm? They can’t do it! 


Trained Hardware Men 


Consider the men you have 
working for you. They are 
trained, experienced hardware 
men. They are pleasant to deal 
with, interested in the customer 
and his needs. They do a good 
selling job and make friends for 
your store. 

Compare these men with the 
many times shifted, inexperi- 
enced, indifferent, low paid work- 
ers in the average chain store. 
Certainly salespeople like these 
won’t build a permanent, profit- 
able business for any store. 

Go in the average chain store 
and look around for yourself. 
You are an expert in store man- 
agement. See for yourself if the 
chain is doing a better job than 
you are. Note the signs of waste 
and inefficiency in the chain store. 
Ask a salesman a few questions 
about some item of merchandise 
—and try to get an intelligent an- 
swer! See the salesmen standing 
around gossiping with each other 
while the customers wait for ser- 
vice. 

No, chain store merchandising 
is not so high powered. Chain 
store “efficiency” is largely propa- 


HOWARD: G. HORNIBROOK 


ganda which the big syndicates 
have emphasized in order to jus- 
tify their own existence. 

Chain stores are no real asset 
to the community in which they 
are located—or to the manufac- 
turer who sells to them. They 
have specialized in cheaper goods 
at a low price. They pay low 
wages to the salesmen who work 
for them, and low prices to the 
manufacturer who sells to them. 


You Render a Service 


Your store, on the other hand, 
is valuable to your community. 
You are rendering a service du- 
plicated by no one in any other 
line of business. Your customers 
are your friends, your neighbor- 
bors, your fellow taxpayers. They 
like to deal with you, and they 


respect your judgment and busi- 
ness ability. 

In this fight for the business 
that rightfully belongs to you, 
never forget that you have many 
advantages on your side. 


Quality Merchandise 


You sell quality merchandise— 
nationally known brands — and 
the public demand for quality is 
greater than it ever was before. 
War-time substitutes have helped 
to teach the lesson of quality. 

You give a valuable service, 
too, in helping your customers to 
purchase wisely. Good customers 
won’t buy quality hardware items 
the way they'll pick a can of beans 
off a self-service counter. 

Above all, you’re going to beat 
the chains because you have more 


‘hares Qnd their spears into pruning hooks.”...._ ii, 4; Michah, IV, 3 
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experience, more initiative, more 
intelligence and vision than any 
chain store manager. 

I know hardware men, and I 
know that they are adaptable 
enough to meet any conditions 
that may develop in their field. 
It’s a tough job to put a good 
hardware man out of business. 
Look around in your own town 
and see how long the present hard- 
ware stores have been operating. 
They’ve come through good times 
and bad, yet they are still doing 
very well. 


Future Changes 


Yes, there will be changes in 
the hardware store after the war 
—but they will be improvements 
developed by the shrewd, sound 
business judgment of successful 
hardware store owners. 

Hardware stores are going to 
be modernized and “dolled up” in 


Join the Hardware Age Post-War Forum! 


Although the war will not end tomorrow, when peace finally comes 
our country will enter a period of unparalleled prosperity and ex- 
pansion. Every branch of industry will feel the full force of this ex- 
pansion and all of them will experience an added keenness of com- 
petition. There also will be many new phases of distribution. All 
branches of the hardware industry should be preparing for the day 
of peace and should be making plans for the post-war period now! 

The Hardware Age Post-War Forum is devoted to an exchange of 
ideas on this vital subject of post-war thinking and planning. You 
are invited to take an active part in its deliberations and to contribute 


your ideas upon this vital subject. 








appearance, with better displays 
of merchandise. Hardware men 
likewise tell me they are going to 
make more extensive use of ad- 
vertising. 

Many are making a study of 
their turn-over problem—a tough 
problem, indeed, when a store has 
to carry so many slow-moving, 
low profit service items. How- 
ever, many stores have plans for 
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strongly featuring fast turnover 
items, especially goods that are 
used up in a short while after 
being purchased. These goods 
bring in a lot of repeat business 
and create store traffic. 


Some lines of goods that for- 
merly were sold almost exclusively 
by the chains, are going to be 
handled by practically all hard- 
ware stores. Packaged oils and 
greases are a good example of 
this. The chains have done a tre- 
mendous business on packaged 
oil, because they stocked, dis- 
played and sold every farmer or 
customer who came in their store. 
And, along with the oil and grease 
the chains sold a lot of hardware. 
The hardware man is going to get 
back this oil and grease business 
that belonged to him in the first 
place. 






You Are Not Alone 


Another thing to remember, is 
that you are not alone in this 
fight. A great many of us believe 
in you, and are going to back you 
up 100 per cent. 

You have some mighty valu- 
able friends, for example, in the 
shrewd, aggressive hardware 
wholesalers. I know that these 
good jobbers are working right 
now on post-war plans that are 
going to be of great benefit to 
you.. They are planning promo- 
tional helps, to stimulate post-war 
business for you. They are going 
to see that you have merchandise. 
Most of them have already placed 
large post-war orders. 

In addition, there are a lot of 
manufacturers like ourselves, who 
are backing you hardware re- 
tailers and fighting on your side. 
We do not and will not sell to 
(Continued on page 95) 
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Every Sunday afternoon the 
program “Your America” goes on the 
air. Sponsored by the 65,000 em- 
ployees of the Union Pacific Railroad. 
it emanates from Station KBON in 
Omaha, Neb., and is broadcast on a 
nation-wide Mutual Broadcasting 
System network of 130 stations. The 
program, which is of half-hour dur- 
ation, includes a salute to American 
Industry, a different branch of industry 
being honored upon each program by 
a recognized authority on that par- 
ticular branch. On June 24, 
tribute was paid to the hardware in- 
dustry, the guest speaker being Charles 
J. Heale, editor of Hardware Age, 
whose address is reproduced below. 





radio 


1945, 


Lyle DeMoss, producer of “Your America,” goes 
over the script with Charles J. 
of Hardware Age and June 24th guest speaker. 


The Union Pacific Railroad 
Salutes the Hardware Industry 








Heale, editor 





VIRGIL SHARPE (Announcer)—Today our program honors the hardware in- 


dustry of “Your America.” 


“At no time in the world’s known history has there been any progress in which 
the hardware industry has not played a major and basic part, from the crudely 
made tools and fixtures of prehistoric times to the modern era of chromium- 
finished metal goods. But it was American enterprise, using American produc- 
tion methods, that made hardware what it is today, embracing practically 67,000 
items which are vital in the daily, personal and business life of every one of us. 


“Our guest of honor has come from New York City, to tell us more about 
this important American industry. He is Mr. Charles J]. Heale, editor of the 


business magazine Hardware Age.” 
* 


OME phase of the hardware 
S industry is inseparably 
woven into the very fabric 
of every step in human progress 
of which we have any record. It 
was the Steinman Hardware Com- 
pany of Lancaster, Pennsylvania, 
still in business although it was 
established more than two hun- 
dred years ago, which served as 
one of the chief sources-of supply 
for General George Washington’s 
army at Valley Forge. 
You cannot have shelter, a bath, 
a shave, a meal, transportation, 
or carry on your daily business 
without some equipment made 
available to you by the hardware 
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industry. Literally everything 
from a needle to an anchor is 
hardware and no one listening to 
this broadcast is more than a few 
feet away from something the 
hardware industry has provided 
to improve living conditions and 
working conditions. 

Your various electrical appli- 
ances, your electric iron, toaster, 
washing machine and coffee maker 
are actually nothing but electri- 
fied hardware items which your 
grandparents bought in hardware 
stores. Were it not for something 
the hardware industry provides 
you could not have the radio set 
which brings you.this program, 




























nor the station which broadcasts 
it, nor the railroad which spon- 
sors it. 

Every community that justifies 
a railroad station enjoys the ser- 
vices of a retail hardware store, 
serving the needs of both rural 
and urbarm populations, providing 
security, efficiency, comfort and 
convenience to life as well as the 
means of making a living. Thou- 
sands of communities beyond the 
reach of railroads are also served 
by the hardware industry. 

This fundamental place of hard- 
ware in all phases of our life has 
given the industry a great stabil- 
ity; and as a result great boom 
periods do not give it blue sky 
mushroom growth and prosperity. 
By the same token, depressions do 
not, relatively speaking, drag it 
down as far as some of our less 
basic industries. 

In fact the longevity of the 
hardware producing and distrib- 
uting industry is outstanding. 


‘Among approximately five hun- 


(Continued on page 101) 
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Getting Farmers to Order Early) Ke 


G. A. HALLOWELL 


of Mt. Pleasant, Iowa, a typical 
agricultural town of 4610 popula- 
tion, handles many farm items 
and enjoys a thriving trade in 
those lines. Farmers in the area 
know the extent of the stock he 
carries and come from consider- 
able distances to his store to pur- 
chase the articles they need. 


Watering Tanks Important 


Stock watering tanks are big 
and cumbersome but are vitally 
necessary out in the hog and cat- 
tle feeder country. Mr. Hallowell 
has them in stock in his store and 
in a large warehouse back of the 
store. Sizes range from the 2 ft. 
round tank at $18 to the large 70 
gal. tanks at $32. In many parts 
of the feeder belt, cattle and hogs 
are fed outside most of the year 
and, for this reason, large stock 
tanks are needed. 

When the water for the stock 
becomes cold or partly frozen it 
must be heated before the cattle 
can drink it. This means that 
the farmer who buys an outside 
stock watering tank is also in the 


‘ 
‘(8 


he store. 


. t 
G. A. Hallowell. owner of em a 


res the act of inspecting 


the merchandise in the warehouse. 


‘market for a tank heater. Mr. 
Hallowell has a number of these 
in stock in a variety of sizes. Some 
of these heaters burn coal and 
wood while others burn oil. Many 
wood and coal tank heaters sell 
at around $22 while the oil heat- 
ers are around $25, plus tax. 
The farmer must also be careful 
that the water pipes leading to the 


stock tank are not frozen. For 
this reason, he also stocks 8 to 10 
ft. water hydrants, selling at 
$11.50. These have a self drain 
attachment and can be connected 
to underground pipes and used 
safely summer and winter. 

The livestock raiser can come 
into the store and buy a $32 stock 
watering tank, a $24.95 tank 
heater and an $11.50 safety water 
hydrant, to make a unit. In such 
an event this would mean a sale 
of $68.45. 

The hog raiser is interested in 
items such as hog feeders which 
provide for the economical feed- 
ing of hogs. Feeders holding 
enough grain to feed 100 hogs sell 
for $56, plus tax. Then there are 
hog scratchers, selling at $5.35. 

Mr. Hallowell also sells poultry 


flock feeders and watering foun- 


Stock feeders and other large items needed by farmers are 
kept in the roomy warehouse which is located at the rear. 
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tains. One turkey flock owner 
purchased five large 10-gal. wa- 
tering fountains from him a short 
time ago. These sell from $4.25 
to $7.50 each. Other items for 
farmers which the store handles 
include hay forks, electric motors, 
lanterns, stovepipes, stoves, dairy 
utensils and supplies, pumps and 
hose. 


Gets Orders Early 


The problem of getting enough 
farm items to sell.is met in an 
alert fashion by Mr. Hallowell. 
He asks his farm customers in ad- 
vance just what their needs will 
be. He tries to get them to place 
orders with him for stock tanks, 
tank heaters, hog feeders and the 
other large items, well in advance. 
Then he orders such items early, 
plus one or two extra. By this 
placing of orders he gets stock 
watering tanks for customers in 
September who placed their or- 
ders in the preceding April or 
May. : 

“Merchandise such as I sell 
makes profitable farming much 
easier,” says Mr. Hallowell. “Now 
that farmers have money, they do 
not hesitate to buy useful. items 
which help them with their work. 
In the post-war era, I think that 
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G. A. Hallowell gets them started 
in advance, obtains needed items ~ 
in time and profits as a result. 
Devotes one of his two windows 


to display of farm merchandise 





nk heaters, pumps. hog 
de ized articles catch 





















troughs 


the 














variety of other 
nwt the farmers. 


they will continue buying these 
things. This certainly should 
mean a good farm business for 
the hardware dealer when the war 
is over.” . 

This hardware dealer always 
devotes one of his two display 
windows to a showing of items 
which appeal to farmers. He 
says he cannot get the larger 
‘items into the window, but he 
does manage to keep some of the 
smaller stock tanks up near the 
front where customers can see 
them, with the larger ones in the 
warehouse. 


Chick feeders and waterers, stock 
heaters and allied items are kept 
both in the warehouse and store. 
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Every counter houses a supplementary display of accessories in built in shelves. 


Four-Point Program Pulls Patrons 
To Reitsch’s Paint Department 


Quality product, displays, aid to 
customers and co-operation with 
contractors help pyramid sales 


baler’ is no magic, 


no sleight-of-hand, no secret in- 
volved in the method used by 
Reitsch Bros. Co., Rockford, IIL, 
to sell a heavy volume of paint 
these war-time days. The answer 
is a specific merchandising pro- 
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gram, with emphasis gn specific. 

In capsule form, the company 
has gone all-out to win many of 
the 84,000-odd residents of this 
city, to prove to them that if it’s 
paint they want, if they want the 
benefit of “know-how” in apply- 
ing it, if they want quality and if 
they want co-operation—then they 
have come to the right store. 

In £. A. Ringenberg’s paint- 
selling philosophy lies the reason 


for success. As manager of the 
hardware and paint department, 
he stresses these points—applic- 
able, incidentally, to other mer- 
chandise in his program: quality 
of paint, eye-stopping interior and 
window displays, willingness to 
help customers with painting 
problems and co-operating with 
paint contractors. 


Point No. 1—quality—is the 
(Continued on page 114) 
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Multiple Basing Point System 
Under Attack By Government . 
In Cement Institute Case 


EDITOR'S NOTE: This is a very important test case, as 
the multiple basing point system of the cement indus- 






try closely parallels common practice in the sale of 
various wire and steel products sold through hardware 
channels. This case should not be confused with the 
recent decisions outlawing the single basing point 








A SOURCE of ai- 


tack by the Government for the 
past 25 years, the basing point 
system was the object of one of 
the last official acts of Attorney 
General Francis Biddle. Three 
days before he retired from that 
position he filed at Denver a 
complaint charging The Cement 
Institute, Chicago, and its mem- 
bership of 89 manufacturing com- 
panies with conspiracy and main- 
taining “unreasonable, identical 
and noncompetitive prices in the 
manufacture of Portland Cement 
in violation of the Sherman Anti- 
Trust Act.” These alleged viola- 
tions, it was charged, are due to 
the use of the multiple basing 
point system. 

The proceedings against the 
Cement Institute, which have been 
before the Federal Trade Com- 
mission, the Department of Jus- 
tice and the courts for years, man- 
ifestly is directed against the 
steel and all other industries 
which use the multiple basing 
point system. The forays against 
the basing point system are being 
carried on under a cross-fire by 
the FTC under the price discrimi- 
nation clause of the Clayton Act 
and by the Department of Justice 
under the Sherman Act. The case 
filed against the Cement Institute 
probably will be the first to come 
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practice in the Glucose Case.: 


By L. W. MOFFETT 


Washington Representative 
of Hardware Age 


* « * 


before the Supreme Court which, 
upholding the FTC _ recently, 
knocked out the single basing 
point system as illegal under the 
Clayton Act. That decision, af- 
fecting two glucose manufactur- 
ers, did not pass on the merits of 
the multiple basing point system. 

The Cement case is now tossed 
into the lap of Attorney General 
Tom Clark, successor to Mr. Bid- 
dle. 

The Department of Justice, like 
the FTC, wants the basing point 
system abolished completely ex- 
cept that it is willing for continu- 
ance of the delivered price basis 
of quoting at the discretion of the 
buyer, provided the mill charges 
only its base price, plus the cost 
of the actual transportation to the 
purchaser. 


What It Seeks 


Specifically the Department 
seeks the following action by the 
Court: . 

1. Dissolution of the Cement 

Institute; 

2. A requirement that the 
cement mills quote prices and 
sell cement either f.o.b. mill or 










on a delivered-price basis; at 

the election of the purchaser; 

3. A requirement that each 
mill establish separately the 
same mill price for all buyers 
of the same class purchasing 
similar quantities, without ref- 
erence either to destination 
point or use of the product; 

4. A requirement that each 
mill refrain from changing its 
mill price regardless of the 
method of transportation by the 
purchaser. 

5. A requirement that each 
mill quote or sell at delivered 
prices by charging only the 
mill price plus actual cémmon 
carrier transportation cost, with 
the privilege reserved to the 
purchaser to designate the mode 
of transportation and with the 
privilege of any mill to meet 
the delivered price of any com- 
peting mill at any destination 
point by absorbing a part of 
the transportation cost; 

6. A requirement that no mill 
shall charge any buyer a de- 
livered price which is higher 
than the mill price plus the ac- 
tual common carrier transpor- 
tation cost. 

The complaint also charges that 
in order to eliminate any differ- 
ences in the computing of freight 
rates cement manufacturers col- 
lectively prepare and use so- 

(Continued on page 105) 













4 hardware store 


of the blood-’n’-thunder mining 
towns of the Old West has been 
preserved for posterity ever since 
the recent day when Charlie 
Bovey, a Montana rancher with a 
predilection for things historic, 
decided to reconstruct a real fron- 
tier town from the decaying relics 
of Montana’s ghost towns. 

Mr. Bovey, who got his idea for 
the reconstructed town when he 
visited Henry Ford’s Dearborn 
Village some years ago, added the 
hardware store to “Old Town,” a 
permanent historical exhibit as- 
sembled by him in a pavilion at 
the North Montana fair grounds 
in Great Falls. Everything— 
building, fixtures and some of the 
stock—was transported from Elk- 
horn, one of the toughest and 
largest silver camps in the fren- 
zied mining days. 


Unique Items 


Both the store and the village 
are unique items on the pages of 
Montana’s history. They repre- 
sent the first attempt of this state 
to preserve its historic landmarks, 
to recapture a breath of the glam- 
orous past. 

Old Town ‘is every foot, every 
inch, real. No Hollywood effects. 
It has been built from materials 
salvaged from Montana’s ghost 
towns .. . towns that in the long 
distant past teemed with hard- 
bitten, call-a-spade-a-spade _pros- 
spectors and miners, but currently 
playing host to pack rats and sage 
brush. 


Old Town—a Present Day Picturelof 


The hardware dealer of the 
boisterous 1890’s had limited 
stock: a few nails and hinges, 
crude farming tools and the 
sturdy but simple miners’ tools. 
These came at great expense by 
steamboat up the Missouri river 
to Fort Benton, or by train to Co- 
rinne, Utah, and traveled into 
Montana territory by slow 
freighter. 


The Big Day 

Arrival of the freighter was 
tantamount to a holiday. The la- 
dies would quit their work and 
group around the wagons—much 
in the manner their feminine coun- 
terparts today crowd around a de- 
partment store bargain counter. 
They were after fancy crockery 
sets, which included a washbowl, 
pitcher and chamber. Or per- 
haps they sought a bellows-type 


* yacuum cleaner. 


Merchandise-wise merchants in- 
variably had cutlery and dishes 
for their frontier customers, who 
appeared on the scene supplied 
only with a bedroll and placer 
pans. When things were at their 
merriest, they were sure to sell 
several talking machines. These 
merchants literally had a profit 
field day. Minus the competition 
the town’s half - dozen saloon 
keepers faced, they did a jam- 
packed business, and many of 
them even offered space in a cor- 
ner of their stores for the village 
post office, thus assuring them- 
selves of a steady flow of cus- 
tomers. 

As it stands now, Old Town 
has plenty of color and practically 


Reconstructed town in Great Falls, 
Mont., a replica of the gold-rush 
period. Old western hardware store 
and stock are outstanding features 
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everything — a sa- 
loon, saddlery, 
drugstore, newspa- 
per plant, “Joe’s 
Lunch,” and an an- 
tique outhouse, 


which can be reach- ° 


ed by a door in a 
board fence. This 
door was always 
kept open. 

In the picture at 
the right, notice the 
children’s pine cof- 
fins on the top 
shelf. The 3-ft. ones 
cost $3.95; the 4-ft. 
ones, $4.95. The 
“salesgirl” is show- 
ing her “neighbor” 
a patent bosom 
stretcher, made for 
boiled shirts. 


Aided the West 
Although the 


frontier hardware 
store is drastically 
different from those 
of today, it did 
have an important 
part in building up 
the West by supply- 
ing mining and 
farming tools and 
housewares. With- 
out this Elkhorn 
store, completely 
reconstructed at 
this date, there 
would be much less 
evidence in Mon- 
tana of hardware’s 


early beginning. 
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: (Illustration courtesy of Collier's) 
The old time interior of the old hardware store in Old Town. 





Service Department Source of Revenue 


For Both Present and Future 


Wm. H. Ware develops prospect list 
for post-war use as a result of 
service calls made in store area 





I. W. Ware, department head, looks over an ailing washer. 


A WELL - ORGAN. 


IZED service department has been 
a continued source of wartime 


Bottled gas means 
real business for 
this firm. Fully 
a quarter of the 
department's ac- 
tivities are tied 
up with this form 
of service work. 


profit for Wm. H. Ware of Dixon, 
Ill.,.and it has also aided ma- 
terially in keeping many electrical 
appliances, belonging to local resi- 
dents, in working condition. This 


department is located in the base- 
ment of the store and is in charge 
of I. W. Ware, brother of the 
owner. 

Washing machines account for 
about 25 per cent of the shop’s 
business, stoves for another 25 per 
cent, bottled gas service for a 
similar amount, while the balance 
is divided among various miscel- 
laneous types of work. Overall 
jobs on washers run as high as 
$30 with many of them averaging 
from $10 to $15. Present gaso- 
line allowances make it possible 
for the firm to pick up and de- 
liver washers both in Dixon and 
nearby rural areas. This delivery 
is combined with the work of de- 
livering and servicing bottled gas 
equipment. 

Mr. Ware reports that the firm 
now has a long list of prospects 
who are planning to buy appli- 
aces just as soon as new ones are 
available. He has obtained this 
list as a result of many service 
calls and thinks it will yield much 
immediate appliance business in 
the post-war period. 

Bottled gas is a profitable divi- 

(Continued on page 108) 
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We have heard of several dealers 
who have established themselves 
in a rather unique position in their 
communities. 

By placing a bulletin board in 
the rear of their stores and keep- 
ing all the latest information on 
local game conditions posted, 
they have made themselves a 
clearing house of information for 
sportsmen. All the boys gather 
there to swap experiences and 
yarns, and have formed rather 








The 
Cracker 


Barrel . 
Club 


informal, old-fashioned cracker 
barrel clubs. 

This idea does not just benefit 
the local sportsmen. It’s a smart 
merchandising device for any 
dealer. By placing the bulletin 
board in the rear of the store, 
sportsmen pass the entire length 
of the store to see it. A good ex- 
ample of efficient traffic flow. And 
where is there a better idea for at- 
tracting local sportsmen into your 
store . . . just for information? 











Serrated Jacket Edge 
Natural Selling Point 
For“CORE-LOKT’’ Bullets 





BRIDGEPORT, CONN., AUGUST 2, 
1945. We have heard repeatedly from 
big-game hunters and dealers how soft- 
point Core-Lokt bullets have stopped 
big game right in their tracks, at long 
ranges. The secret to the success of Core- 
Lokt bullets is their unique construction, 
and the principle is amazingly simple to. 
explain to customers. 

When ammunition is available again, 
try this demonstration on your big-game 
customers. Point to the serrated edge of 
the jacket and explain how the directional 
spreading lines result in instantaneous 
and uniform expansion. The bullet stays 
in one piece because the lead core is 
locked in the jacket and delivers a smash- 
ing, deep-penetrating impact. The story 
is easily illustrated because the serrated 
edge is on the outside of the bullet where 
it can be seen. Seeing is believing. 
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No “‘Buck Fever’ With A Remington Model 81 
Woodsmaster High-Power Rifle 


BRIDGEPORT, CONN., AUG. 
2, 1945. The Remington Model 81 
Woodsmaster is an autoloading high- 
power big-game rifle that combines 
speed of action and tremendous power 
with fine accuracy. Its autoloading ac- 
tion allows five quick shots without 
removing the eye from the line of 
sight. Between shots there is only one 
thing to think about—accurate aim- 
ing—since there is no hand action to 
operate. In hard-hitting 35 Reming- 





a 





ton or 300 Savage calibers, the Woods- 
master will put down any big game on 
the North American continent, yet its 
power is under the shooter’s control at 
all times because the trigger must be 
pulled and released for each shot. 
When rifles are available again, big- 
game hunters will ask for the Reming- 
ton Model 81 Woodsmaster because it 
has everything they want in a fast- 
shooting high power rifle. ° 4 
Woodsmaster is Reg. U. S. Pat. Off.; Core-Lokt 


is a trade mark of Remington Arms Co., Inc. 
Bridgeport 2, Conn. 7 
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The following article discusses a 
subject which has caused business 
men many hours of perplexity and 
concern. Originally in leaflet form, 
it has been so well received that. 
to date, 185,000 copies of it have 
been printed with more in prospect. 
Read it—You'll find it worth while 


By E. H. MARTINDALE 
President, 
The Martindale Electric Co., 
Cleveland, Ohio 


WO gentlemen 


from the Ordnance Division of 
the U. S. War Department were 
in my office recently in connection 
with forward pricing which is su- 
perseding renegotiation. 

During the course of our con- 
versation I remarked that al- 
though we had been in business 
over 30 years, I had never been 
able to draw out enough from 
the business to pay the inheritance 
tax when my share is passed along 
to my two sons. One of the gen- 
tlemen said, “Why should you? 
They didn’t earn it,” 


Liability or Asset? 
This remark bothered me be- 


cause it sounded logical but it 
raised the question of why should 
an inheritance be a liability in- 
stead of an asset? 

I am a little past the age of 60 
and if I should die at the present 
time, my sons, one of whom is 
with a company of combat engi- 
neers with the American First 
Army on the Western Front, 
would, have to sell their war 
bonds, borrow the limit on their 
life insurance policies, raise 
money wherever possible and still 
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Who Really Owns My Business? 


would probably fall far short of 
raising enough cash to pay the in- 
heritance tax. 

As we are a closed corporation 
with 92 per cent of the stock 
owned by members of two fam- 
ilies, no bank will accept the stock 
as collateral for a loan and it 
would be difficult to find an out- 
side buyer to purchase part of the 
stock at a reasonable price even if 
my sons were willing to give up 
control of the business by dispos- 
ing of part of their stock. 

Then for the next several, years 
my sons would have to skimp and 
scrape to pay off the debts in- 
curred by the inheritance. 

This problem revolved in the 
back of my head until there came 
back the answer that my business 
is not really wealth to me and the 
question—‘“Who really owns my 
business?” 


Started in 1913 


It was started back in 1913 by 
another man and myself as a part- 
nership with a total investment of 
$260.00 and, with the addition of 
a few other stockholders, was in- 
corporated in 1917. 

Year after year most of the 
profits, after taxes, have been 
plowed back into the business but 





E. H. MARTINDALE 


two periods of unusual expansion 
required additional cash invest- 
ments of $17,200.00 and from 
these cash investments and 
plowed-back earnings we are now 
giving employment to 88 men and 
women. 


What the Books Disclose 


Our books disclose that our 
present factory machinery and 
equipment cost $89,703.76 with 
another $10,762.92 for type- 
writers, desks and other office 
equipment making an investment 
of $1,141.25 for each of our 88 
employees. . These are their tools 
of trade which we have supplied 
to them and without which they 
would have no employment. 

Then they must have a place in 
which to work and real estate and 
buildings represent an investment 
of another $45,043.27 or $511.85 
each. 

Next, they must have raw ma- 
terials from which to manufac- 
ture the finished goods and the 
latter must be held until a buyer 
is found. These two items take 
another $196,025.31 or $2,227.50 
each. 

Our customers, consisting 
mostly of other industrial plants, 
are not in the habit of paying cash 
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“Man, what a great day it’s going 
to be when I can again order from 
the Milcor catalog every sheet 


metal item my customers want.” 


As soon as sufficient raw ma- 
terials are released to make quan- 
tity production possible, you can 
again depend on Milcor as a re- 
liable source of supply. 


Although war materials still 
comprise the greater part of our 
production, Milcor peacetime 
machinery is intact. Therefore, 
there need be no delay for recon- 


version. 


MiLCOR, STEEL COMPANY 


Expansion of our facilities for 
sales, production, and shipping 
puts us in a better-than-ever posi- 
tion to serve your future require- 
ments to your complete satisfac- 


tion. 


Uniform, related Milcor prod- 
ucts give your customers greater 
assurance of the pleasing results 
they expect — and make them 
willing to return to your store 
for other purchases. 


Stock and promote the profit- 
able Milcor sheet metal items as 


soon as they are again available. 


MILWAUKEE 4, WISCONSIN 


Baltimore 24, Maryland ® Chicago 9, Illinois * Kansas City 8, Missouri 


Los Angeles 44, California * Rochester 9, New York 


. equipped to 
provide additional 
service through 


THE J.M.&L.A. 


OsBORN © 


CLEVELAND 14, OHIO 





. « . @ Division 
of Milcor Steel 
Company. 


DETROIT 2 ¢ BUFFALO 11 ¢ CINCINNATI 25 
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can again count on 
prompt deliveries of 
MitcoR. 
products: 


@ Stove Pipe and 
Elbows. 


ae a ye 
ae: 


ae 


@ Eaves Trough, Con- 
ductor Pipe, and 
other Rain-Carrying 
Equipment. 


r 


mf ae 5 sae 


® Airtite Heaters 
®@ Portable Bake Ovens 


@ Pick-up Carts “Eh 






@ Mail Boxes f 







@ Farm Roofing 


.-. plus interesting new 
developments that 











new customers for you, 
make you more money. 
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great neck 
modern 
plastic handle 
screw driver 


See Your Jobber! 


Shaft scientifi- 
cally tempered 
high grade Alloy 
Tool Steel. 

Work end heat 
treated to 
withstand wear. 
Fluted Red-and- 
Black PLASTIC 
HANDLE is slip- 
proof, shatter- 
proof, will not 
splinter or warp. 





An ideal tool for 
electricians and 
radio men, as 


well as for the 
hobbyist. 


Other Great Neck rove 


hack saw blades— 
molybdenum 
tungsten 
high speed 

keyhole saw blades & handles 

phillips screw drivers 

screw drivers (wood handles) 

wood chisels (plastic 

or wood handles) 


GREAT NECK 
SAW MFRS. 


Inc. 
mineola, n. y. 





Great Neck Saw Mffrs., Inc. 
Mineola, N. Y. 





| 


on delivery and accounts receiv- 
able take another $73,816.30 or 
$838.82 for each employee. : 
Next bank balance and petty 
cash take $32,524.44 or $369.59 
each. Other miscallaneous items 
require $1,859.02 or $21.13 each. 
These all total up to a’ frozen in- 
vestment of $449,699.02 or $5.,- 
110.14 for each employee. It 
seems safe to say that our em- 
ployees have never given this any 


| thought and do not realize that 


without this investment on their 
behalf they would not have their 
present jobs. 

This does not represent wealth 
to me because I cannot exchange 
it for goods; I cannot spend it 
for a vacation or for amusement. 
Our employees look upon me as 
wealthy because I control this 
business, but I deprive myself of 
many luxuries and pleasures in 
my efforts to accumulate sufficient 
liquid assets to pay the inheritance 
tax—wealth that I should feel free 
to spend if I worked for a salary 
and owned no stock in the cor- 
poration. 


Merely the Custodian 


I am merely the custodian of 
the business which seems to really 
belong to others. First, I am cus- 
todian for our employees; they 
have first claim on our income for 
their pay in addition to which we 


| pay one per cent of the amount of 
| their wages or salaries for Social 





Security to provide them with a 
pension at some future date and 
another three per cent for possible 
future unemployment. 

Next, I am custodian for my 
city, county, and state. They de- 
mand an annual dividend of 2.87 
per cent of the assessed value of 
our real estate and buildings, ma- 
chinery, furniture and fixtures, 
raw materials, and finished mer- 
chandise, even if we make no prof- 
it, with a smaller dividend from 


| us on accounts receivable and one 


from our bank on our bank bal- 
ance. The state also demands a 
domestic franchise tax annually of 
one-tenth of one per cent of our 
net worth. 

Then comes the Federal Gov- 
ernment. To make sure that it 
gets something, regardless of prof- 
its, the Government first assesses 


| the Capital Stock Tax of one- 


eighth of one per cent of what we 
think the business is worth: Then 
if we make a profit, the Govern- 
ment collects a fat share and if we 
pay the profits out in dividends 
the Government comes back for 
another large share. 

So I submit that I am only the 
custodian of this business; first 
for the benefit of our employees, 
then for the City of Lakewood (a 
suburb of Cleveland), the County 
of Cuyahoga, the State of Ohio, 
and the Government of the United 
States of America and that when | 
die I shall be passing along 
mainly this custodianship rather 
than real wealth to my sons. 


Why Penalize Them? 


Why should my sons be penal- 
ized for accepting this custodian- 
ship? Should not the inheritance 
tax laws be revised in some way 
to permit more liberal treatment 
when frozen productive wealth 
that furnishes employment to 
others, is passed along to the 
heirs? 

Such revision might allow a 
reasonable exemption based on 
the average number of employees 
or average annual payroll for the 
preceding three or five years. 

For a firm in the small-business 
class the present burden fre- 
quently makes it necessary to dis- 
continue all expansion, reduce 
selling and advertising expenses, 
and otherwise retrench for a 
period of several years in order 
to withdraw sufficient cash from 
the business to pay the inheritance 
taxes. 

This necessary retrenchment 
may come at such a critical time 
in the life of a small business that 
its growth is permanently stunted 
or it may even be started on the 
downward path toward bank- 
ruptcy and liquidation. 








Latest News on 


PRIORITIES 


and 


WAR-TIME ORDERS 
on page 140 
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iit iit Hardware Stores 
Then Are Assets to 




































Govern- Their Communities 
id if we | 
vidends (Continued from page 82) 
ack for mail order houses, national tire | 
companies, or chain automotive | 
ly the supply compyne who compete | ORCI Naty et . win telat AST bam sacs ane | 
8; first with the legitimate, independent | 
ployees, hardware dealer and implement 
‘ood (a dealer. We think that is sound 5 ea ‘} 
County business, and a great many other a 4) 8) 
f Ohio, . 2 
: manufacturers feel the same way. / 
United ; 7 
when ] ’ : | i 
along A Splendid Business oF 
rather The hardware business is a 
- splendid business, and you inde- 
pendent hardware merchants are 
? performing a vital service in your 
penal- communities. You have a right 
soditen., to be proud of your business, and 
ritance you have every reason to face the 
le way future with faith and optimism. 
atment When merchandise be comes 
wealth more plentiful—when your sons 
nt to and your valuable young em- | 
to the ployees return from the armed | 
services to add their drive and 
low a enthusiasm to your business, you | 
ed on are going to have a bigger, more | 





loyees prosperous store than ever be- | 

or the fore. ‘ 

- =e Kellogg HAS MADE 
nagar Know This Emblem | 








to dis- Y 2 
seal BRUSH SHOPPING Cn 
enses, 
aie “There’s a brush to fit the Job” has long been a slogan of 
Enda Kellogg Quality Brushes, but, Kellogg has gone a step further 
Rees in convincing the busy housewife that her favorite retailer 
can supply all her household brush needs. Every Kellogg 
Quality Brush merchandiser is clearly and distinctly marked 
hment with the name, number and price of each brush . . . the name 
| time indicating the use of the brush such as Clothes Brush, Bowl _. 
s that Because the Honorable Service | Brush, Pastry Brush, Venetian Blind Brush, Bottle Brush, 
unted Eee ieere ages nha =e “ns etc. That is one reason why Kellogg Quality Brushes sell so 
— War pve ted Comme. aad oy | quickly when they are displayed in traffic locations. 





mont Ave., N.W., Washington 5, 
D.C., and 11 W. 42nd St.. New York 
18, N.Y., has issued a circular on 
the subject entitled “What Does 
This Mean?” The circular states, in 
part, “If these veterans are to have 
the respect and the consideration 


Your wholesaler cannot always take care of your immediate 
needs of open stock . . . so it is to your advantage to anticipate 
your needs as far in advance as possible and place your order 
early. Keep your merchandiser well filled and keep it well 
displayed for maximum turnover and profit from your 
“Brush Department.” 









they so richly deserve, that emblem 
should be as readily recognizable | 
as the uniform they once wore.” 
The Council urges duplication of 
Ss this emblem in newspaper, direct 
mail and other advertising with 
emphasis on its significance—dis- 
charge after honorable service to 
Sour country. 


Order wholesaler 


KELLOGG BRUSH MFG. CO. WESTFIELD, MASSACHUSETTS 


KELLOGG QUALITY BRUSHES ARE SOLD ONLY THROUGH RETAIL STORES 
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ONE OF A SERIES ON - 


“WHAT MAKES A BICYCLE 


‘me 





. ‘ apie oP Se ? j 
Appearance . . . accessories . . colors —all these contrib- 
ute to the enles appeal in bicycles. But a bicycle must 
also possess the best basic construction obtainable to be 
called “great.” 

Basic construction is one of the reasons for Columbia 
leadership. When you offer your trade the Columbia line, 


you are offering basic construction fentures developed 
and perfected through sixty-eight . 













years of bicycle building. This is 
one guarantee of greater sales 
and customer satisfaction. 

Columbia, known today 
as “America’s FIRST 
Bicycle,” will be first 
choice ‘““Tomorrow”’ with 
the greatest reservoir of 
potential bicycle buyers 
in the history of the in- 
dustry! Plan now to 
tie in with Columbia’s 
modern sales and mer- 
chandising program! 
Write us for further 
information. 


THE WESTFIELD MANUFACTURING COMPANY 
Westfield, Massachusetts 


BICYCLES 


america's FIRST sicycie 
FIRST IN 1877 + FIRST IN 1945 
























ALL METAL 
SAFETY RAZOR 


O.P.A. Approved 





for 
double edge 
blades 


ORDER FROM 
YOUR JOBBER 


Sturdily built 
Well balanced 
Smooth Shaving 
A fine razor 


$2.82 per doz. to Retailers 


Please address all inquiries to your jobber 


TABER, BUSHNELL & C0. 


Midland Bank Building, Minneapolis 1, Minn. 


PROMPT DELIVERY 
ON JOBBER ORDERS 
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@ During the thirty-eight years Thermos 
has made vacuum-insulated goods, the 
accent has always been on quality and 
dependability. 

That’s why “Thermos” is the most asked- 


for brand on the market today. 








ARE ace § 4UGUST 2,,1945 


Thermos serves vital industrial produc- 
tion now. But as peacetime returns, Thermos 


will be ready with vacuum-insulated prod- 


ucts for every occasion... smart, practi- 


cal, salable merchandise identified by the 


name that assures customer satisfaction. 


THERMDs 


TRADE- MARK REG. U. &. PAT. OFF, 





ROOFING || _ ROOFING 


FOR EVERY JOB WINDOW 


MERCHANDISE: 
Smooth surface roof- 
ing. slate surface 
roofing, building pa- 
per, asbestos asphalt 
roof coating. asphalt 
coating, samples of 
strip shingles. roof 
brushes, roof cement. 


BACKGROUND: 
Center panel of 
bright yellow corru- 
gated board or 
painted wallboard. 
Side panels of bright 
red material. Cut- 
out letters of bright 
red material. 





AA 
Coarin6 
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Feature Roofing, Pumps and Fly Spray 


In Your August Windows 


HARDWARE AGE Original Window Display IDEAS 





PUMP 
WINDOW , 
MERCHANDISE: 


Pump jacks, pitcher PU M p & FLY SPRAY 


pumps, force pumps, 
lit pumps. well ae: FOR EVERY NEED [| He oe FOR FARM 


points, pump cylin- mt : é a * ; AND HOME 














ders, pump leathers 7 
for valves and cups, 1 
galvanized and black 
pipe. 
FLY SPRAY 
WINDOW 


MERCHANDISE: 
Fly spray and cattle 
spray in various size 
containers, sprayers 
of various types. 


BACKGROUND: 
Center panels of 
bright yellow corru- 
gated board or paint- 
ed wallboard. Side 
strips of bright red. 
Cut-out letters of 
bright red material. 
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EXPERT CRAFTSMANSHIP 





AFTER THE WAR" 
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Swell to sell! 


The reason Morse Tools are such 
good tools from the dealers’ point of 
view is because they are made to exact- 
. hence good tools 


from the customers’ point of view. 


ing standards . 


Stock the whole Morse Line and see 


for yourself! 








TWIST DRILL AND 


MACHINE COMPANY 
NEW BEDFORD, MASS., U. S. A. 


NEW YORK STORE: 130 LAFAYETTE ST. 
CHICAGO STORE: 570 WEST RANDOLPH ST. 
SAN FRANCISCO STORE: 1180 FOLSOM ST. 
CUTER EE TT 
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Simple Records Ease the Job 
For Manufacturers’ Agent 





Name Blank & Co, 
Address 14 Blank St, 


Buyer John Smith 


t 2) Soee% 
Oo + 





(eecccceces 


Town Blankville ~ 
State Wed. 


testCad 11-20-44 





ev? 
OA 





Numbers at the bottom indicate lines handled by the customer. At the 
top are name, street address, town, state, buyer and space for the most 
recent call. Under code numbers at bottom salesman indicates customer 
with a square, prospect with circle, inquiry with triangle and “some- 
thing special” with cross. This covers all possible records which can 
be indicated on sheets. Color of sheet shows the type of firm visited. 


HE following compact and 

concise index system has been 
evolved by a western manufacturers’ 
agent in order that he might sim- 
plify his “on the road” records cov- 
ering the 10 different lines he han- 
dles and the four types of customers 
to whom he sells. Specially printed 
sheets, 6 in. long and 3% in. high, 
and punched for a loose-leaf binder, 
give a quick and easy check on the 
type of customer and prospect in 
each town.and the lines he buys or 
might buy. One color sheet is for 
hardware wholesalers, another for 
electrical wholesalers, a third for 
industrial accounts, etc. 


How It Works 


At the top of each sheet are indi- 
cated “Name,” “Town,” “Address,” 
“State,” “Buyer” and “Last Call.” 
At the bottom are numbers from 1 
to 10, for indicating which of the 
10 different lines the customer or 
prospect buys or might buy. When 
a square symbol is marked helow 
a number it is indication of a cus- 
tomer for that line. When a circle 
is placed beneath the number it 
shows a prospect, whereas a triangle 
specifies an inquiry and a cross 
“something special” about that con- 
cern. Illustrated herewith is one of 


| the sheets marked to indicate the 
| fashion in which all types of buyers 


or prospects would be indicated. 
Sheets are filed according to 


states and towns and alphabetically 
as to firms, customer or prospect as 
the case may be. When the agent, 
or his salesman, is going on a trip 
he removes the sheets for the terri- 
tory to be visited from the office 
files. He says of this system, “I feel 
that I have now worked it out so 
that when I call on a customer I 
can open the book to his page and 
have all the data I need to talk in- 
telligently about his lines. Until I 
worked out this system my trouble 
was that I did not have customer 
data handy. Cards were frequently 
left at the hotel or were so messed 
up that I could not find the one I 
wanted.. As a manufacturers’ agent, 
I did not have enough data to know 
just what line each customer was 
buying unless I carried it in my 
head nor was I always sure who 
was the buyer for each line.” 


Contained in Binder 


The sheets are kept in a binder 
11 in. wide and are compact enough 
for carrying in a brief case. When 
smaller binders are available they 
will be used for each trip, state or 
section. 


AT PRESENT there are 33 states 
with some form of income tax, but 
only nine obtained more than 20 


per cent of their total tax revenue 
from it in 1944. 
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‘The Union Pacific 
Railroad Salutes 

The Hardware Industry 

(Continued from page 83) 


dred wholesalers, in addition to 
the two hundred-year firm men- 
tioned a moment ago, there are 
two firms which have flourished 
for one hundred and fifty years 
each, and more than fifty which 
have passed the century mark. 
More than seventy-five per cent of 
all wholesalers in this field were 


in business before the turn of the | 


Twentieth Century. 

As for the post-war world, it is 
interesting to observe that the 
hardware manufacturers, prob- 
ably more than any other single 
industry group, make for war 
purposes essentially the same 
products that they make for 


peacetime use. As a result, the | | 


hardware industry faces a mini- 
mum of reconversion problems, 
needing only the green light to 


| 
| 


proceed when blessed peace re- | 


turns. 
While it may be true that some 


products of the hardware industry | 
are lacking in the eye appeal of | 
style and color, remember that | 


every hour of the day you can 
truly join with Union Pacific in 
saluting the hardware industry, 


which makes it possible for you to | 


enjoy the high standard of civil- 
ization which we comfortably call 
“The American Way of Living.” 














Sate and Local Goverumest 
GROSS DEBT OUTSTANDING 


























Illustrating the state and local | 


government gross debt outstanding 


by decades from 1902 up to 1944. | 
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HOLTITE Engineered Fastenings 


¢ 








A complete line of precision screws, bolts, nuts 


and allied fastenings from which to stock your re- - 


. Rugged, and uniformly accurate, these 
Keoddabic fastenings are the result of scientific 
from selection of raw materials to {in- 

ished product. Every HOLTITE sale is a completed 
transaction—no complaints, no adjustments, no in- 
convenience. Sell HOLTITE and you give your cus- 


. tomers that extra measure of quality and satisfac- 


tion that results in profitable repeat orders. 













@ Mass..USA. 


Stock these modern, pee abt 
Sem" Cileted tosses te maar Work Or lalate operator. 
power, neater appearance. Sl 


FOR AWY APPLICATION -IN ANY MATERIAL 


New Bedford. 






a? 








CLEVELAND y all 
op HIGH CARBON CAP SCREWS 


are made of C-1038 steel, heat treated to give you greater 


ae strength plus the additional toughness secured by Cleve- 
land's method of manufacture—the famous Kaufman 
) Process, originated in our plant. The rich black satin-like 

+ __—Fj 


finish has rust-resisting qualities. Here is a dependable 
fastener of maximum strength and good appearance. 











CLEVELAND 
To ually 
FASTENERS 


/ Ask your Jobber for Cleveland Fast ORR. fs. Binns : 
MADE BY THE ORIGINATORS OF THE KAUFMAN PROCESS FOR GREATER STRENGTH AND ACCURACY 
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PULL IN THOSE PLUS SALES! 





















Every Delco Pump installation creates new 
demands for bathtubs, sinks, electric washers, 
laundry tubs, pipe fittings, drinking cups for 
live stock, lawn sprinklers and a host of other 
products. 
The superior performance and faithful 
service of Delco Water Systems brings 
satisfied users back to your store when 
they are in need of additional hard- 
ware and plumbing items. Delco 
Water Systems are proven profit- 
makers. 


DELCO Shallow Well 


Water System, 
Model AAT42 





MAIL THIS COUPON TODAY! 


DELCO APPLIANCE DIVISION, Dept. HA825 
G i Motors Corporati 
Rochester 1, N. Y. 


I am interested in your Plan for Dealers 



















CURACY 


RE AGE 
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FINE TOOLS 
INVITE SALES 





seu ia ‘ll. 
sibesiliaiisien canis 


TOU pos 


«+. and repeat business 




















Vaughan Quality and Relia- 
bility invite inspection, and 
quick sales. More than that, 
Vaughan Fine Tools bring 
repeat business—the kind 
that paves the way 

for the sale of 

many other 


hardware items. 


No. 700 ASSORTMENT 
shown above is specially 
designed for counter and 
store window display. These 
assorted tools sell on sight— 
the result of 75 years of 


quality reputation. 











It always pays 
to buy a good tool 


VAUGHAN & BUSHNELL 


Manufacturing Company 
CHICAGO 
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Morris Falk, president, Independent Lock Co., Fitchburg, Mass., landed some 

whoppers on a visit to Florida some time ago, including a 64-pounder. In 

fact, he received a citation during the 10th Annual Metropolitan Miami Fishing 

Tournament which was evidence of his “catching with rod and reel unaided 

and before witnesses, in a manner sporting to behold, a White Marlin weigh- 
ing 64 pounds.” 


Lou §S. Caine, recently named di- 
rector of publicity and research for 
James Heddon’s Sons, Dowagiac, 
Mich., fishing tackle makers, has 
fished from Hudson Bay to Key West 
as well as in France. Here he is 
with samples of fishing skill. He is 
the holder of three official world’s 
records, recognized by the Interna- 
tional Game Fish Association. Of the 
several books he has written, “Game 
Fish of the South,” published by 
Houghion-Mifflin Co., is recognized 
and used as an authority by the 
American Museum of Natural History 
and the Smithsonian Institution. Thou- 
sands of sportsmen know him for his 
authoritative articles on fish, tackle 
and methods of fishing which have 
appeared in numerous outdoor maga- 
zines. In addition to writing about 
tackle, he has also drawn specifica- 
tions for a number of rods and lures 
used by both fresh and salt-water 
anglers and has written specifica- 
tions for tdckle which have been 
adopted as their standard by many 
angling clubs. 
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Multiple Basing Point 
System Under Attack 
By Government 
(Continued from page 87) 


called “freight rate books” | in 
quoting the delivered prices of 
cement at any given locality. It 
is further charged that the manu- 
facturers refuse to quote prices 
f.o.b. mill, refuse to ship by water 
or truck, and refuse to permit a 
buyer to take delivery in his own 
trucks at the mill unless the price 
to the purchaser includes the all- 
freight charge from the nearest 
“base” mill to the point of desti- 
nation. 

The complaint also charges 
that in order to force adherence 
to the multiple basing point for- 
mula the defendants: 

1. Impose law and punitive 
base-mill prices in locations 
where a mill or mills refuse to 
follow their system of fixing 
prices ; 

2. Have standardized the | 
product as to quality; 

3. Have standardized terms | 
and conditions of payment; 

4. Make all price changes | 
simultaneously through the de- | 
vice of requiring such changes 








AIRCRAFT ENGINES KEPT PURRING | 





become effective only in the | WITH CLEAN OIL 

event that all mills indicate ac- | | , 

ceptance by issuing similar an- | To keep fighters and bombers flying from ply 
a name nouncements within five days; | bases the world over, the lubricating oil for Aircraft ° 
Fishing ae Facili : engines is kept clean by frequent filtering with! 
ae i. eee -" J image | portable units powered by gasoline engines. One more 


of many standard and special applications for 


cement manufactured and pre- p . 
Briggs & Stratton 4-cycle air-cooled gasoline engines. 


venting .accumulation of sur- | 
pluses. a Everywhere they continue to establish new performance 
The case is in charge of George | . ; ‘ — 
: pga records —adding to their reputation as the world’s finest 
B. Haddock, chief of the Midwest ai led : f é ili 
and Mountain States offices of the ee re ae eee 
than ever before on a steadily increasing number of 


Anti-Trust Division, and Ernest 
L. Branham, special attorney, un- gasoline-powered appliances and equipment. 


der the general supervision of 


Holmes Baldridge, head of the | 


General Litigation Section of the ° 
Division. a 








Latest News on . 
Briggs & Stratton leadership in design, engineering and precision manufac- 


PRIORITIES ture is the result of a quarter-century of continuous production of “air-cooled 
power.” Manufacturers and users of all types of equipment requiring de- 
pendable, compact gasoline powered units will find it profitable to 


WAR-TIME ORDERS _. call for this experience to help them solve their power problems. \¥ 
. BRIGGS & STRATTON CORPORATION, Milwaukee 1, Wis., U.S.A. 


on page 140 e 


and 
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[NUMBER TWO OF A-SERIES] 


Standards of Design 


HE IMPORTANCE of combining extreme utility and 
he treatment in the electric chime has been 
recognized by the Rittenhouse organization since the 
inception of the first models. 


> In the design of Rittenhouse Chimes there has always 
been evident the influence of the professional stylist, to a 
degree fully comparable with that of the finer products 
in the home furnishing group. Now, as an added acknowl- 
edgement to the good taste of the American public, the 
new Rittenhouse models have been enhanced in beauty 
and character by the artistry of a nationally accepted 
styling authority. 


> In the mechanical design of the product, every part 
of a Rittenhouse Chime is carefully engineered in small- 
est detail. This not only assures synchrony in operation, 
and the smoothest possible performance. . . it has beena 
positive factor in creating that confidence in Rittenhouse 
quality, which, for years, has revealed itself in the sales 
response of Rittenhouse distributors and dealers. 


» These, too, are vital elements among those ‘“‘standards 
of leadership” which dictate the making of a fine product. 
To which standards Rittenhouse will continue to sub- 
scribe as it makes ready for production of the finer and 
better chimes to come, in the months just ahead. 


Rittenhouse 
Sdewain Conti dlias 


THE A. E. RITTENHOUSE COMPANY, INC., HONEOYE FALLS, N. Y. 











SGT. E. E. McCRAMER 


Teaching and Hardware 
Two Different Things, 
Says Overseas Sgt. 


ed k- hardware business is a 
little different from teaching 
schoo]—that’s what I did before the 
war.” Sergeant Eugene E. Mc- 
Cramer speaking from Leghorn, 
Italy, where he is information man 
at an ordnance supply depot han- 
dling 50,000 tons of supplies for 
Peninsular Base Section in the 
Mediterranean Theater. The ser- 
geant’s remark was in reference to 
the depot which is one of the largest 
hardware “stores” in the Mediter- 
ranean area, carrying everything 
from watch springs to diesel-electric 
generators. Supplies are spread out 
over hundreds of acres of Italian 
countryside. 


National Income 
1930 and 1944 


THE national income for the de- 
pression year ending December 31, 
1930, amounted to $68.9 billion. For 
the year ending December 31, 1944, 
it more than doubled and reached 
the sum of $160.7 billion. 








Latest News on 


PRIORITIES 


and 
WAR-TIME ORDERS 
on page 140 ° 
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Your new metal products can now have a soft, satin lustre 
that will make and keep them more attractive to buyers! 

Simple formula for this added “‘eye-appeal” is Johnson's 
Industrial Waxes for Metals. These waxes give a rich, quality 
appearance. They protect, too.. against ‘‘shopwear,” dirt and 
soil. They repel finger marks, and check ordinary corrosion 
caused by handling. It is not necessary to keep treated metal 
products wrapped or in drawers—they can be openly displayed 
where they are more readily sold. 

Johnson’s Industrial Waxes for Metals provide clean, dry 
protection. They are not oily or greasy... don’t become messy 
...are not absorbed by packaging materials. On metal parts 
they act as a dry lubricant. 


FOR METALS 


made by the makers of JOHNSON’S WAX 


S.C. Johnson & Son, Inc., Racine, Wis. (a mame everyone knows) 
S. C. Johnson & Son, Lrd., Brantford, Canada 
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JOHNSON’S INDUSTRIAL WAXES FOR METALS 


improve and protect appearance! 





Your suppliers can easily and inexpensively adapt Johnson’s 
Industrial Waxes for Metals to their production set-up. Ask 
them for metal merchandise with this extra advantage! 


These and many other metal products sell easier when 
finished with Johnson’‘s Industrial Waxes for Metals 


Kitchen utensils + Tools of all kinds + Metal stampings 
Nuts, screws, bolts + Padlocks + Builders’ 

hardware + Metal toys + Metal trim 
Sporting goods + Metal parts 


* Hasten V-J Day with more EXTRA War Bonds! * 


SEND FOR NEW BOOKLET! 


JOHNSON’S 
INDUSTRIAL WAXES 
| 





S. C. Johnson & Son, Inc., Dept. H-85 
Product Finishes Dept., Racine, Wis. 

Gentlemen: Your Industrial Waxes for Metals sound good to me 
Please send “Special Waxes for Industry” brochure. 
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PICNIC GOODS 
WILL BE BACK 
AFTER VICTORY 


7 


“RED HOT” ROASTER holds three 
weiners, two pork or lamb chops, 


small steak, or slice of bread. Long 
handle for comfort and safety. 





LONG HANDLE PICNIC BROILER 
designed for comfort and safety in 
camp and fireside cooking. Made of 
expanded meefl with pure tin finish. 





“BROILOASTER” — Portable two- 
way broiler. Up-right, melting fat 
bastes food as it drips down—adds 
flavor—cooks two steaks at once. 
Flat, holds coffee pot and frying pan. 


KITCHENWARE 
HOUSEWARES @ HARDWARE 


ROCKFORD, 


ORCESTER, MASS ° 


MICHIGAN WIRE GOODS COMPANY 
NILES, MICHIGAN 


ASSOCIATED COMPANY 


* 
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Service Department 
Source of Revenue 
For Present and Future 
(Continued from page 90) 


sion of the service department, 
Mr. Ware reports. This business 
fits in very well with the war- 
time service program. The sales 
of bottled gas are continuous and 
profitable, and these activities can 
be combined with other service 
operations. 

The Ware firm has about 130 
bottled gas accounts in Dixon and 
vicinity. Some of the accounts 
are industrial and _ institutional, 
using 10 to 12 burners. A couple 
of hospitals in this area make ex- 
tensive use of bottled gas, sup- 
plied by the Ware store. 

I. H. Ware makes the bottled 
gas deliveries several times a week 
and also handles the service de- 
partment repairs, with occasional 
help from a couple of other em- 
ployes. Such a tieup makes effec- 
use of and facilities 
available during the war period. 


tive time 


Desirable Traits 
In Post-War Salesmen 


ROM a poll taken among the 
members of the Chicago Sales 
Executives’ Club tabulated 
twenty qualifications of a postwar 
salesman. The top five traits were: 
1. Dependability. Not only in 
carrying out directions, but also in 
meeting emergency situations not 
covered by company instructions. 

2. Integrity. That keeps a sales- 
man from being false to his company 
and to his customers. 

3. Knowledge of Product. One of 
the three fundamental knowledges 
required in successful selling. 

4. Self-Management. Essential in 
salesmen, because they enjoy a 
greater degree of freedom than do 
any other group of employees. 

5. Work Organization. Efficiency 
in self-management that probably 
contributes as much to sales leader- 
ship as does any other trait: 


were 
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| A Little Giant 
For Business! 
Saves carrying a lot 


of tools ..... 


4 Single Hex, 4 Double Hex, 
3 Double Square Sockets. 
Range 3/16 to 7/16. Uni- 
versal Drive with Sliding Bar 





a Spintite Straight Drive all 
in a pocket size nicely fin- 
ished metal box. Ask for . . 


WALDEN WORCESTER 
Set 3100A 
\) and 3100 











Send for 
Catalog 141 
picturing a full 


Jj 


7 line of Automo- 
tive, Aircraft and 
Radio wrenches — 
tools and boxes. 


See it at 


Your Jobber f 
y 4 


Yy WALDE 


WORCESTER 


Two 
Combinations Af 


N 
4 Bee WRENCHES Saal 


STEVENS WALDEN, INC. 
468 SHREWSBURY STREET 


WORCESTER, MASSACHUSETTS 
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**«1T SELLS ano SELLS ano SELLS! 


In these times of stress and strain — priorities — shortages of help — 

» it is refreshing to have unlimited supply of Toxite, a product that just 
keeps on selling — at a good profit — with the minimum of effort — 
right now — every day, every month, in increasing volume — and with 
a high quality standard that makes satisfied customers. 


Aduertised 


to 16,000,000 monthly 


A broad and forceful campaign in national pub- 
lications circulates to over 16 million families 
each month—that builds consumer demand 
for TOXITE Poultry and Live Stock spray. 


A Natural for Quick 
Profitable Sales NOW 


Quick, easy sales make pleased and steady 
customers for Toxite and for other items in 
your store. 













We Will Spend *25.00 of Our Own Money 
To Bring Customers Into Your Store 
Here’s the Plan — It Works ! 


% Pick out 100 of your best customers — 
We will send from this office a letter enclos- 
ing an introductory check good for 25c on 
the purchase of a gallon of Toxite when 
presented at youf* store. At the end of 90 
days send us all checks you have redeemed 
and we will reimburse you in cash. This 
business building plan helps sell your first 
order quickly and Builds Permanent de- 
mand. % To get this support you order 
1 dozen quarts and 1 dozen gallons Toxite, 

“Cost $18.80. Profit $9.40. Checks, letters 
and mailing cost you nothing. Order your 
Toxite from your favorite jobber. Send us 

the list. We will do the rest. 


The Toxite FREE Check Plan is 
a WINNER— Ask Your Jobber 
or Write Us 
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ASBESTOS PAPER 


e New, attractive, convenient 
package makes this many-use fire- 
proof paper easier for you to han- 
dle and display — easier to sell. 
Customers like this improved, 
handier roll and it enables you to 
sell by the package instead of the 
old, bothersome method of by the 
piece. Here’s 20 yards of 18” wide 
asbestos paper all ready to go— 
doesn’t even have to be wrapped. 


een es eee 





eens wee LS 
. 








Uses pictured on colorful label makes package its own | 
best salesman! If you are not already handling this profit- | 


able, quick-moving item, get in touch with your jobber | 
or write us today for prices and full information. Dealer | 
helps are available —easel display and consumer leaflets. 


Al Silent 


Protecting wood partitions, walls Wrapping heater pipes, fives, 
and ceiling against fire. furnaces, air-conditioning ducts. 


eto the — 
welding in workshop or garage. 


The RUBEROID co 


Asphalt and Asbestos Building Materials 

















500 FIFTH AVENUE, NEW YORK 18, N. Y. 
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That’s the quality you have when 
you handle Gladding Lines. It 
pays the customer to buy them 
because of their performance 
and lasting qualities. It pays 
you to sell them because satis- 
fied customers are your best 
insurance on future business. 

Because thousands of fisher- 
men know from experience that 
Gladding’s Invincible Bait Cast- 
ing Line is tough, dependable 
and easy to cast, your selling job 
is made easier. Gladding hopes 
that soon they will be able to 
deliver lines again. 

In the meantime, they will 
continue to advertise Gladding 
products to pave the way for 
your postwar sales. 


B. F. GLADDING & CO., INC., SOUTH OTSELIC, N.Y. 


GLADDING LINES 


SVadt by Yisteerment fet Sishermeit 
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the new Westinghouse is an upright Home 
Freezer. 


/ Now it can be shown. And the big news is that 


“‘Reach-in Convenience” makes all frozen foods 


f ona accessible with the many advantages of 


orderly storage arrangements. 
Individual inner doors enable the homemaker 


f to select foods from any section without dis- 


turbing foods or temperatures in other sections. 









wherever it is most convenient, because it re- 
quires no more floor space than a comparable 
size refrigerator. 


Exhaustive tests of the Westinghouse Home 
Freezer, in the amore and in actual homes, 
able records in effi- 


WA Westinghouse Home Freezer can be located 


have established remar 
ciency and economy. 


se of the Westinghouse hermetically-sealed 
refrigeration system assures years of trouble- 
free operation. - 





ASK YOUR WESTINGHOUSE DISTRIBUTOR 
ABOUT THE FULL LINE FRANCHISE 


This new xzpright Home Freezer with 
“Reach-in Convenience” 
more reason why the Westinghouse Full 
Line Franchise will be “hot”. A few 
territories are still open. Check your 
Westinghouse Appliance Distributor. 


is just one 
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Tune in Jobn Charles Thomas, Sunday 2:30 EWT., N.B.C, * Hear Ted Malone, Monday through Friday, 11:45 A. M. EWT., Blue Network 
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J. F. DONAHUE, vice- 
president and director of sales 
for The Lamson & Sessions 
Co., Cleveland, Ohio, is 66 
years of age and has just com- 
pleted a half century in the 
hardware industry. Born July 
7, 1879, he entered the field of 
hardware in 1895 as an office 
boy with Oliver Iron & Steel 
Corp., Pittsburgh, Pa. He was 
secretary and general sales 
manager of Newcastle Forge 
& Bolt Co., Newcastle, Pa., 
from 1903 to 1908, following 
which he was western sales 
manager for Russell, Burdsall 
& Ward Bolt & Nut Co., Port 
Chester, N. Y. In 1920 he be- 
came vice-president and general manager of the Foster 
Bolt & Nut Mfg. Co. and was elected president of the com- 
pany in 1928. When the firm was merged with The Lam- 
son & Sessions Co. in 1930 he became vice-president of the 
latter organization. Recently, Mr. Donahue was honored 
by a series of dinners and celebrations held in Cleveland 
which commemorated his 50th year in the nut and bolt 
industry. These were sponsored by Theodore E. Smith, 
president of Oliver Iron & Steel Corp.; Evans Ward, 





J. F. DONAHUE 











president of Russell, Burdsall & Ward Bolt & Nut Co., 
and George S. Case, Sr., chairman of the board of The 
Lamson & Sessions Co. He was presented with a watch 
and plaque in recognition of the occasion. Mr. Donahue 
has not held office outside of his own company for some 
time. His particular hobby is reading. 


WILLIAM B. SEBAS. 
TIAN, salesman for the May 
Hardware Co., Washington, 
D. C., wholesale hardware dis- 
tributors, is 71 years of age 
and has just rounded out a 
half century in the hardware 
business, all of which has been 
spent with the same company. 
He was born August 13, 1874, 
and entered the employ of the 
May organization on July 2, 
1895, coming directly 
business high school to be- 
come the firm’s first 
rapher and typist. He moved 
from one department to an- 
other until he became assistant 
buyer in the hardware depart- 
ment. In 1920 he expressed a desire to try his hand at 
selling and accordingly the company furnished him with 
a territory. It was then discovered that Mr. Sebastian had 
found his real vocation. He succeeded in developing an 
exceedingly profitable volume of business and maintains 
practically the same list of customers today. His hobby 
is an unusual one 


trom 


stenog- 





WILLIAM B. SEBASTIAN 


st , 
it’s wood carving. 


ALFRED C. GREEN- 
ING, president of R. K. Car- 
ter & Co., New York City, 
purchasing agents, has spent 
59 years in the hardware 
‘business. Born Jan. 28, 1868, 
he entered the field of hard- 
ware in 1886 with Stollberg, 
Clapp & Briggs of Toledo, 
Ohio, becoming vice-president 
of the company in 1891. Two 
years later he transferred his 
allegiance to R. K. Carter & 
Co. and became manager of 
the firm’s Pittsburgh, Pa., 
office. In 1901 he was made 
secretary and treasurer with 
headquarters in New York 
City and in 1905 he became 
president of the firm. In 1913 he also became president 
of Casacarter S. en C. of Havana, Cuba, remaining in 
that capacity until the business was sold in 1921. Mr. 
Greening has served upon numerous trade, civic and 
charitable committees in the past, but has not been iden- 
tified with such outside activities during recent years. 
His hobbies were of the active type—big game hunting 
and golf. 





ALFRED C. GREENING 
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Good hardware men know good threaded fasten-, 
ers. That’s why more and more hardware jobbers 
and dealers prefer TRIPLEX for toughness. Good 
machine bolts and lag screws are essential to a 
complete line. In some localities they are in even 
greater demand than TRIPLEX Cap Screws, semi- 
finished nuts, and stove bolts. Take TRIPLEX for 
toughness and your business takes a turn for 
the better. Write for large wall chart for quick 
buying reference. 


THE TRIPLEX SCREW COMPANY 
5317 Grant Avenue Cleveland 5, Ohio 
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GET WIND 
OF THIS! 


Here’s a wholly new 

conception of windmill 

power — a full-fledged 
1\\ running water system 
fully as modern as an 
electric system. 


: You can sell a Sky Pow- 
| /)\ er Windmill now as the 
| first step in this system. 
Automatic controls, 
gauges and pneumatic 
tank can be attached 
when they are available. 
This system fulfills 
the farmer’s dream 
of more comfort- 
able, more profit- 


y able farm living. It 


AGAINST 99 artes 











— Case is PUNCTURE PROOF 





— 


is made to order for 
the 3 million farms 
without electricity. 


J 


~ WITH THE 3 VITAL 
STORM SAFETY FEATURES 


1. New PULL-IN Control of No. 
4000-W windmill prevents mill from 
flying into gear, relieves storm strain 
on cable control. 

2. Storm-safe V-brake locks wheel, an- 
chors it safely in high winds. 

3. Wind-governing gives constant 
pumping speed in variable 
winds, prevents racing 

out of control. 












* BRANCHES + 
BAKER MFG. CO. Minneapolis, Mina; 
Madison, Wis.: Fort Dodge. la: Codes 
Rapids, fa.; Omaha Neb.; Kansas City. 
Mo.; Enid, Okla: Hutchinson. Kansas 
BAKER MFG. LTD.. Winnipeg. Canada 
AXTELL CO.: Fort Worth, Tex.; Amarilla, 
Tex: Lubbock, Tex: San Angele, Tex, 





BAKER MANUFACTURING CO. 
EVANSVILLE, WIS. 





Four-Point Program Pulls Patrons 
To Reitsch’s Paint Department 





(Continued from page 86) 





Slots at the ends of the counters 


regarding paint. 


diamond in the program about 
which the other “jewels” glitter. 
The company’s entire policy re- 
volves around the selling of good 
paint; such paint, explains the 
manager, is least expensive in the 
long pull. And, he adds, the real 
paint salesman doesn’t have diffi- 
culty in convincing prospects this 
is so—or, for that matter, that 
quality paint is also the most dur- 
able and beautiful. 


Well-Rounded Display 


There is no slouching in the 
display attack either. Wall shelves, 
below-the-counter-top area, spe- 
cial shelves—these are the spots 
for featuring paint. 

“The display of paint at the 
counter locations (wrapping coun- 
ters) certainly attracts buyers,” 
says Mr. Ringenberg. “It’s an 
easy matter for the customer to 
bend down and pick up a small 
can of paint and inspect it at 
these spots.” 

The light color of the shelf 
backgrounds makes the merchan- 
dise conspicuous, and on the ends 
of several of the shelves are slots 
which contain descriptive paint 
folders and are within easy reach 
of clerks and eustomers. During 
season, one of the department’s 
windows is used for a paint exhi- 
bition. All windows in this sec- 
tion have open backs, thus afford- 





e. hold folders which give information 
Additional aids to customers are displayed on the top. 


ing passersby a good look-see at 
the paint as well as into the store. 

Customers are wont to ask all 
kinds of questions about paint, 
says the manager. For example, 
“What color should I use for the 
baby’s room?” “How much paint 
will it take for a twelve by four- 
teen-foot room?” and “How 
many coats do I need for old 
work?” 

Because Mr. Ringenberg and 
his staff have the correct answers 
on these and similar questions on 
quantities needed, proper color 
combinations and methods of ap- 
plication, the store goes over the 
top on its selling quota of paint 
every time—customers even re- 
turn for more advice when they 
discover the initial suggestions 
were so helpful. 


Sales to Contractors 


Paint contractors, too, account 
for heavy volume. They often 
buy 100 gallons at a time. The 
store occasionally refers custom- 
ers to these contractors when 
house painters are sought. 

After V-J day? Mr. Ringen- 
berg is optimistic. He believes 
that the market is unlimited. 
After all, war workers in the city 
have been saving money for four 
years now, he says, and they'll 
want new homes—and this means 
the sale of more paint. 
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YOU PLACE the abrasive products you 
carry “‘on a pedestal’’, and rightly so, 
for quality pays off. But do you give 
equal attention to bolts and nuts 
which, as you know, are bread and 
butter to a distributor? They can be 
gravy, too — if the fasteners are right 
and are properly merchandised. 



































A DETROIT distributor picked this 
RB&W EMPIRE Bolt and Nut from 
his stock. Had his hand fallen on 
another from the same RB&W stock, 
it would have photographed as well, 
for all RB&W fasteners are uniform in 
their clean-cut heads, fine-finished 
barrels, perfect threads. No wonder 
RB&W fasteners assemble faster. 





FOR 100 YEARS RB&W's policy has 
been to make its line one on which 
distributors can build reputation, as 
well as volume and profit. To this 
end, a continuous program of re- 
seatch and development work has 
constantly improved quality. To this 
end also, RB&W has invested in ad- 
vertising the extra values of its prod- 
uct—the same values which you will 
find work so well in actual selling. 
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RUSSELL, CARER A! O ROE AND UT cor 


Ginsi at Port Chester, N. Y., Coraopolis, Pa., Rock Falls, Ill. Sales Offices wt Philadelphia, Detroit; Chicago, Ghattanooga, as amills udiok Seattle 

















Now available to the farm and 
hardware fields are Jabsco 
bronze pumps—they’re gearless- 
| water-lubricated pumps that 
| cannot clog, jam, freeze or be- 
come: noisy. A flexible synthetic 
rubber impeller is the only mov- 
ing part. Jabscos can be operated 
in either direction—mounted at 
| any angle. They're profitable, 
fast-selling pumps — ideal for all 
around farm use. For full infor- 
mation, write— §> 


RIEGEL TEXTILE CORP. 242 mapisow ave, new York 17 | esters ~ ststributors wanted! 

















JABSCO 
PUMP CO. 


8306 Wilshire Blvd 
Beverly Hills, Calif 
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New “DOUBLE 


EASY 
DUSTER 






You'll DOUBLE Your SALES 
suith the 










the ACTION- 


ACTION” 






















The ACTIVATOR 
causes a small 
“dust storm” inside 
the duster body so 
that a uniform 

dust cloud is 
expelled thru 
the discharge 
















smooth in operation. 


es s yy 


A CROP-SAVER AND A BACK-SAVER 
Insecticide powder may be easily applied most 
effectively under low growing plants without 
waste and without stooping. Duster barrel 
absorbs moisture from powders and thus pre- 
vents caking and clogging. Light in weight and 






White for dealer circular today! 





THE AMERICAN SPECIALTY CO. e AMHERST, OHIO 
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Better time... 
for a Better World 


»CO 
co. 


ire Blvd 
lls, Calif 





The battle will cease and world . . . clocks of precision-accuracy 
~ the air will clear. Yes... we will build for . . . dependable, handsome clocks. . . 
) lasting peace and security. And to- clocks you will be proud to display 
“% | 
a wards that eid gux. has already blue- and recommend. 


ER printed better clocks for a better | 
most Buy More War Bonds . . . for Keeps! 


ithout 
>arrel 
| pre- 
t and 


LUX CLOCK MBG. CO., Inc.,. WATERBURY, CONN. 
Sales Division - DE LUXE CLOCK & MFG. CO., Inc. 


New York—1107 BROADWAY « San Francisco — 833 MARKET ST, 
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UNION Cleaning Rod” 


No luck hunting for Union Gun Implements 
the last couple of years! So you’ve a back-log 
there of over-due SALES as soon as we can resume 
sporting goods manufacturing. 


Your sportsmen-customers know UNIoN Quality 
from “way back”. Now they’re looking forward 
to a still finer line of UNion Cleaning Rods and 
Brushes, with quality and utility at a new high. 
We'll have them for you—along with post-war hits 
in Union. 


Roller and Ice Skates 
Fishing Tackle 


* Chisels and Screwdrivers 





Hack Saw Frames 


* Available on Priorities 


HARDWARE COMPANY 


iw WE Ge FY 
TORRINGTON. CONN. 


NEW YORK OF 
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The 
AMERICAN WAY 


When you sell tackle—you sell more than 
a rod, reel and lines. And when you sell a 
Champion outboard motor you sell more 
than justan engine—you sell years of fun 
in the great out-of-doors with all its 
pleasures. 

The New Blue Ribbon Champion fits 
into this American Way of doing busi- 
ness. Bringing as it does a complete new 
concept of outboard performance, we 
know it will bring added pleasure to the 

sportsman and added satisfaction to you 
as a vendor of quality merchandise. 


aed 


ONLY AFTER OUR 
WAR WORK IS COMPLETED 
al 


the new Precision-Built 


BLUE RIBBON 
wee 


e 4 


OUTBOARD 





This insignia identi- 
fies the vendor of top 
quality merchandise. 
The Champion Deal- 
er family is growing 
larger every day. 
Would you care to 
join us? 


CHAMPION 


OUTBOARD MOTORS CO. 
2633 27TH AVENUE SOUTH, DEPT. D-7, MINNEAPOLIS 6, MINN. 
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destined for delivery 
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a beautiful new 
ROPER gas range 
in a New Freedom 
Gas Hitchen... 


Place yourself in a position to cash in on the 
tremendous demand for ROPER GAS RANGES... 
a demand which will be satisfied only when new 
Ropers are installed in countless homes 

right in your community. 


Your customers know about ROPER. They know 
that Roper has signified fine gas ranges since way 
back in 1885. They know, further, that, ever 

alert to the housewife's desires, Roper has been 
consistently out in front with new innovations and 
product improvements. 


The Roper gas range that will take its place in 
the New Freedom Gas Kitchen to come is a range 
you can sell with complete confidence...and pride. 


GEO. D. ROPER CORPORATION, Rockford, 
Illinois, manufacturer of ROPER, “America's Finest 
Gas Range”, for all gases including L.P. 
(Liquefied Petroleum) gas. 


Offices and Warehouses in 
Atlanta - Boston - Chicago - 
Cincinnati - Cleveland - Dallas 
- Denver - Kansas City, Mo. - 
Los Angeles - Oakland - Phila- 
delphia - Pittsburgh - Port- 
land, Ore. 
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RIFFIN 


anufacturing Company 


ERIE. PENNSYLVANIA 





Agents: 
NEW YORK: 45 Warren St. CHICAGO: 162 N. Clinton St. 
: SAN FRANCISCO: 703 Market St. 











. .» An answer to a question you have perhaps been asking: 


Why Can't I Get Deliveries 


on Oster Equipment? 


e Hand and Electric Hair Clippers 


e Massagett—Home Massage Instrument 


An explanation of why we are 


unable to supply you. 


It has always been gratifying to us at Oster to 
see our products so widely accepted by you in the 


hardware trade. 


We regret that in the present war years we 
have been unable to continue supplying your re- 
quirements. But we know that you understand 
why it was necessary for us to devote our entire 
facilities to the production of military supplies 
for Uncle Sam. 


Every day and night since the war began — 
Christmas only excepted — our factory has been 
going at full speed turning out precision fractional- 
horsepower electric motors for Army and Navy 
use in the operation of ships, bombers, radar, 


radio, etc 


We had hoped after V-E day that we might be 
favorably affected by W.P.B. regulations revoking 
limitations on civilian production. However, spe- 
cialized requirements of the war in the Pacific 
make it mecessary for us — like many other 
suppliers of critical war materiel — to continue 
applying our long experience to the solution of 


new military problems. 


We appreciate your thoughtful patience during 
these trying times and look forward to the day 
when circumstances again permit us to resume 


° n) 
our pleasant relations. “ 


Mark down “Oster Hair Clippers” and ‘Oster 
Massagett” in your want book, as a reminder 
to ask your jobber to let you know when they 


are again available for you to stock and promote. 


Buy War Bonds! 


John Oster Mfg. Co., Racine, Wis. 
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YOU'VE SEEN HIM ON THE SCREEN! 
YOU’VE READ ABOUT HIM IN MYSTERY NOVELS! 


GEM BLADES 


BRING HIM 70 THE AIK 
HE 


alcon; 


eS mij 
. _— 


AU 


his is an addition to Gem’s tremendous advertising campaign. 


IN A FULL HALF-HOUR 
MYSTERY DRAMA 
OVER THE MUTUAL 
BROADCASTING SYSTEM NETWORK 
COAST-TO-COAST! 
TUESDAY EVENINGS 
AT 8:30 E.W.T.* 
BEGINNING JULY 3rd, 1945 


¢ 


*7:30 C. W. T. 
6:30 M. W. T. 
8:30 P. W. T. 








The famous cartoon series will be continued full force in the national 
magazines. We are intensifying our advertising effort so that more 
and more shavers—more of your customers—become familiar with 
the Gem way of shaving, because we believe that full civilian produc- 


tion of Gem Blades and Gem Razors soon will be permitted. 


, Gem Division, American Safety Razor Corp., Brooklyn 1, N. Y. 
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and Manufacturers 
Salesmen 





News of Retailers, Jobbers 
and 








Dan E. Billman 


President of N. R. H. A. 


National 


annual meeting in Chicago, July 18. 





Elected 


Retail Hardware Association holds 


M. E. 


Ozee, Miami, Fla., new member of board of 


directors. 


Oppose OPA policy denying man- 


ufacturers price increases 


| 


| 
| 





| 
| 


DAN FE. BILLMAN | 
; 
| 


Dan E. Billman, Minneapolis, 
Minn., was elected president, | 
and Earl Dean, York, Neb., vice- | 
president of the National Retail | 
Hardware Association at its an- | 
nual meeting held at the Stevens | 
Hotel. Chicago, Ill., July 18. | 


Due to the war-time travel re- | 
| 


| 


| 








THEO. SUENNEN 


strictions, the annual congress of 
the association was omitted for 
the fourth consecutive year. The 
official attendance, totaling 35, 
consisted only of members of the 
beard of governors, who held 
proxies from the affiliated asso- 
ciations comprising their various 
districts, their wives, officers of 
some of the state associations 
and members of the NRHA staff. 
M. E. Ozee, Miami, Fla. was 
elected a_ director, . succeeding 
Thos. K. Ruff, who retired upon 
completion of his term. 


The full membership of the 





RIVERS PETERSON 


board of governors elected is as 
follows: Louis L. Hill, Postville, 
lowa; W. C. Judson, Big Rapids, 
Mich.; Carl A. Miller, Kendall- 
ville, Ind.; M. E. Ozee, Miami, 
Fla.; J. D. Reynolds, Carthage, 
Mo.; John Skolfield, Gardiner, 
Me.; R. H. Westbrook, River- 


side, Cal., and Chester Young, 


Fairview, Okla. The advisory 
committee consists of Theo. 
Suennen, Hudson, Wis.; A. E. 
Herrnstein, Chillicothe, Ohio, 


land Harry D. Kaiser, Philadel- 
| phia, Pa. 

Former President Theo. Suen- 
nen presided and delivered his 
official message, and managing 
director, Rivers Peterson, Indian- 
| apolis, Ind., submitted his report. 
Mr. Peterson stated that the 
| association has been consistently 
against the price administrator’s 
opposition to granting manufac- 
turers price increases, despite 
the fact that cost of production 
has risen. He believes that this 
policy will foster a continued 
scarcity of merchandise, as it is 
not reasonable to expect manu- 
facturers to engage in full pro- 
duction when they are required 
to sell at prices which promise 
far less than normal margins. 
Mr. Suennen stated that it is of 
the utmost importance that OPA 
and other governmental agencies 
exercising controls over manu- 
facturing and distribution, act 
promptly so that the. period of 
reconversion will result in a 
minimum of dislocation. He 
concluded by saying that the re- 
sponsibility for future prosperity 
in this country rests upon those 
who sell, and we must sell more 
than ever before if we are to 
keep the factories in production, 
and the farms producing. 





EKCO PRODUCTS BUYS 
BLDG. IN N.Y.C. 


Cicero Ave., Chicago 39, Ill., re- 
cently purchased a_ five-story 
building at 31 Madison Ave., 
New York City. As soon as pos- 
sible the property will be re- 


show rooms serving the buyers 
and distributors of the eastern 


facilities for those executives 
‘ocated in New York City. 





M. D. MILLER JOINS 
MILTON BRACLEY CO. 
AS ASST. SALES MGR. 
Milton Bradley Co., Spring- 

field, Mass., has announced that 


ciated with WPB’s photographic 
and personal goods branch, has 


become assistant sales manager. 





Miles D. Miller, formerly asso- | 





| 
| 
| 
| 


| 


Ekco Products Co., 1949 N. | 


modeled extensively to provide | 
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COLUMBIAN ROPE PRES. 
RETURNS FROM ARMY 


The Columbian Rope Co., Au- 


burn, N. Y., recently reported 
the of its 


return 





STANLEY W. METCALF . 


Stanley W. Metcalf, who was a 
lieutenant colonel in the Army, 
serving in the Quartermaster 
Corps, Transport Service and the 
Ordnance Dept. Mr. Metcalf 
was named president in 1941. 


J. G. KRAUSE, PRES. 

GEO. KRAUSE HDWE. 
James G. Krause was recently 
elected president of the Geo. 
Krause Hardware Co., Lebanon, 


Pa., wholesalers, succeeding the 
late Maxwell Krause. Other 
officers are: Howard Baier, vice- 
| president; Frank FE, Keratse, 
secretary-treasurer” and Charles 
A. Walter, assistant secreétary- 
treasurer. 


seaboard, and to provide office | 


left the government agency to | 








JAMES G. KRAUSE 
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Sees $60,000,000 Hardware 
Need for Estimated °45 
Five Billion Construction 


ROPE PRES. 
OM ARMY 


Rope Co., Au- 
ently reported 
its 
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Hardware valued at approxi- 


mately $60,000,000 will be needed 


to meet the demands of 1945 con- | 
struction activities, estimated at | 


between $4,000,000.000 and $5,- 
000,000,000, War Production 
Board officials said at the recent 
meeting of the Hardware Indus- 
try Advisory Committee, WPB 
reported. 

A survey showing the relation 
between hardware production and 
the volume of construction was 
presented at the meeting. In 
1940, considered a typical pre- 
war year in construction, the 
dollar value of construction was 
$7,000,000,000 and hardware pro- 
duction amounted to an esti- 
mated $84,000,000. Industrial 


construction for war production 





and housing programs in Army 
centers and war production areas 
raised construction to $11,100,- 
000,000 in 1941 and to $13,-500,- 


| 000,000 in 1942. Estimates of the 


volume of hardware produced in 
these two years are $101,000,000 
to $105,000,000 in 1941 and $102,- 
000,000 in 1942. 

By 1944, the volume of con- 
struction had dropped to $3,935.,- 
000,000, as the result of controls 
imposed by the construction 
order, L-41, and the tapering off 
of military and war-production 
An estimated 10 to 
20 per cent increase will result 
from the relaxation of 
Order L-41, a representative of 
the Construction Bureau said. 


construction. 


recent 








DAVIS I$ SALES MGR. 
FOR OLIN INDUSTRIES 


George M. Davis, former as- 
sistant sales manager with the 
ammunition division of the West- 
ern Cartridge Co., division of 
Olin Industries, Inc., East Alton, 
Ill., has been promoted to sales 
manager, reports W. F. Sieg- 
mund, general sales manager, 
Olin Industries. Mr.. Davis will 





DAVIS 


GEORGE M. 


AUGUST 2, 1945 





| Co., 


also continue as assistant sales 
manager, Winchester Repeating 
Arms Co. and Bond Electric 
Corp., New Haven, Conn., divi- 
sions of Olin Industries. Mr. 
Davis is a member of the Central 
States Hardware Club and the 
Texas Hardware Boosters Club. 





DIVISION SALES MGRS. 
NAMED BY EUREKA 


The Eureka Vacuum Cleaner 
6060 Hamilton Ave., De- 
troit 2, Mich., has _ recently 
named three divisional sales man- 
agers—O. H. Golberg, western 
division manager, E. Wagner, 
central division manager, and 
George H. Wilkens, eastern divi- 
manager. Mr. Golberg 
joined the company in 1940 as 
eastern sales manager, was mer- 
chandise manager before the 
war, and became Eureka’s direc- 
tor of industrial relations and 


sion 


personnel at the start of hostili- 
ties. Prior to that, he had been 
with the Frigidaire division of 
General Motors for eight years in 
both advertising and sales va- 
pacities. Mr. Wagner, formerly 
with the Economy Engineering & 








| Machine Works, Chester, Pa., as | 


general manager, joined Eureka 
in 1944. He has been serving on | 


| the executive staff. Mr. Wilkens | 


has been with Eureka since 1938, 
when he was named manager of 
the electric range division. Dur 
ing the past three years he has 
been with the contract 
department expediting war work, | 
and specializing on the electric | 
motors for military | 
He had formerly been | 
regional sales manager for the | 
company with headquarters in | 
Pittsburgh, Pa. | 


| 


sales 


control 
planes. 


AMANN SALES MGR. _ | 
ILLINOIS LOCK CO. 


A. C. Amann has been named 
sales manager of the _ [Illinois | 
. 4 “ | 
Lock Co., Chicago, Ill. Prior to 


this, Mr. Amann was a division 





through its 








A. C. 


AMANN 


manager with Siegel, Inc., a mail 


order, house furnishings and 
floor-covering company in that 


city. . 


W. F. LINVILLE IS 
BENDIX SALES MGR. 


W. F. Linville, director of dis- 
tricts for the past year with Ben- 
dix Home Appliances, Inc., South 
Bend, Ind., has been promoted to 
sales manager, reports J. S. 
Sayre, president. Mr. Linville, 
with the company since its be- 
ginning in 1937, has been, suc- 
cessively, sales personnel mana- 
ger, district sales manager and 
Southwestern sales manager. 


| manager, 
| sales manager, distributor trades, 





MINNESOTA MINING 
PROMOTES R. R. MILLER 
AND W. J. STREICHER 
The Minnesota Mining & Man- 
ufacturing Co., St. Paul, Minn., 
vice-president and 





R. R. MILLER 


general sales manager, G. H. 
Halpin, announced recently that 
R. R. Miller and W. J. Streicher 
have been promoted to 


industrial trades, 


sales 
and 
Cincinnati, Ohio, territory, re- 
spectively. Mr. Miller, with the 
will re- 


company for 21 years, 


*main in Ohio and Mr. Streicher, 


a 17-year member, will supervise 
work in West Virginia, Ken- 
tucky, Tennessee, Alabama and 
Georgia. 





W. J. STREICHER 





W. G. Hume Executive 


William G. Hume has been 
elected executive vice-president 
of the Nichols Wire & Steel Co., 
Davenport, Iowa. Mr. Hume, 
who has been in the wire busi- 
ness for 34 years, has been a 
director and member of the ex- 
ecutive committee of the Nichols 
company for the last two years, 
since it was reorganized. He 
was formerly vice-president of the | 
Reynolds Wire Co., Dixon, III. 

The Nichols Wire & Steel Co. 
has been manufacturing field | 
and poultry fence, nails, barb 
wire and bale ties, but in the last 
two years has extended its facili- 
ties to manufacture fine wire. Its | 
plans for post-war include pro- 
ducing a full line of low carbon. 
bright, common, galvanized and 
tinned manufacturers’ wire in 
both larger size wires and fine 
wire. The company also plans 
production of welded mesh fab- 
rics in meshes of % to 2 in. as 
well as lawn fence and chain 





| low 


Vice-President 


Of Nichols Wire and Steel Co. 


Ww. G. HUME 


link fence. A mill at Battle 
Creek, Mich., expected to be in 
operation not later than Oct. 1, 
will be opened by the company 
where it expects to draw both 
carbon and high carbon 


wires. 








WINCHESTER ARMS CO. 
READY WITH FIREARMS 
LATER THIS YEAR 


W. T. Birney, sales director, | 
Winchester Repeating Arms Co., 
division of Olin Industries, Inc., 
New Haven, Conn., authored the 
statement recently that, since the | 
company is no longer making 
Garand rifles for the armed 
forces, sporting firearms may be 
shipped out the latter part of 
this year. He also said that it is 
still too early to report the types 
of firearms to be made at first. 
This will be announced in seve- 
ral months, he added. 


HOMEYER, BLAKE, DIST. 
SALES MANAGERS FOR 
THE CARBORUNDUM CO. 


Vice-President and General 
Sales Manager F. J. Tone, Jr., The 
Carborundum Co., Niagara Falls, 
N. Y., makers of abrasive and | 
refractory materials, has reported 
the appointment of W. H. 
Homeyer and F. J. Blake as dis- 
trict sales managers. Mr. Ho- 
meyer, with headquarters in Los 
Angeles, will have charge of the | 
southern California sales area 
and Mr. Blake, locating in San 
Francisco, the northern Califor- | 
nia sales area. Prior to this, they 
were both industrial salesmen. | 





CASCO PRODUCTS 
ELECTS OFFICERS 
Joseph H. Cone, president of 
the Casco Products Corp., Bridge- 
port, Conn., was reelected to that 
position at the annual stockhold- | 
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| ers’ meeting, according to a re- 


cent company announcement. 
Other officers elected were: A. 
O. Samuels, vice-president; B. G. 
Cochrane, vice-president; E. T. 
McCarthy, and 
controller; D. J. McCarthy, sec- 
retary: E. F. Klein, treasurer; 
Jack Schenberg, assistant secre- 


vice-president 








tary, and L. E. Fenn, assistant 
treasurer. The following were 
elected to the board of directors: 
J. H. Cone, B. G. Cochrane, A. 
O. Samuels, E. F. Klein, D. J. 
McCarthy, G. R. Wynus, E. T. 
McCarthy, Samuel Cone, L. E. 
Fenn, and Jack Schenberg. 


MATHEWS TREASURER 
OF MAJESTIC RADIO 


John W. Mathews has recently 
been elected treasurer of the Ma- 
jestic Radio & Television Corp., 
St. Charles, Il. Mr. Mathews 
was formerly a partner of Busby 
& Cury, certified public account- 
ants. Prior to that, he was asso- 
ciated with a Chicago banking 


institution. 


BARKER AND FLEMING 
FORM SALES COMPANY 


E. I. Fleming and F. J. Barker 
recently have organized Barker & 
Fleming, manufacturers’ agents, 
with headquarters at 17 S. Des- 
plaines St., Chicago 6, Ill. Mr. 
Fleming has been sales manager 
for Eagle Mfg. Co., Wellsburg, 
W. Va., for the past 14 years, 
and Mr. Barker has been a man- 
ufacturers’ representative for 13 
years. The company will operate 
in Michigan, Minnesota, Illinois 
and Wisconsin, and is currently 
representing Eagle Mfg. Co.; 
Wilcox, Crittenden & Co., Inc., 
Middletown, Conn.; H. B. Fred 
Kuhls, Brooklyn, N. Y., and 
Leach Co., Oshkosh, Wis. 





ROY G. SALAMAN 


formerly assistant manager of 
the Chicago, IIl., office, Sargent 
& Co., New Haven, Conn., has 
been appointed sales promo- 
tion manager of the company. 
He has been with the company 
29 years. 








G.E. LAMP DEPT.’S 
SLIMLINE READY SOON 
The General Electric Co.’s 

lamp department, Nela Park, 
Cleveland, Ohio, reported re- 
cently that it is developing “Slim- 
line” fluorescent lamps adapted 
for use on series circuits. The 
lamp and its socket are being 
made together, and company 
officials said they expect to have 
both hot and cold cathode typés , 
available. 








NESCO APPOINTS METALWARES DISTRIBUTOR ADVISORY BOARD: For closer 


cooperation between its distributors and the company M. N. 


Brady, vice president of 


sales, National Enameling & Stamping Co., 270 N. 12th St., Milwaukee |, Wis., has an- 
nounced inauguration of its Distributor Advisory Board. Six of the 10 distributor 
members attended the first meeting of the board—a three-day session—held recently at 
company headquarters. In announcing formation of the board M. N. Brady, vice president 
of sales, National Enameling & Stamping Co., said the meeting had produced worthwhile 
ideas for distributors and the company and a better understanding of the distributors’ 
problems. He said the board would meet at regular intervals to enable better understanding 


of distributor problems and promote cooperation. 


Joseph M. Kennedy, vice-president, 


sales, Bigelow & Dowse Co., Boston, Mass., was elected chairman for the year. Members 
attending the first session are around the table from left to right: W. E. P. Altemeier, 
sales manager, Metalwares Division of Nesco; J. M. Kennedy, Bigelow & Dowse Co., 
Boston, Mass.; William Frankfurth, Frankfurth Hardware Co., Milwaukee, Wis.; I. G. 
Watson, Marshall-Wells Co., Duluth, Minn.; M. N. Brady, vice-president, sales, for Nesco; 
Alfred J. Kieckhefer, president of National Enameling & Stamping Co.; M. O. Newby, 
Stowe Hardware & Supply Co., Kansas City, Mo.; R. H. Etchey, Seattle Hardware Co., 
Seattle, Wash., and C. E. Nash, Nash Hardware Co., Fort Worth, Tex. Members of the 
board not appearing in the photo above are: E. P. Hallock, California Hardware Co., 


Los Angeles, Calif.; 


H. E. Masback, Masback Hardware Co., New York City; Leo C. May, 


May Hardware Co., Washington, D. C., and W. A. Parker, Beck & Gregg Hardware Co., 


Atlanta, Ga. 


HARDWARE AGE 





ing “Slim- 
s adapted 
uits. The 
are being 
company 
ct to have 
ode typés 


rthwhile 
ibutors 


‘ i be ee \ 
. AND SOME ARE 0 
; N > ; 
ee ; ° ; j 


OES aS 


Bey 7 “ 
? hes yer 
“ Cnt: 4 


| THEIR WAY TO YOU. 


® This scene show 
tion line in a Lamson & Se 
ith tote boxes full of bolts, nuts and screw 
n the twin rows of inspection tables at whic 
inspectors are Seated with Special lighting €quipment for 
their particular job. In some instances, as for aircraft Parts 
especially, every individual screw is hand inspected, not 
Once, but several] times. Lives of the air crews depend on 
these individual inspections, For Ordinary commercial uses 
such “individual Piece” inspections are not 
for Carriage bolts. machine Screws, stove bolts, lag screws, 
cotters, nuts and Cap screws—but their inspection too is 
made by highly skilled People with the most modern equip- 
ment. We manufacture to only one Standard of quality here 
at Lamson & Sessions, When a carton of Lamson Products 
reaches you, you can be sure the Contents are as nearly per- 


fect as modern manufacturing can make them—and you get 
weight and count. 


neCessary—as 


THE LAMSON & SESSIONS COMPANY, General Off 


ices, Cleveland, 0. 
Plants at Cleveland 


and Keni, Ohio; Chicago and Birmingham 


- 
eS 
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RUSSELL & ERWIN 
ANNOUNCES CHANGES 
ON PACIFIC COAST 


Russell & Erwin Mfg. Co., New 
Britain, Conn., reported recently 
three changes in its Pacific coast 
territory, affecting T. H. Palmer, 
J. A. Russell and V. H. Verby. 
Mr. Palmer, formerly in charge 
of the San Francisco office, will 





T. H. PALMER 





J. A. RUSSELL 


| 








v. 


H. VERBY 


return to the company factory to 
take charge of the contract sales 
department; Mr. Russell, with 


supervise al] territories and sales 
west of the Rocky Mountains; 
and Mr. Verby, who will assist 
Mr. Russell, will cover the north- 
west section. 


A. F. FERVIER NAMED 
NEW SALES MGR. 
FOR EAGLE MFG. CO. 


Mfg. Wellsburg, 
| W. Va., recently announced that 
A. F. Fervier has been appointed 
sales manager, succeeding E. I. 
Fleming who resigned to 
the firm of Barker & Fleming, 
manufacturers’ representatives in 


Co.. 


Eagle 





Chicago. 


REMINGTON-RAND 
TO MAKE CIVILIAN 
SHAVERS IN FALL 


W. E. Chollar, vice-president, 
Remington-Rand, Inc., Buffalo, 
N. Y., and general manager, elec- 
tric shaver division, stated ,that 
efforts are being made to pro- 
duce Remington-Rand shavers for 








Contract Hardwaremen, Consultants 


Call Off 1945 Convention Plans 


Because of war-time restric- 
tions on trade conventions, the 
annual convention in Chicago, 
Ill., of the National Contract 
Hardware Association and the 
American Society of Architec- 


tural Hardware Consultants, has 
been cancelled. 

Regional conferences were held 
recently by the two groups in 
Pittsburgh, Pa.; Cleveland, Ohio: 
San Francisco, Calif.; Los An- 
geles, Calif.; Denver, Colo.; Kan- 
sas City, Mo., and St. Louis, Mo. 
Local builders’ hardware distrib- 
utors attended the conferences, at 
which W. E. Peterson, Shapleigh 


Hardware Co., St. Louis. Mo.. 
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| 





wholesalers, president of the Na- 
tional Contract Hardware Asso- 
ciation, and John R. 
met, executive secretary-treasurer, 
American Society of Architec- 
tural Hardware Consultants, were 
principal speakers. Post-war 
distribution problems were dis- 
cussed. The main interest, at all 
of the conferences, was the edu- 
cation of young men for future 
builder’s hardware careers, since 
the industry is seriously disturbed 
over the lack of a sufficient num- 
ber of trained technical men to 
handle the great volume of busi- 
ness which is expected after the 


Schoe- 


the company for 20 years, will | 


form 


civilian trade this fall. 
| phasized that many 
many shavers are being made di- 
rectly for the Army and Navy for 
overseas shipment and for use of 
hospitalized servicemen. These 
shipments will be given prefer- 
ence over civilian requirements. 


R. D. BURNS TREAS. 
EKCO PRODUCTS CO. 


Robert D. Burns, former comp- 
troller and assistant secretary, 
has been promoted to treasurer 
of the Ekeo Products Co., 1949 
N. Cicero Ave., Chicago, Ill., suc- 
ceeding Mortimer Marder, who 
| resigned but will remain in his 
| capacity of director, Mr. Burns. 
with the company since 1936, will 
also act as treasurer of two of 
| the company’s subsidiaries: Ge- 
Forge, Inc., and Sta-Brite 
It was also announced 


| neva 
Division. 








ROBERT D. BURNS 


that stock in the Ekco company 
was recently sold to the public 
for the first time since its found- 
ing 60 years ago. 


CONGOLEUM-NAIRN 
MAKES ADVANCEMENTS— 
BRUFF VICE-PRESIDENT 


James I. Bruff, formerly secre- | 
tary, was recently elected vice- | 
of Congoleum-Nairn, 
Inc., 195 Belgrove Drive, Kearny, 
N. J., having been with the com- 
pany since 1927. Mr. Bruff has 
been succeeded by Gordon C. 
Willard, who joined Congoleum 
in 1927, and has served as as- 
sistant secretary and more re- 
cently assistant to the president. 
At the same time—the appoint- 
ment of Norman R. Abrams as 
manager of manufacturing of the 
company was announced. He 
became connected with the com- 
pany 25 years ago, and has suc- 
cessively been department fore- 
man, manager of the Kearny 


| president 


He em- | 
employees 
are working on war orders, and | 











war. 


plant, and manager of plants. 


broadcasting division. 


| grove will continue as vice-pres: 
| dent and general manager, and 
as a board member. 








AViATICN CORP. BUY: 
CONTROLLING INTER 
IN CROSLEY CORP. 


Powel Crosley, Jr., and 
associates ‘recently annou 
| the sale of the controlling inte 
| in The Crosley Corp., Cincinnal 
Ohio, to The Aviation Corp., G 
cinnati, Ohio, subject to the @ 
proval of the Federal Comm 
cations Commission. Mr. Cro 
announced also the organiza 
of a new company, Cro 
Motors, Inc., which will m 
facture Crosley automobiles. 
Aviation Corp. has assumed ¢ 
trol of all the company’s as 
with the exception of the 4 
Mr. Crosley will remain on 
Crosley board of directors, 
the Aviation Corp. stated that 
changes are contemplated eith 
in management policies, in 
operating heads of the manu 
turing plants, or in the rad 


















































J. H. Rasmussen, general sa 
manager, Crosley manufacturing 
division, stated that R. C. Cos 







KING HARDWARE CoO. 
ELECTS OFFICERS 
King Hardware Co., 490 Mari- 
etta St., Atlanta 3, Ga., whole 
salers, recently elected John T. 
Braswell chairman of the board, 


a new office. Mr. Braswell %ad Ma 
previously been vice-president 
and general manager and _ has wa 
been associated with the com 
pany for 42 years. Dean § ces 
Paden, president, and W. W. 
McManus, vice-president and a 


treasurer were reelected to those 
offices and Miss Elizabeth Chase 
was reelected secretary. J. B. 


Hutchings, L. C. Smith and L. J. 


the 
ab 


Watson were elected assistant 
vice-presidents. H. H. Hart, tra 
Mrs. George E. King, Mrs. Carl 
New, J. C. Grizard, T. R. Frazier sta 
and Mrs. H. H. Hart were elected 
directors. alc 














DEAN 8. PADEN 
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PREPARE FOR THE TREMENDOUS DEMAND FOR 
/ARE CO. 


MASTERS PRODUCTS 
FICERS 
Co., 490 Mari IN THE POST-WAR MARKET! 


, Ga., whole 


‘ected John 7. 


, % 
Brae _ Masters products proved themselves inthe pre- famous Masters Pidnt Setter has a sales rec- 
ger and has war market. The Masters “Handi-Cart,” suc- ord of forty years. It is a time and labor saver 
“4 ‘Dean 8 cessor to the wheelbarrow, in a short time was for farmers. Sets up to 15,000 plants daily. 
whet P a fast-selling profitable hardware item. In The Masters line is destined to become a 
Eeab ol the two years before the war we were never _ leader in the hardware field. With the Masters 
eh ond L F able to meet the demand of the hardware Planter Company’s increased facilities of man- 
aa trade. Masters Perfect Distributor is an out- | ufacture and post-war promotional Plans, the 
T ye standing item. The demand for this product complete Masters line will have unprecedented 


were elected 


alone will give you large volume sales. The profit possibilities for dealers everywhere. 
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CAGO 


OCKS 


have PROVED. 


can 


Locks 

BOTH 

SIDES 
Shackle 


4 


This proof is well established by the many 
repeat Navy and Army orders we continue 


we are proud to fill .. . So 





please bear with us while war work limits 


our ability to fill all civil- 
ian orders... and remem- 
ber—the DOUBLE Lock- 
ing DOUBLE Protection 
all CHICAGO LOCKS 
assure! 


ZONE 14 


CHICAGO LOCK CO.’ cic: 





chicage LOCKS...CHICAGO 2-42 
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WILLIAM B. SEBASTIAN 


Honor Sebastian’s 50 








STANLEY E. EVERHART 


Years 


With May Hardware—Everhart, 
Acton, Jr. 20 Year Club Members 


In honor of his 50 years of 
association with May Hardware 
Co., 1054 31st St.. N.W., Wash- 
ington, D. C., wholesalers, his 
associates tendered a banquet 
July 2, to William B. Sebastian, 
an outside salesman, at the Hotel 
Statler, Arthur J. May, president 
of the company, presented a gift 
to the honored guest and Charles 
J. Heale, vice-president and 
editor, HARDWARE AGE, gave Mr. 
Sebastian a framed certificate of 
membership in the HARDWARE 
Ace Fifty Year Club. Mr. Se- 
bastian also has the distinction 
of being the oldest member of 
the May Hardware Co. 20 Year 
Club; recently honored members 
of the club being Stanley E. 
Everhart, an inside salesman and 
Reuben Acton, Jr. Leo C. May, 
vice-president of the company, did 


the honors as toastmaster at the 


party. 





REUBEN ACTON, JR. 








J. W. Lauts, George Brady Enter Business 
As Manufacturers and Representatives 


J. W. Lauts and George Brady, 
formerly of Kinney Aluminum 
Co., Los Angeles, Calif., recently 
entered business for themselves 
as manufacturers, distributors 
and factory representatives, with 
headquarters in Room 511, 108 
W. 6th St. Los Angeles 35, 
Calif., under the firm name Lauts 
& Brady. The firm has a num- 
ber of items such as _ utility 
griddle-trays, well and three plat- 
ters, etc., bearing its own trade 
name and which it controls on 
an exclusive national _hasis. 


Lauts & Brady are also exclusive | 


representatives covering all house- 
wares, household and _ kindred 
lines for the So-Cal Foundries, 
Los Angeles, and are in position 
to accept volume orders for all 


types of aluminum commodities, 
cast either in sand or permanent 
mold, as well as stamped and 
heavy pressed. 

Mr. Lauts was until recently 
general sales manager, house- 
wares division, Kinney Alumi- 
num Co. He had previously had 
more than 20 years experience in 
building and directing sales or- 
ganizations for cast aluminum 
products ‘manufacturers. Mr. 
Brady was sales manager of the 
central division, Kinney Alumi- 
num Co., and departmental head 
and distribution manager of its 
| facilities in Chicago. Prior te 
his association with Kinney, be 
had been sales manager of the 
glassware division of Century 





Metalcraft Corp., Chicago, Tl. 
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ALUM. UTENSIL CO. 
NAMES T. H. GIBSON 
MGR., CLEVELAND AREA 


T. H. Gibson, assistant sales 
manager, hotel and industrial di- 
vision, The Aluminum Cooking 
Utensil Co., New Kensington, 
Pa., has been made manager of 
the company’s Cleveland (Ohio) 
district, effective Aug. 1, accord- 
ing to R. L. Becker, vice-presi- 
dent in charge of sales. Mr. Gib- 
son replaces H. B. Ebert, who 
was appointed sales manager of 
Wear-Ever’s Retail Stores divi- 
sion Jan. 1. R. C. Deardorff, ex- 


T. H. GIBSON 


salesman in the Cleveland area, 
succeeds Mr. Gibson. The 


* Cleveland district encompasses 


eastern Michigan, most of Ohio 
and sections of Kentucky and 
Indiana. Headquarters are at 
962 Hanna Bldg., Cleveland 15. 


R. C. COSGROVE 


vice-president and general man- | 


ager, manufacturing division, 
The Crosley Corp., Cincinnati, 


| Ohio, when recently re-elected 
president of the Radio Manu- ' 


facturers’ Association, predict- 
ed that America’s radio indus- 
try will provide employment 


for two-thirds more persons, | 


when peace-time production is 


resumed fully, than were em- | 
ployed in the industry during | 


the last pre-war year. 


PAISLEY PRODUCTS 
ADDS FACTORY, SPACE 


Paisley Products, Inc., Chi- | 


cago, Ill., is enlarging and 
modernizing its factory at 1770 
Canalport Ave., according to 
Murray Stempel, vice-president 
and general manager, who said 
the increased space was neces- 


sary because of the needs of the | 


armed forces for adhesives. 


JACOB WEBER MARKS 50 YEARS IN HDWE. TRADE: 
Jacob Weber, Van Gorder Hardware Co., Chardon, Ohio, was 
recently honored by a surprise party sponsored by his 21 
partners and their wives, in observance of his 50th year in 
the hardware business. Arthur Van Gorder, oldest surviving 
partner, acted as master of ceremonies, and presented Mr. 
Weber with a wrist watch in memory of the occasion. Mr. 
Weber joined The Geo. Worthington Co., wholesalers, Cleve- 
land, Ohio, in 1895, and later was associated with his brother 
in operating the Weber Hardware Co., Mantua, Ohio. In the 
ensuing years, his organization has expanded to include 16 
retail hardware stores in northeastern Ohio. 
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CHAIN 


for every essential 


need: industrial, marine, 


farm, automotive. 





anniversary of the Texas Whole- 
sale Hardware Association, Inc., 
founded 
Hardware Jobbers Association by 





OSCAR J. KOEPKE 


Texas wholesalers—in 
commemoration of which the or- 
ganization has been made a mem- 
ber of the Hanpware Ace Fifty 
Year Club. A long line of lead- 
ing wholesale hardware men’ of 
the state have served as presi- 
dents and in other offices, retir- 
ing president this year being 
Oscar J. Koepke, Corpus Christi 
Hardware Co., Corpus Christi, 
Tex., who has been succeeded by 


pioneer 


George F. Pierce, Cullum & 
Boren Co., Dallas, Tex. Nat M. 
Johnson, Pearsall, Tex., is sec- | 


retary-treasurer of the associa- 
tion. Membership consists of 27 
wholesalers of hardware and | 
allied lines, whose members, to- 
gether with the association 





Membership certificate presented to 
Texas Wholesale Hardware Association. 


in 1895 as the Texas | 





Texas Wholesale Hardware Ass’n Becomes * | 
Member of Hardware Age Fifty Year Club 


This year marks the golden | 


officers are marking the all-im- 
portant anniversary with small 


golden seals on their letterheads | 


and mailing pieces with a Lone 
| Star, the dates and the associa- 
| tion’s name. But for the war a 
| golden anniversary 


would have marked the occasion. 


| However, the’ association is pub- | 


| licizing its anniversary and its 
| motto “To the retail dealer be- 
| longs the retail trade,” wherever 
possible. The Texas;-Hardware 
Boosters Club—salesmen and 


representatives of mapufacturers 
wholesalers—cele- | 
brates its 10th year,and in peace 


| selling to the 


times joins with thé wholésatéts 


at their annual and semi-annual 





GEORGE F. PIERCE 


meetings. M. G. Lipscomb, Dal- | 


i! las, Tex., of Cavert & Lipscomb, 


is retiring president of the | 
Boosters, his successor being Le- | 

| Grande D. Kelly, Jr., G. A. Kelly | 
Plow Co., Longview, Tex. 





convention | 





ADELAIDE C. 


COPELAND 


new vice-president and assist- 


ant secretary and assistant trea- 
Van Hoogen- 


turer of the Wm. 
huyze Hardware Co., Inc., San 
Antonio, Tex., wholesalers, 
whose election was announced 
in the July 5th issue of HARD- 


WARE AGE. 








APEX ANNOUNCES 
POST-WAR LINES 


A. C. Scott, 


| charge of sales, The Apex Rota- | 
152nd_ St., | 
| Cleveland 10, Ohio, recently. an- | 


rex Corp., 1070 E. 


nounced that’ Apex would manu- 


| facture a complete line of wash- 
ers, ironers, and vacuum cleaners, 


similar to the models used when 


civilian production was stopped | 


| in 1942. 


He stated that exten- 
sive plans were under way to in- 
corporate the new mechanical 
| features developed during 


sion. It was announced 
Apex will also produce a com- 
| pletely automatic washing ma- 
chine, which will 
for the post-war market. 


Mr. 


vice-president in | 


the | 
war years by the research divi- | 
that | 


be available 


| HERCULES PROMOTES 
|W. C. HUNT, H. V. CHASE 


William C. Hunt and Harry V. 
| Chase, Hercules Powder Co., 
| Wilmington, Del., have been ap- 
| pointed to new positions. Mr. 
| Hunt, former director of opera- 
| tions for the explosives depart- 
|ment, is now assistant general 
| manager, and Mr. Chase, former 
| manager of one of the company’s 
western plants, will succeed Mr. 
| Hunt as director of operations. 
| A graduaté of the Case School 
of Applied Science, Mr. Hunt 
|has directed six Hercules-con- 
| trolled ordnance plants making 
ammunition and seven making 
| explosives. He joined the com- 
pany in 1913 and since then has 
been, successively, acid superin- 
tendent, superintendent and di- 
rector of operations. 


W. W. FOSTER IS NEW 

SALES MANAGER FOR 
PLOMB TOOL CO. 

W. W. Foster has been ap- 

| pointed sales manager, south- 

region, Plomb Tool Ca., 





west 
| 
| 





' 


WwW. W. FOSTER 


‘Scott said that no definite date | 


can be given for the resumption 
of civilian appliance manufac- 
ture, as this depends entirely on 
the availability of raw materials, 
the alleviation of the shortage of 
man-power, and the completion 
of the war production schedules. 





DETREX CORP. LOS 
ANGELES BRANCH 
HAS NEW OFFICES 


The Detrex Corp., 13,013 Hill-” 


view Ave., Detroit,’ Mich., has 
recently announced that the Pa- 
cific Coast region offices have 
been moved, modernized and 
made larger. The offices are now 
at 318 W. Ninth St., Los An- 


geles 15, Cal. Under the super- 
vision of S. B. Crooks, Pacific 
region manager, the office func- 
tions as sales and service head- 
quarters for the Coast and Rocky 
Mountain states. 





2209 Santa Fe Ave., Los Angeles 
54, Calif... according to R. W. 
Kerr, vice-president and director 
of sales. A 20-year member of 
| Plomb’s sales staff, he recently 
| served as factory representative 
|for northern California and in 
his new capacity will be respon- 
sible for sales in California, west- 
ern Nevada, Arizona and New 
Mexico. 

GOODBY, SEC.-TREAS. 

SANSON & ROWLAND 


Earl H. Goodby, formerly 
affiliated with The American 
Screw Co., Providence, R. [., as 
its southern New Jersey, Penn- 
sylvania and Maryland repre- 
sentative, has resigned to become 
secretary and treasurer of San- 
son & Rowland, Inc., 505 Com- 
merce St., Philadelphia, Pa., dis- 





o| tributors of bolts and screws. 
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TRADE MARK REG. 


HIT THE HIGH NOTES! Play up this popular duet—VACU- 
LATOR and the new DUTCH clothless Filter—and listen to 
the cash register sing. FAIR-TRADED to protect your profits; 
NATIONALLY ADVERTISED to millions of homemakers; BEAU- 
TIFULLY DESIGNED for eye appeal; and made with PYREX 
brand glass. For easier selling, bigger profits, feature VACU- 
LATOR, Coffee Maker specialists exclusively. 


FREE! 


DISPLAY DISPENSER 


@ STOPS the prospect! 
@ TELLS the story! 
@ CREATES the desire! 
@ MAKES the sale! 


VACULATOR CHICAGO 
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Dealers and Jobbers: 


Use Me In Your 
Sales This Year — 

I Will Pay Your 
Expenses — I’Il 

Sell Myself ! 

Set Me On Your Counter 


ROUGH & READY 


CANDY RAT BAIT 





I am Sure Death to Rats. Non- 
Poisonous and Harmless to Pets, 
Poultry, etc. 

Odorless. Won’t Spoil or Get 
Greasy. Strength Sealed In. 
Create Repeat Sales. 

Fastest Selling Rat Bait. 

Packed on Neat, Attractive Cards 
or Boxes, holding 16 bags. 
Popularly priced—25¢ a bag. 








Address all communications to— 


J. T. EATON & COMPANY 
CORTLAND, OHIO 





















SERRE. 









NWHA COMMITTEE ON 
CONSUMER CO-OPS 
HEADED BY TRACY 


Edward F. Pritzlaff, 
kee, Wis., 





Ww. P. TRACY 


distributors, and president of the 
National Wholesale Hardware 
Association, has appointed a 
committee on cooperatives, as 
authorized at the 50th annual 
convention of the organization. 
At that convention a resolution 
was adopted protesting inequality 
of taxation favoring farm and 
consumer cooperatives under Sec- 
tion 101 of Internal Revenue 
Laws and urging adjustment of 
tax statutes to erase exemptions 
granted the co-ops. 

W. P. Tracy, The Tracy-Wells 
Co., Columbus, Ohio, is chair- 
man of the committee. Other 
members are: W. A. Parker, Beck 
& Gregg Hardware Co., Atlanta, 
Ga.; R. R. Witt, Builders Sup- 
ply Co., San Antonio, Tex.; John 
H. Mize, Blish, Mize & Silliman 
Hardware Co., Atchison, Kan., 
and vice-president, N.W.H.A.: 
Edmund Orgill, Orgill Bros. & 
Co., Memphis, Tenn., and Seth 
Marshall, Marshall-Wells Co., 
Duluth, Minn. The committee 
will study the cooperative move- 
ment and present a full report at 
the next convention of the asso- 
ciation. 

BROOKLYN HDWE. ASSN. 

PLANS SEPT. OUTING 


Thomas A. Grogan, president 
of the Brooklyn (N. Y.) Hard- 
ware Association has recently 
announced that the organization 
will hold its annual Dutch Treat 
outing at Jones Beach, L. L, on 
Thursday, Sept. 13. This will be 
the first time the outing has been 
held in three years. The outing 
will feature a softball: game be- 
tween dealers and _ salesmen, 
horseshoe pitching, golf and other 
games. Dinner will be served at 


John 
Pritzlaff Hardware Co., Milwau- 
wholesale hardware 


Baldwin, L. I. Tickets will be 
$4.00, and Ralph S. Allen, Die 
mond Expansion Bolt Co., will 
head the arrangements. The 
games committee consists of; 
William Sheehan, Jamaica, N. Y, 
and Edward Daily; ticket com 
mittee, S. H. Atkinson, Anthony 
Herrmann, Glendale, N. Y., Sam 
Singer, Singer & Singer, Brook. 
lyn, N. Y., and George Greschler, 
Greschler Bros., Brooklyn, N. Y, 





OFFICES, PLANT 
CONSOLIDATED AT 
CENTURY METALCRAFT 


The general offices and ship. 
ping department of Century 
Metalcraft Corp., Chicago, Ill, 
have recently been moved to the 
company’s plant, 4440 N. Clark 
St., that city, accerding to an 
announcement by A. R. Marpet, 
vice-president, who also said that 
new decorating rooms have been 
completed. 





POT & KETTLE CLUB 
ELECTS OFFICERS 


At a recent luncheon meeting 
of the San Francisco Pot and 
Kettle Club, the following were 
elected to office: J. P. Loughman, 
president, H. Boker Co.; C. G. 
Putnam, first vice-president, man- 
ufacturers’ representative; A. J. 
Hitt, second vice-president, W. C. 
Hitt Co.; Traver Hubbard, corre- 
sponding secretary, Hubbard Ad- 
vertising Agency; Clay Estes, re 
cording secretary, Clay Estes Co.; 
Bruno Kaufner, treasurer, Hazel 
Atlas Glass Co. 





J. VAN PELT JOINS 
C. M. MeCLUNG & CO. 


John Van Pelt, formerly with 
S. D. Fortson Co., Augusta, Ga., 
is now buyer and head of the 
industrial and mill supply de- 
partment, C. M. McClung & Co., 
Knoxville, Tenn., hardware 
wholesalers. Mr. Van Pelt is 
experienced in all types of the 
industrial supply business. 








7 p.m. at the Baldwin House, 


JOHN VAN PELT 
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TO OPEN AGENCY 
IN BRAZIL FOR 
AMERICAN LINES 


Bolivar S. Romero will shortly 
open offices in Sao Paulo, Brazil, 
to represent American manufac- 
turers of hand tools, machine 





BOLIVAR S. ROMERO 


teols, electrical appliances and 
plumbers’ supplies. His present 
headquarters are at 505 Fifth 
Ave., New York 17, N. Y., and 
his American bank reference is 
Central Hanover Bank & Trust 
Co., 70 Broadway, New York 
City. Until recently he was a 
license officer in the Metals and 
Minerals Division, Foreign Eco- 
nomic Administration, Washing- 
ton, D. C. From 1932 to 1938 he 
was manager of the export de- 
partment of the National Lead 
Co., 111 Broadway, New York 
City, and at one time traveled 
extensively in South and Central 





America for the Remington Arms 
Co., Inc., Bridgeport, Conn. 

Mr. Romero, an American 
citizen, states that there has 
been a great increase in demand 
in Brazil for American lines and 
that an even greater market can 
be expected fpllowing the war. 





F. W. POSEY HONORED 
FOR 50-YEAR SERVICE 
WITH WALTER TIPS CO. 


Frank W. Posey, vice-presi- 
dent, The Walter Tips Co., 
Austin, Tex., wholesale distrib- 
utors, recently was guest of 
honor at a dinner party held in 
recognition of his 50 years with 
the company and attended by | 
executives, directors and em- 
ployees. He was presented with 
a diamond ring by George J. 
Groos, president of the company, 
and himself a member of the | 
Harpware Ace Fifty-Year Club. | 











FRANK W. POSEY 











HONORED ON 75TH BIRTHDAY ANNIVERSARY: Carl J. 


Prinzler, Vonnegut Hardware Co., 
brated his 75th birthday on June 6. 
looking over 350 birthday cards and congratulatory messages 
from friends, relatives and business associates. 
the anniversary and in tribute to his long years of activity 
with the company—58 years—relatives and close friends gave 


He is a member of the HARD- 


him a surprise dinner party. 


WARE AGE Fifty Year Club. 


AUGUST 2, 1945 


Indianapolis, Ind., cele- 


Here he is at his desk 


In honor of 














Planet Jr. 


‘““‘PLANETIZED”’ STEELS BUILT 
TO GIVE IT AND TAKE IT! 


The complete line of Planet Jr. Steels—Sweeps, Furrowers, 
Beet Hoes, Cultivator Steels—is ‘‘Planetized’’ to assure 
that extra long wear your customers are looking for. 
““Planetizing’’ means: 


@ Steel rolled especially ‘to Planet Jr. specifications. 

e Painstaking attention to smallest details of design 
to assure maximum efficiency. 

e Special hardening operations—under scientific 
control—for best wearing qualities. 

e Proper tempering for still greater toughness— 
without brittleness. 

@ Special finish for better scouring. 

You can’t sell better wearing and better performing Steels. 


Feature Planet Jr. and make happy customers and repeat 
business for yourself. . 





REG. U. S. PAT. OFF, 


S. L. ALLEN. & CO., INC. 


3425 N. 5TH STREET, PHILADELPHIA 40, PA 


Planet Jr. 


SEEDING 
























NEW (arson) 


STORM SASH AND 
SCREEN HARDWARE 






























No. 44 Spring Sash Hanger 
No. 55 Sash Operator 


PACKED SEPARATELY 





























OBITUARIES 








| LOUIS STOCKSTROM 


Louis Stockstrom, 86, 


American Stove Co., Cleveland 








LOUIS STOCKSTROM 


|in St. Louis, Mo. German-born, 


chair- 
man of the boagd of directors, 


’ 


Ohio, died July 5 at his home | 


1901 with his brother, the late 
W. F., which 23 years later was 
destroyed by fire. In 1926, he 
started another store, and when 
he retired in 1938 two sons took 
over the management. Surviying, 
besides his widow, are one 
daughter, fogr sons, three grand- 
children and two sisters. 


CARL WOLLNER 


Carl Wollner, president, Pan- 
ther Grease & Oil Co., Fort 
Worth, Tex., well known and 
well liked by many hardwaremen, 
passed away recently in New 
Hampshire while on a visit there. 


JOHN T. RODGERS 


John T. Rodgers, 53, secretary- 
treasurer, Hillerich & Bradsby 
Co., Louisville, Ky., sporting 
goods manufacturers, died in New 
York City July 11 after a three 
months’ illness. Mr. Rodgers, 
who joined Hillerich & Bradsby 
in 1921 as a salesman and in 





| Mr. Stockstrom, who was the last | 1937 received the position he 


| 


| survivor of the original founders | held till his death, first came to 


| 


| of his company, came to this} Louisville as general sales man- 
| country in 1880 and began his | ager for Stratton & Terstegge Co., 






























MULTI-LINE 
Cloth Or r 





...To See What These Best Sellers 
are Doing Today! 


The materials formerly used to make ‘‘Multi-Line” Clothes 
Dryers, “Zipper-Top”’ Rubbish Burners and “Hi-Lo” Picnic 

es are doing a mighty important job today... going into 
torpedo parts, aerial depth bombs, and many other death- 
dealing weapons that are beating our enemies down. But 
after Victory is ours, they'll be back in their old forms 
again, looking better and making sales like never before. 





_ UNION STEEL PRODUCTS COMPANY 


126 Nerth Berrien Street * Albion, Michigan 












| career as a stove manufacturer | hardware wholesale distributors. 


| two years later with the Quick | He was president, National Asso- 


| Meal Stove Co., which eventu-| ciation of Athletic Goods Mana- 
| ally became the American Stove | facturers; member and director, 


|Co. In 1927 
| president ; in 


he was 
1938 his 


son, 


named | 


National Athletic Institute, and 


He is 


| a veteran of World War 1. 


| Arthur, succeeded him and Mr. | survived by his widow, one son, 
| Stockstrom then became chair-| two daughters and a grandson. 


man of the board. One son and 
| two daughters survive. 


| es 
HERBERT J. WINN 


Herbert J. Winn, chairman of 
the ‘board and former president, 
Taylor Instrument Cos., Roches- 
ter, N. Y., died June 27 at his 
home in Rochester. He was 74 
years old. Mr. Winn spent all 
his. business career with the Tay- 
lor Companies, beginning in 1893 
|as an office boy and gradually 
| working up to the presidency in 
1913. In 1898 he opened a 
branch office in London. While 
there, he purchased Short & 
Mason Co., Ltd., currently one of 
England’s war manufacturers. In 
| 1938 Mr. Winn became chairman 
| of the board. 


LOUIS P. HELBLING 


| Louis P. Helbling, 83, retired 
| former owner of Helbling’s Hard- 
ner Woodsfield, Ohio, died re- 
cently at his home after a short 
illness. Once mayor and post- 





| 
| 
| 


| 





master of his home town, Mr. 
flelbling opened his first store in | 





CHARLES J. NEWMAN 


Charles J. Newman, manager 
of the advertising and catalog 
department, Shapleigh Hardware 
Co., 900 Spruce St., St. Louis 9, 
Mo. wholesalers, died recently. 
He had been in advertising all 
his business life. Mr. Newman 


had been a member of the 





CHARLES J. NEWMAN 


Stove & Hardware Reporter 
magazine, and when that ceased 
publication he joined the Shap- 
leigh company. 
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HENRY F. MILLER 


Henry F. Miller, 58, manager | 
of sales promotion and market | 
research, Goulds Pumps, Inc., | 
Seneca Falls, N. Y., died recently 
after suffering a heart attack. 
He joined the 


tising manager, and since that 
time has served in major execu- 
tive positions in the advertising 
and sales departments. He is 
survived by his wédow, a son and 
a daughter. 


T. A. VAN DERVOORT 


Thomas A. Van Dervoort, 52, 
president, Van Dervoort Hard- 
ware Co., Lansing, Mich., died 
there recently after being stricken 
on a local golf course with a 
heart attack. An _ engineering 
graduate of Michigan State Col- 
lege in 1915, Mr. Van Dervoort 
had been a resident of Lansing 
for 47 years and a_ hardware 
dealer all his business life. His 
affiliations included: member and 
past president, Lansing Mer- 
chants’ Assn., — Inc.; 
State Bank, Lansing Credit Ex- 
change and the Brick & Supplies 
Corp.: B.P.O.E.; American Le- 





company in| 
March, 1914, as assistant adver-"| 


| department in 


director, | 





gion. He served in the coast 
artillery during World War I. 
Surviving, besides his widow, are 
two brothers and one sister. 


J. HENRY FITZGERALD 
J. Henry FitzGerald, 69, bal- 


died recently at his home in 
Wethersfield, Conn. Mr. Fitz- 
Gerald was known throughout 


tional shoot at Camp 
Ohio. After working for Iver- 
Johnson’s Arms & Cycle Works, 
Fitchburg, Mass., for a time, he 
joined Colt’s to head its testing 
1918. After 10 
years in this position, he became 
the company’s ballistics expert. 
During some 40 years, he had 





been consulted by the police in 
more than 1000 cases in which 
firearms concerned, and 
gave testimony at 400 trials. He 
was an honorary member of the 
Texas Rangers, New England 
Police Chiefs Association, and of 
St. John’s Lodge, No. 4, AF and 
AM. 


were 








CENTRAL STATES HOLDS 
SEVENTH GOLF PARTY; 
SHERIDAN WINS CUP 


The Central States Hardware 
Club, Chicago, Ill., recently held 
its seventh annual golf tourna- 
ment at the Rolling Green 
Country Club, Chicago, IIl., with 
100 guests and members attend- 
ing. War stamps were presented 
to the 12 best golfers out of the 
70 who participated in the golf 
match. Vince Sheridan, Sager 
Lock Co., won the Club Trophy 
Cup, and in first place was E. W. 
Donahue, The Wabash Screen 
Door Co.; in second place was 
C. L. Butts, Montgomery, Ward 
& Co.; third—Sim Strauss, Ar- 
vey Corp.; fourth—Chas. Stew- 
art, American Chain & Cable Co.; 
fifth—Jene Hall, The Paine Co.; 
sixth—Ed Baskin, Upson Walton 
Co.; seventh—Art Kimball, Min- 
nesota Mining & Mfg. Co.; eighth 
—K. Bussey, Bussey Pen’ Co.; 
ninth—R. G. Hollingsworth, P. & 
F. Corbin; 10th—Andy Meyers, 
General Hardware Co.; llth — 
Sam Peachin, Sher & Peachin 
Co., and 12th—Bill Olsen, Lam- 
son & Sessions Co. The com- 
mittee that was in charge of all 


arrangements consisted of — 
Walter M. Floto, chairman, 
American Steel & Wire Co.; 


Geo. H. Beaudin, Wiss & Co.; 
A. J. Eggleston, Richards-Wilcox 
Mfg. Co.; W. M. Hall, The 
Paine Co.; R. G. Hollingsworth, 


| 
| 


| Ace, Chicago; C. A. 











P. F. Corbin; Otto H. Huebner, 
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E. C. Atkins Co.; W. M. Olsen, 
Lamson & Sessions Co.; L. H. 
Turner, American Fork & Hoe 
Co.; M. M. Whitfield, Harpware 
Wuchter, 
Wiss & Co.; Ben Leve, secretary 
of the club, The Carborundum 
Co., and J. A. Billings, club 
treasurer, Payson Mfg. Co. The 
clubs membership now totals 312. 





FORM FAR WESTERN 
TOY CLUBS IN 
SAN FRANCISCO 


At a luncheon meeting at- 
tended by 43 trade members, 
Professional Club, San Francisco, 
Cal., an association composed of 
manufacturers, wholesalers and 
retail store buyers in the toy and 
juvenile goods field was organ- 
ized. The officers are: Kenneth 
Roberts, manufacturers agent, 
E. A. Mayer, The Emporium, San 
Francisco, first vice-president; 
C. C. Graham, Kindel & Graham, 
second vice-president, 
R. Wertheimer, 
agent, secretary, treasurer. 





A CORRECTION 


In a news item telling of the 
presentation of the 100,000th 
Feathering Motor to the Pesco 
Products Co., Cleveland, Ohio, 
by The Victor Electric Products 
Co., 2950 Robertson Ave., Cin- 
cinnati, Ohio, in the July 5, 1945, 
issue of Harpware AcE, the loca 
sion of the latter company was 
incorrectly given as Cleveland. 


listics expert, Colt’s Patent Fire | ke 
Arms Mfg. Co., Hartford, Conn., | 


the country as a crack shot and | 
always attended the annual na- | 
Perry, | 


and A. | 
manufacturers’ | 
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There’s GOOD PROFIT 
in MASTER. BOXES 


Modern design -. . re- 
movable trays... extra- 
rugged construction... 
are features that make 
Master Boxes top favor- 
4 ites with repairmen, 
servicemen, mechanics, 
electricians . . . and for 
home and farm use. 


No. 'C-45 


Length 19°’; Width 614“; Depth 644“ 
A fine, large box with patented 


Master collapsible handle. 





No. C-15 


Length 1434“; Width 614"; Depth 64“ 
Has strong spring lock and 12“ rule 


embossed in edge of cover. 


No. C-2016 


Length 16; Width 7; Depth 7“ 


Has easy-grip leather handle 
and continuous piano type hinge. 

































































MASTER BOXES 
ARE LEADERS 


in tool box values be- 
cause they offer the 
utmost in quality of 
materials (heavy- 
gauge, rust-resisting 
polished steel and 
nickelplated hard- 
ware)...in strength 
of construction 
(certain numbers have 
reinforced corner irons 
as well asdouble-locked 
seam ends)... and 
durability of finish (a 
speciably developed 
mar-resisting enamel of 
exceptional wearing 
quality). 

SELL THEM WITH THE 
ASSURANCE OF 
STEADILY GROWING 
VOLUME 
Your jobber should 


have Master Boxes...or 
can get them for you- 


Sold only thru independent dealers and 





MASTER METAL 
21-4] CHICAGO STREET 












jobbers and at established retail prices. 


PRODUCTS, 
BUFFALO 4,N. Y. 






























INC. 








B. W. BULLOCK IS 
NEW SALES MANAGER 
FOR OAKES & CO. 


Boyd W. Bullock, erstwhile ad- 
vertising and sales promotion 
manager with General Electric 





BOYD W. BULLOCK 


Co.’s appliance and merchandise 
department and lieutenant colo- 
nel in the Army, has been named 
general sales manager of Oakes 
& Co., marketing and merchan- 
dising organization, 650 S. Clark 
St., Chicago, according to an 
announcement by L. L. Oakes of 
that company. 

CUBAN AGENT VISITS 

U. S.—WANTS MORE 

AMERICAN LINES 


A. Pereira, Bank of Nova 
Scotia Building, Havana, Cuba, 
manufacturers agent representing 
a number of American manufac- 
turers of hardware and automo- 
tive lines, is in this country at 
present contacting his clients and 
seeking additional “over the 
counter” hardware lines for sale 
in Cuba. Mr. Pereira, who is 
assisted by three traveling sales- 
men, states that American lines 
now being sold in Cuba will stay 
there and that there is and will 
be in the post-war era a greater 
interest in merchandise from this 


country. 
American hardware and allied 
line manufacturers whom his 


organization now represents in- 
clude: Osborn Mfg. Co., Cleve- 
land, Ohio; The Cleveland Twist 
Drill Co., Cleveland, Ohio; Pa- 
cific Plastic & Mfg. Co., Los 
Angeles, Cal.; Russell Harrington 
Cutlery Co., Southbridge, Mass.; 
Union Chain & Mfg. Co., San- 
dusky, Ohio; American Crayon 
Co., Sandusky, Ohio; H. B. 
Sherman Mfg. Co., Battle Creek, 
Mich., and Macklin Co., Jackson, 
Mich, His bank reference is 
The Bank of Nova Scotia, Cuba 
and O'Reilly Sts., Havana, Cuba. 


Prior to establishment of his own 
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A. PEREIRA 


business—his customers being 
recognized importers—he was in 
the United States for 12 years ex- 
port manager of The Barr Rub- 
ber Products Co., Sandusky, 
Ohio. As part of the HARDWARE 
Ace Post-War Forum he con- 
tributed the article, “Consider 
the Sales Organization in Your 
Post-War Planning” published in‘ 
the Jan. 20, 1944, issue. 


CAMFIELD MFG. CO. 
PICKS NAME FOR NEW 
AUTOMATIC TOASTER 


Camfield Mfg. Co., Grand 
Haven, Mich., has selected Cam- 
field Automatic Toaster as the 
trade name for its new product, 
according to R. W. Camfield, 
partner and general manager of 
the company, who said that it 
will be manufactured as soon as 
war conditions permit. Asso- 
ciated with Mr. Camfield are: 
Harold Genter, one of the foun- 





ders of the Waters-Genter Co., 
now known as the Toastmaster 
Products Division of McGraw 
Electric Co., Elgin, [ll., and the 
person responsible for directing 
work on the new toaster; R. H. 


| Lillyblad, engineering and manu- 


facturing manager; Preston D. 
Higgins, purchasing manager, 
and E. L. Taylor, advertising- 
sales manager. 


SAGER WESTERN MGR. 
CORY COFFEE BREWER 


Eldon H. Sager, formerly gen- 
eral sales manager of the Cory 
Glass Coffee Brewer Co., Chicago, 
Ill., has been named western 
manager of the company, with 
headquarters in Los Angeles, 
Cal. Mr. Sager joined Cory 
eight years ago as a salesman in 
the New England states, became 
general field man _ supervising 
sales throughout the country, and 





ELDON SAGER 


in 1941 was appointed sales 
manager. Later the title of gen- 
eral sales and advertising mana- 
ger was conferred upon him. 








DAVIS N. Y. DISTRICT 
MGR. TOASTMASTER 
PRODUCTS DIVISION 
Harry B. Davis, Jr., has re- 
cently been named New York ' 
district manager, for the Toast- 





HARRY B. DAVIS, JR. 


master Products Division, Mc- 
Graw Electric Co., Elgin, Ill. He 
has been with the sales depart- 
ment of this division since 1939, 
and from the spring of 1944, 
until the present, had been traffic 
manager for this division. Mr. 
Davis’s headquarters will be at 
196 Lexington Ave., New York 
City. 

SLOANE-BLABON 
NAMES DISTRIBUTOR 
FOR S.C. AREA 
Sloane-Blabon Corp., 295 Fifth 
Ave., New York City, has ap- 
pointed Montgomery & Craw- 
ford,: Inc., 187 W. Broad, Spar- 
tanburg, S. C., to be distributor 

for that area. 











F. H. WOODRUFF & SONS, INC. HOLDS ANNUAL FIELD DAY: Part of the crowd of 
more than 300 who attended the recent Woodruff Annual Field Day at the company's 
proving grounds in Milford, Conn. With its heavy complement of hardware dealers and 
guests the meeting was especially noteworthy, breaking all previous attendance records, 
thus showing mounting interest in the seed business. Over 200 plots of grasses and 
more than 1000 vegetable tests, subject to various types of maintenance and care were 
under inspection. Prior to the outdoor luncheon, C. W. Baker, grass seed division of 
the company, over a public address system told of the crops, soil conditions and growth 


which visitors were to inspect. 
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BUY WAR BONDS 


SELL BLACKSTONE 






Come postwar competition and dealers 
will need a full line of first-flight Home 
Laundry Equipment. Washers alone won’t 
do ... nor will second-string appliances 
whose only claim to glory is that they bear 
a name made famous in some other field. 
Blackstone, world’s oldest washer manu- 
facturer, has specialized in home laundry 
equipment for 74 years. Appliance-wise, 
Blackstone will offer “everything for the 


BLACKSTONE 
A Division of J 





CORPORATION, 


Metal Equi t Co., Inc. 























hinglion paunne 


been mae i a 


one 
gic re aes ee) 


home laundry”... under a trade-name 
nationally recognized as synonymous 
with quality home laundry equipment. 


National advertising fias, and will, main- 
tain the prestige of the Blackstone name. 
Sound distribution and merchandising 
policies enhance still further the value 
of the Blackstone franchise. If yqu don’t 
already have the full facts on the Black- 
stone line, by all means get them now. 


JAMESTOWN, N. Y. 
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CONVENTIONAL 


























E. R. WAGNER NOW 
A PARTNER IN 
JELCO MILWAUKEE CO. 


Emil R. Wagner recently re. 


| Chain Section, Tools Division, 


| WPB, Washington, D. C., since 
| November, 1942. He had repre- | 


sented the American Chain divi- 


BOXWELL PRESIDENT 
OF OLD GUARD 


J. Frank Boxwell, The Yale & | 
Towne Mfg. Co., has been made | 





president of the Old Guard by 
the executive committee. Owing 
to the ban on conventions, the 
Old Guard has not held a meet- 
April, 1944 and, the 


ing since 


terms of its officers having ex- | 


pired, the executive committee 
filled the vacancies by advancing 
the officers one point and re-elect- 
ing the secretary-treasurer, R. P. 
Boyd, RFD No. 4, Box-19. Krox- 
ville, Tenn., and naming a new 
committeeman, George C. Bar- 
ton. L. L. Sullivan, The Irwin 
Auger Bit Co., 
dent last year, now moves to the 
advisory board; H. K. Zust, Ca- 


who was presi 


millus Cutlery Co., formerly 
second vice-president, is now 
first vice-president, and B. E 





J. FRANK BOXWELL 


Strader, Remington Arms Co., 


formerly chairman of the execu- | 


committee, is second 
vice-president. M. G. Lipscomb, 
Cavert & Lipscomb, is chairman 


of the executive committee, other 


tive now 


| 
| 





R. P. BOYD 
| members of which are C: R. 
naves, C. R. Eaves Co.; C. L 


R. S. 


Peterson, Peterson & Lowe; 


L. -& The Stanley 


| Works. 


Pickup, 


J. F. MAYCOCK ELECTED 
V.P., DIBBLE COLOR 


At a recent board of directors’ 
meeting of the Dibble Color Co., 
Detroit, Mich., the following 
were elected: 3 F. Maycock, 

| vice-president, director and gen- 
eral manager, and E. W. Farmer, 


treasurer and director. 


Other | 





in the southwest for 15 
prior to his transfer to 
Mr. Goldstrohm 


sion 
years 
Pittsburgh, Pa. 


will remain on the WPB staff as | 


a consultant. 


COSTA RICA AGENT 
VISITED UNITED STATES 


Arthur W. Gough, Apartado 
No. 1079, San Jose, Costa Rica, 


| manufacturers’ agent visited’ this 


“PBailey, R. S. Bailey & Co., and | 


officers and directors of the com- 


pany are: H. E. Webster, presi- 


dent; E. A. Dreves, secretary; 


|} and R. W. Lindsay, assistant sec- | 


| retary. 


GOLDSTROHM RETURNS 
TO AMERICAN CHAIN 


} country 


recently to contact 
American factories he represents, 
for post war sales of their lines 
in that country. Pointing out 
that hardware lines are one of 


the chief imports into Costa Rica 





ARTHUR W. GOUGH 


|he said that judging from his 


| . . 
Conrad A. Goldstrohm has re- | own experience sales of Ameri- 


cently returned to American 
| Chain division of American Chain 
| & Cable *Co., Inc., Bridgeport, 
|Conn., with headqifarters in 
York, Pa., having served as chfef, 








can lines in that country will be 
double or better what they were 
prior to the war. He is a mem- 
ber of the Costa Rica Chamber 
of Commerce. 





signed as a buyer for Wisco 
Hardware Wis, 


Madison, 


Co., 





EMIL R. WAGNER 


dealer-owned jobbers, to become 
a partner in the Jelco Milwaukee 
Co., Milwaukee 12, Wis., distrib- 
utors serving Wisconsin and the 
northern peninstla of Michigan. 
While at Wisco he bought house- 


wares, builders’ hardware, plumb- 


ing supplies, stoves, furnaces and 


| allied fittings. Mr. Wagner’s pre- 


vious connections included Steb- 
bins Hardware Co., H. Channon 
Co., Orr & Lockett Co. and Ave 
Stores, all of Chicago, Ill. For 
represented 
Co.. in 


many years he 
Wheeling Corrugating 
Wisconsin and Illinois. 

Jelco Milwaukee Co., which 
has been franchised to distribute 
Tru-Test merchandise is moving 
into a new four-story and base- 
ment warehouse and office build- 
ing at 444 N. Plankinton Ave. 
Milwaukee, Wis. 














PAGE, STEELE & FLAGG CELEBRATE 25TH ANNIVERSARY: Officers, salesmen and other employees of The Page, Steele 
& Flagg Co., 30-42 Prout St., New Haven, Conn., wholesale hardware distributors, recently celebrated the company’s 25th 
anniversary at Ceriani’s Restaurant in that city. Officers of the concern, who started the business a quarter of a century ago, 


are all active in the capacities 
Flagg is secretary. 


in which they began. 


Fred H. Page is president; George E. Steele is treasurer and Nelson W. 
The company, which started in a very small way, has occupied its present quarters, a five-story build- 


ing, for more. than eight years and covers the entire state of Connecticut with eight outside salesmen handling shelf and heavy 
hardware and industrial supplies. 
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YOU’LL HAVE AMPLE TERRITORY 
TO MAKE A REAL PROFIT ON 


FEM T iad 


for ONLY ONE FRANCHISE 
IS ALLOTTED IN YOUR TERRITORY 


FLATLUX IS A REAL PAINT—92's wade ath Oct / 


. Flatlux covers wallpaper and most 
other surfaces. ..in one coat. 


. It is a real wall paint... NOT just 
another water coating. 


. Applies easily . .. dries quickly. 


. Exclusive dealer franchise protects 
your profits. 





NOTE TO DEALERS: Write BPS today for the 


exclusive Flatlux franchise in your community. 


AUGUST 2, 1945 
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OPA ORDERS AFFORD PRICE RELIEF 
TO RECONVERTING MANUFACTURERS 


WILL APPLY TO 30 INDUSTRIES 


Provide methods for making essential price adjust- 
ments for manufacturers changing from war work to 


civilian production and are intended to aid in one of 


(Washington Bureau 

of HARDWARE AGB) 
Rounding out the reconversion 
pricing program, James fF. 


Brownlee, OPA Deputy Admin- 
istrator, put into effect on July 
23 three orders providing methods 
for making necessary adjust- 
ments in prices of individual 
manufacturers reconverting to 
production of certain types of 
civilian goods, 

Since most reconverting manu- 
facturers have applied for price 
increases, Mr. Brownlee said that 
the issuance of these orders has 
necessitated a review of OPA’s 
present cost absorption policy af- 
fecting wholesalers and retailers, 
with a view toward eventual 
liberalization. 

These orders which apply only 
to manufacturers already in busi- 
ness who are reconverting to 
their former civilian production, 
are intended to afford price re- 
lief in one of three situations: 
(1) partially converted to war 
work having no industry-wide 
application of the reconversion 
pricing formula; (2) requiring 
temporary price relief while 
awaiting announcement of ‘in- 
dustry-wide price increase fac- 
tors, and (3) needing adjust- 
ments on account of hardship 
under existing ceilings or indus- 
try-wide price increase factors. 

The basic part of the program 
which was announced May lI, 
provided a reconverting industry 
with a price increase factor 
which may be applied to prices 
that were in effect during the 
last period of normal production, 
usually 1941, 

Mr. Brownlee reported that re- 
view of existing ceiling prices on 
the basic industry-wide formula 
is nearing completion for several 
industries and will be announced 
shortly. When asked whether the 
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three situations 


results would indicate increases 
are in the offing, Mr. Brownlee 
replied, “I would guess that all 
have asked for increases. How- 
ever, we are very hopeful that 
prices will come out at the 1942 
levels.” In all, 30 industry-wide 
surveys will be necessary, he said. 

Individual adjustment pro- 
visions differ somewhat accord- 
ing to the volume of business 
done by reconverting manufac- 
turer, Mr. Brownlee said, in order 
to compensate of varied account- 
ing methods and differences in 
their relative ability to absorb 
abnormal costs in the early re- 
conversion period. 

These orders classify manufac- 
turers by annual business volume 
in three categories: (1) more 
than $200,000; (2) $50,000 to 
$200,000, and (3) less than $50,- 
000. 


Those having annual sales of 
civilian goods in excess of $200/- 
000 may secure an adjustment 
upon showing that the ceiling 
price of the product to be manu- 
factured in the reconversion 
period does not cover the 1941 
total cost, plus an adjustment 
compensating for subsequent 
legal increases in materials prices 
and the basic wage rate schedules 
of factory workers, Where such 
is the case, there may be added 
to the adjusted 194] cost an in- 
dustry profit factor (to be speci- 
fied by OPA) equal to one-half 
the average present margin of 
profit over total cost for the in- 
dustry in the period 1936-39. 
Firms in this group must wait 
until notified by OPA before they 
may sell at prices above present 
ceilings, Individual adjustments 
in this group, it is pointed out, 
are intended to cover those hard- 
ship cases where manufacturers 
have had larger than typical cost 








increases because of wartime 
conditions. Prospects are that 
most producers will receive good 
profits under the industry-wide 
review by the reconversion pric- 
ing formula when production 
gets rolling, Mr. Brownlee said. 
Two alternative methods of 
calculating adjustments which 
are provided by OPA are: (1) 
that based on unit costs of the 
particular product being ad- 
justed, and (2) based on the con- 
cern’s profit and loss statement, 
the latter being designed to 
cover those instances where ac- 
counts are not kept on a prod- 
uct-by-product basis. 
Reconverting manufacturers 
having between $50,000 and 
$200,000 annual sales of civilian 
goods may calculate price ceil- 
ings on a prescribed form to be 
filed with the district OPA office 
and, unless notified to the con- 
trary within 15 days, may pro- 
ceed to sell at such prices. Manu- 
facturers in this class may add to 
1941 costs any increases in ma- 
terials prices and straight-time 
factory labor rates. To this ad- 
justed cost may also be added a 
profit factor equal to the indi- 
vidual profit margin for 1936- 
1939. or one-half the industry 





average profit for that period, 
whichever is higher. The more 
liberal treatment afforded small 
manufacturers, OPA pointed out, 
is due to their being less able 
to absorb initial abnormal costs. 

Those in the less than $50,000 
annual sales class may calcplate 
present costs and either add their 
individual profit margins for the 
first of the years 1939, 1940 and 
1941 for which profit data is 
available, or the average indus- 
try profit margin for the years 
1936-1939. The price ceilings 
thus determined are filed with 
OPA and may be used after 15 
days unless notified to the con- 
trary. 

To get under the OPA price 
adjustment plan as it now stands 
but which will be supplemented 
with other consumer durable 
items, it is necessary to have pro- 
duced one or more of the follow- 
ing products: 

Portable air conditioners, alu- 
minum ware, bicycles, carpet 
sweepers, metal caskets, certain 
clocks, small electrical appli- 
ances, home and office furniture 
and fixtures, golf bags, golf 
clubs, certain lawnmowers, coin 
operated machines, office ma- 
chines, certain store machines, 
innerspring mattresses, metal 
musical instruments, playground 
and gymnasium equipment, cer- 
tain radios, phonographs and 
radio-phonograph combinations, 
electric ranges (except do- 
mestic), domestic mechanical re- 
frigerators, safes and vaults, sew- 
ing machines (except industrial) , 
household ‘health ‘scales, silver- 
plated flatware, roller and ice 
skates, metal and rubber toys, 
vacuum cleaners (except indus- 
trial), domestic washing ma- 
chines, ironers and driers. 








Warehouse Purchases Sheet, Strip Steel 
No Longer Limited As to Totals 


Restrictions have been lifted on 
the total amount of sheet and 
strip steel orders that warehouses 
are allowed to place with steel 
mills, the War Production Board 
said July 16. This was effected 
by revocation of Direction 1 to 
Order M-21. 

This direction had required 
that steel warehouses limit their 
sheet and strip orders placed 





with a steel mill during any cal- 
endar quarter to 25 per cent of 
their 1944 orders for these prod- 
ucts. It went into effect the first 
of this quafter. The restriction 
was removed to allow warehouses 
the same order privileges as other 
sheet and strip steel buyers who 
purchase any or all of their re- 
quirements on an unrated order 
basis, WPB said. 
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Undermanned, shortage- 
harried dealers hardly need 
be reminded of the hope- 
lessness of their situation in the past wartime months 
if it hadn’t been for the hardware jobber and his sales- 
men. In spite of seeming impossibilities he has chalked 
up a grand record. Only because of the redoubled 
efforts of the jobber in providing the necessary ratings 
were manufacturers allowed to supply the limited 
amount of goods they have shipped. 


SINCE 1839 


Ussw 


DISTINCTIVE HARDWARE 





AUGUST 2, 1945 


for Starved Shelves 


These war years have proved more emphatically than 
ever the wisdom of buying fromthe jobber, Inthe 
long run he saves you money, saves delays and helps 
you Cut accounting and handling costs. 

Important, too, is the fact that your jobber supplies 
nationally known and tespected brands—brands like 
Russwin which has been the choice of hardware job- 
bers as the most satisfactory line of builders’ hardware 
for their dealers. 

Russell & Erwin Mfg. Co., New Britain, Conn. 


IN dealers always have the edge 
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Fuller Tools Move 
to a New Home 





























































Garrison & Faile Streets 
New York 59, N. Y. 


Take a good look at that 
big, block-long building. 
That's where you'll be 
getting your Fuller tools 
.from—from now on. For 
this move and the growth 
that’s back of it, we say— 
thank YOU! You and all 
the other jobbers whose 
co-operation has helped 
make the name “Fuller” a 
by-word for “best-seller.” 
All the Fuller tools you 
now know—and a heap of 
y others—will be turned out 
in this new bailiwick of 
* ours. Plus a line of Shef- 
field English stainless steel 
carving sets and other cut- 
lery utensils—styled up to yy, 
outshine and outsell ourG) 
pre-war output...Jot down 
¢ our new address...When 
-—-:" you're in town come up 
: and see us—any time! 


FULLER TOOL CO. 


Garrison & Faile Streets, New York 59, N. Y. 
Sales Offices: 

A. E. Fuller, 16 Hudson St., New York 13, N. 
Lynn-Paul Associates, 219 No. Jefferson St., Chicago, vi 
Fuller Tool Co.. Ltd., 645 ellington St., Montreal 
M. M. Davis, 6724 No. ‘Smedley St., Philadelphia 26, Pa 
Hardware suns” Co., 89 Broad Street, Boston 10, Mass. 

ord Bros., Mocksville, N. Carolina 
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End Rationing of Gas 


Rationing of gas cooking and 
gas heating stoves to consumers 
will end July 31, the Office of 
Price Administration and the 
War Production Board said in a 
joint announcement issued July 
20. Combination ranges, except 
oil-gas combinations, also will be 
sold certificate-free after that 
date. 

Oil cooking, oil heating, com- 
bination oil-gas stoves and oil 
conversion burness for stoves will 
remain rationed. 

The two agencies explained 
that a substantial increase in 
production of gas heating and 
cooking stoves is scheduled for 
this quarter. Authorized produc- 
tion appears great enough so that 
the rationing of gas stoves no 
longer will be necessary. The 
supply of fuel oil and kerosene 
is so short, it was explained, that 
unrestricted sale of oil burning 
stoves cannot be permitted. They 
will remain under the same ra- 
tioning restrictions as formerly. 

Consumer certificates for gas 
cooking and heating stoves will 
not be issued by local War Price 
and Rationing Boards after July 
31, OPA said. Dealers and dis- 
tributors will be able to buy 
these stoves without certificates 
after July 31. However, they 
may continue to use certificates 
with orders placed on or before 
‘August 15. 





Cooking, Heating 
Stoves; Oil and Oil-Gas Combination 
Stoves Continue to Be Rationed 


Since orders accompanied by 
certificates are to be shipped be- 
fore orders received for the same 
type of stoves not accompanied 
by ration certificates, this will 
enable dealers and distributors 
to replenish their stocks, and 
consumers to get stoves on cer- 
tificates before stoves are sold 
certificate-free. 

Quota restrictions on the num- 
ber of certificates for gas cook- 
ing and gas heating stoves that 
local boards are allowed to issue 
in the various localities were re- 
moved on July 14, OPA said. 
This permits eligible applicants 
to obtain certificates immediately 
and order their stoves on or be- 
fore July 31. 

Stocks of distributors and deal- 
ers on June 1, 1945, totaled 91,- 
000 gas cooking stoves and 178,- 
000 gas heating stoves. Since the 
start of the program 1,319,000 
gas cooking stove certificates and 
1,377,000 gas heating stove cer- 
tificates have been issued to éli- 
gible applicants. During the 
past 12 months, 805,000 gas cook- 
ing stove certificates and 825,000 
for gas heaters were issued. An- 
nual production of gas cooking 
stoves since rationing started has 
been only 35 per cent as large as 
before the war while that of gas 
heaters has been half as large as 


normal. 








Redefined Water Heaters Now 
Covered Under Order L-79 


Water heaters subject to pro- 
visions of the order controlling 
the distribution of plumbing, 
heating and cooking facilities 
(L-79) have been redefined to 
exclude types formerly covered 
by Order L-123, which was re- 
cently revoked, the War Produc- 
tion Board ‘said recently. 

Order L-79 as amended 
changes the definition of water 
heaters, which appear on List A. 
The delivery to consumers of 
items on List A is permitted only 
for replacement of worn-out, 
damaged or destroyed equip- 
ment and on rated orders. Water 
heaters as now defined are di- 
rect fired and indirect types. 
However, the definition excludes 





indirect water heaters having a 
coil or a nest of tubes installed 
in a shell or press vessel with a 
diameter larger than 12 inches 
(or if other than circular in cross 
section, having an internal cross 
sectional area larger than 113 
square inches); it also excludes 
industrial and direct handfired 
solid fuel hot water heaters of 
the following types: bucket-a-day 
stoves, dome-type water heaters, 
and service watertank heaters. 

Provisions of the order as- 
signing AA-3 ratings with speci- 
fied exceptions to sellers for the 
purchase of plumbing, heating 
and cooking equipment (includ- 
ing repair parts) remain un- 
changed. 
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(Washington Bureau 
of HARDWARE AGE) 


General policies it will follow 
ia granting priorities assistance 
for civilian production materials 
in the United States and Canada 
in the third and fourth quarters 
were outlined by WPB in its new 
regulation PR-28. Also listed 
are a number of special instances 
in which individual aid may be 
granted certain manufacturers. 
The order said that program 
levels will generaly be no higher 
than previous levels established 
for the Two-front war. 

When “general” priorities as- 
sistance has already been granted 
for certain items for the third 


quarter, no further “general” 
assistance will ordinarily be 
given to individual manufac- 


turers beyond the third-quarter 
level for additional or new pro- 
duction except under the follow- 
ing exceptions: 

1. A particular L or M order 
may provide for increased pro- 


PR-28 Will Provide No Higher 
' Program Levels for Civilian Goods 

In General Than Prior to V-E Day 

Daring the Rest of This Year 





duction of the product controlled 
by the order during the third or 
fourth quarter. In such case, the 
order will describe who is eligi- 
ble to apply, the time for filing 
and the applicable form. 


2. Where manufacturers of a 
particular product are being 
given “general” priorities assist- 
ance, WPB, within the limits of 
available material, will give 
equitable treatment to newcomers 
and former manufacturers of the 
product as well as to any manu- 
facturer of the item, with “gen- 
eral” priorities assistance, who 
has been producing it below his 
normal minimum rate because of 
military orders for other prod- 
ucts and the military orders 
have been cancelled or reduced. 

3. Increased assistance may be 
granted if a manufacturer needs 
it in order to meet military re- 
quirements for his product that 
he did not contemplate at the 
time he filed application for 
third-quarter assistance. 





Despite the recent removal 
from production control of elec- 
tric irons, with the revocation of 
L-65-a, WPB expects no imme- 
diate increase in their produc- 
tion because of shortages of 
essential materials, including 
nickel, stainless stee], phenolic 
plastics and resistance wire. WPB 
will continue priorities assistance 
for production in the third quar- 
ter on the same level as in the 
first two quarters of 1945, to pro- 


No Quick Increased Prodaction of ox 
Electric Irons Despite Ending L-65-a © 








vide for making approximate 
500,000 irons per quarter. Pro- 
duction above that level must be 
achieved without priorities as- 
sistance. Despite allotment in 
1944 of material for more than 
2,000,000 units, only about 800,- 
000 were made because of labor 
supplies in areas in which many 
principal makers are situated. 
Total production of irons in 
the first two quarters of 1945 is 
estimated at 1,076,000 units. 








WPB stated, July 18, that as a 
result of larger shipments of hog 
bristle, production of some types 
of paint brushes will be in- 
creased. An amendment to M-51 
will allow use of hog bristles up 
to 3% in. length for some types 
of varnish, paint, industrial and 
utility brushes. Covered by the 
amendment—if in accordance 
with. the brush list of order M-51 
—are: flat varnish, flat sashtool, 
oval sashtool, wall, fitch, stencil, 
flat bakery grease, flat varnish, 
oval varnish, flat glue, round 
glue, brushes designed for a 








Ease Hog Bristle Regulations 
—Some for Paint Brush Uses 


special industrial purpose and 
certain Federal specification 
brushes for military and Govern- 
ment procurement. 

All other painter’s brushes, as 
well as billboard and paper hang- 
ers’ paste brushes, using bristles 
2% in. and longer must be made 
with a 45 per cent mixture of 
other material. The amendment 
also allows all other types of 
brushes with the exception of 
painters’ brushes and billboard 
and paper hangers’ paste brushes 
to be made from 100 per cent 
bristle not longer than 3% in. 
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Sell War Plants 


and Essential Industries 


. A necessary tool for war plants and 
ill manufacturers. have been required to reduce 
lines. Practically all are now making only expensive heavy duty produc- 
almost ps ag to 
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Chest of homecraft tools for farm, 


garage and industrial users put Speed- 


Way down in the top position on your 
list. The og | "Blue Line” of 
Electric Tools is being expanded with 
new and better products with a wider 


appeal than ever before. There'll be 


the same profitable, fast-selling sturdy 
little SpeedWay drills, grinders and the 
other home workshop fools that were 
in such demand before the war, plus 
new Improvements and refinements and 
new ideas that will bring even more 
profits to hardware dealers and greater 
satisfaction to home craftsmen than 
ever before. 


And in your planning for post war, 
don't forget the hundreds of th d: 
of newly trained mechanics and ma- 
chinists who will want to continue their 
skills with the latest, most efficient tools 
they can buy when they reenter civilian 
life—these boys will want everything 
only a SpeedWay tool can give m. 
Be ready for the big rush to SpeedWay 
—Put SpeedWay as a MUST on your 
list—Have the SpeedWay Catalog in 
your files. 


SPEEDWAY MFG. CO. 





Used by wacko? thie Ne. 890 “SpesdWey Stondard ooty iets drill. Send in a 1836 S$. 52nd Ave., Cicero, Ill. 
U. S. Navy WPB 547 application today, for priority to purchase a stock. a 
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PROMPT SHIPMENT 


ON THESE 


SHEFFIELD 
FAST SELLERS 


« WOOD FIX 
CEMENT 
ENAMEL 
FILLER 


« PAINT & VARNISH REMOVER 
LIQUID PORCELAIN IRON 


* KLEEN-A-BRUSH SCREEN 
* PURE 


* PIPE 


OIL COLORS. « CRACK 


JOINT FIX FLOOR CLEANER 


BRONZE POWDER & STENCIL CO 
CLEVELAND OHIO 


Malika 








NOKORODE SOLDERING PASTE 


Will fiux all metals except Alum‘aum. 
Takes the place of acid in all soidering 
jobs.. Absolutely non-corrosive, safe as 
resin and rapid as acid. Not affected by 
heat and does not spatter. The solder will 
not turn dark after using, and the work has high 
tensile strength. 


NOKORODE SOLDERING SALTS 


Eliminates the use of corrosive soldering acid and is 
the remedy for all soldering troubles—makes perfect, 
lasting and non-corrosive joints wherever used. Ex- 
tensively used by plumbers, tinsmiths and leading 
manufacturers in all lines. Highly economical, and 
has no disagreeable fumes while under heat—will not 
burn the operator’s hands or clothing. 


NOKORODE SOLDERING FLUID 


Like Nokorode Salts, eliminates the use of corrosive 
soldering acid . . . ready for instant use. Packed in 
one and five gallon containers, also in steel drums 
equipped with faucets containing approximately 55 
gallons. 


ALSO MANUFACTURERS OF SOLDERS 
CORE SOLDERS, NOKORODE, IDEAL ACID, CEM 


RESIN SOLDERS. ALSO -MANUFACTURED IN 
PLAIN STRING AND BAR FORM. 


THE M. W. DUNTON . COMPANY 
7 EDDY STREET 
PROVIDENCE RHODE ISLAND, U.S. A 
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_L-349 Reestablishes Controls Over Sale, 
Installation of Oil Burning Equipment 


Some Mechanics Hand Service Tools 
Dropped From Coverage Under E-6 


WPB reported that the amend- 
ment, last month, of General 
Preference Order E-6 (Hand Ser- 
vice Tools) with resultant easing 
of restrictions on production and 
delivery of these items will mean 
a greater supply will be avail- 
able. Because of a relatively 
large backlog of orders for cer- 
tain types of tools, complete re- 
vocation of the order was con- 
sidered unwise, at this time. 

Exhibit A of the order, cover- 
ing hand service tools, now in- 
cludes: 

Metal cutting snips and shears. 

Pliers—slip joint, solid joint. 

Screw drivers, all types. 

Wrenches, adjustable auto. 

Wrenches, adjustable, 22% de- 
gree angle. 

Wrenches—box, monkey, open 
end and combination box, pipe 
and socket and driving units. 

Dropped from the list were: 
ball pein hammers, cold chisels 
and punches, metal cutting files, 
metal working punches, piston 
ring compressors, ring groove 
cleaning tools, spring testers, tool 
boxes and valve spring com- 
pressors. Production and delivery 
of these tools henceforth will be 
scheduled in accordance with 






































Priorities Regulation 1 and other 
applicable WPB orders and 
regulations. 

Effective Aug. 1 Form WPB 
547—distributors’ stock set-aside 
—was also eliminated. Produc. 
ers are now permitted Yo sched. 
ule up to 25 per cent of total 
monthly production of each item 
listed on Exhibit A for delivery 
on unrated orders even though 
they may have unfilled rated 
orders for these types of tools, 
Producers will be expected to 
take care of their domestic dis 
tributors and export business on 
unrated orders. On Aug. 1 all 
ratings assigned on Form WPB- 
547 for items on Exhibit A were 
cancelled and ratings will no 
longer be assigned on _ these 
forms. 

Restrictions on the use of alloy 
steel and the 60-day inventory 
limitations on mechanics’ hand 
service tools have been elimi- 
nated from Order E-6. No assur- 
ance is given that special alloy 
steel will be available in the 
immediate future, but producers 
are permitted to use any steels 
they can obtain. Inventories are 
now covered by Section 944.14 
of PR 1, WPB said. 








On July 10, WPB announced 
a new order, L-349, re-establish- 
ing control over the sale and 
installation of oil-burning equip- 
ment, including industrial burn- 
ers, oil burners for boiler 
or furnace units, burners used 
as part of water heaters, and 
any combination oil and gas 
burners. The order does not 
cover oil burners used as part 
of domestic cooking or heating 
stoves (Order L-23-c), or those 


used as part of commercial 
cooking and food and plate 
warming equipment. 

WPB says that continued 
tightness of fuel oil supply has 
necessitated the new order, 
which prohibits the sale or 
installation of “oil burning 
equipment designed to burn 


fuel oil for furnishing heat” ex- 
cept to replace equipment that 
is worn out, damaged beyond 
repair or destroyed; or where 
the use of oil for a particular 





installation has been “approved. 


Manufacturing and distribu 
tion controls over oil burners 
had been removed by revocation 
of Order L-74 on May lI, al 
though restrictions on the use of 
fuel oil remained in force, be 
cause high military demands 
have limited the quantity avail- 
able for civilian consumption. 





PRIORITY FOR 
MAKERS OF HAMES 


Production quota limitations 
on farm machinery and equip- 
ment and related parts have been 
removed, WPB said July 2. 

Direction 1 to L-257c, assigns 
priority to orders for hames, al- 
locating materials and facilities 
for the production of this item. 
Under this regulation, producers 
of hames are required to manu- 
facture, accept and fill as many 
orders during each of the third 
and fourth quarters of 1945 as 
during the second quarter. 
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Revoked Leather Orders Mean More 
Luggage, Athletic Goods for Use 
Of Civilian-Sabject Military Needs 


Elec. Fan Prodaction Orders Revoked 
Or Eased Bat Distribution Controls 








Have Not Been Removed, WPB Reports 





























Unrestricted production of | use, WPB said. Restrictions on | _ Although military and essential | The revoked Direction 3 con- 
ls electric fans without priorities | distribution of mew electric fans | items will continue to get first fined the production of hair sheep 
. assistance for the acquisition of | remain in effect and apply to call on all leather _increased skins to that for military uses. 
Inder E. -6 materials as well as limited pro- | all fans, whether made with or amounts | will be available for | Army cutbacks made possible the 

tation <utth aalestl Sesance. | without pelérities assistance. civilian items including luggage, | revocation, which releases skins 
priorities assistance, p ; ape 
on 1 and other . = : footballs and other athletic | for civilian uses such as gloves, 
orders and » _— permitted through: the The previously approved quar | equipment and leather equipment | etc., WPB said. 
= ding” amendment of | terly programs for the production | fo; peace officers, guards and Direction 14 limited the quan- 
| Form WPB Limitation Order L116, Se: of 25,000 electric fans will re- | cowboys as well as upholstered | tity of cattlehide leather that 
stock set-aside '9% production of electric fans, | main in effect in the third quar-| furniture as the result of revoca- | could be produced for use in the 
ated. Produc. the War Production Board re- | ter of 1945. As before WPB will | tion of three leather directions | repair of upholstery and the 
tted Yo sched. ported July 4. However, this ac- | grant priorities assistance to au- | and amendment of another. Di- | manufacture of luggage, belts, 
cent of total tion does not mean that fans will | thorized manufacturers to obtain | rections 3, 14 and 19 to’ M-310 | pistol , holsters, rifle scabbards 
: of each item be available for home or office | the materials needed. (hide, skin and leather conserva- | and similar accoutrements to 
A for delivery —— | tion order) were revoked. the quantity allowed for such use 
even though The amendment was to Direc- | in the third quarter of 1944, - 
nnfilled rated Rabber-Coated Flannel Work Gloves tion 15 to M-310, and it lifts the Direction 19 provided that 15 
ypes of tools, restrictions on vegetable tanned | per cent of the monthly civilian 
expected to For Sale Only on P reference Orders cattle hide leather as well as on | goatskin leather production be 
domestic dis 7 kipskin and calfskin. These may | used or set aside for the manu- 
+ business on Rubber-coated canton flannel | gloves to essential users, such as | now be used for the manufacture | facture of uppers for children’s 
in Aug. 1 all] work gloves may now be sold by | chemical workers, electricians, | of athletic equipment such as | and infants’ shoes. 
. Form WPB. manufacturers and processors, on | and others who need these gloves | footballs, volley balls and basket- 
chibit A were and after July 7, 1945, only to | for protection against acids, | balls for civilian as well as mili- STEEL RESTRICTIONS 
ings will no fill orders bearing preference abrasives and similar hazards. | tary use. Previously Direction 15 ON MILK SHIPPING 
sd on these ratings, the War Production | !h¢ direction applies to all types | excluded kipskin and calfskin CONTAINERS REVOKED 
Seah has subel of band top, gauntlet style, or | from its operation and limited Restrictions on the manufac- 
ie use of alloy ide eembiities tes b b knit wrist canton flannel work | the quarterly delivery of other | ture of fluid milk shipping con- 
lay inventory lished i ction has been estab- | cloves that have been immersed, | cattle hide leather used in the | tainers and covers by specifica- 
hanics’ hand = = Direction 2 to Order sprayed or coated with rubber, | manufacture of athletic goods to | tions and steel content have 
been elimi- M-375. It is intended to insure | reclaimed rubber, or synthetic | a percentage of the August, 1944, | been removed, the War Produc- 
6. No assur distribution of rubber-coated | rubber. total. tion Board announced. 
special alloy 
lable in the 
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It mixes fast... just add cold water. It spreads 

ale, OFF YOUR COUNTER... ...ON THE JOB! fast ... apply it cold. It sets fast ... jobs can be 

6 handled a few hours after clamping. 

aipment And it sells fast...just put Weldwood Glue 

nd distribu. on your counter and watch it go! 

oil burners Packed in any eye-catching, sales-producing 

Ny revocation display carton, this modern plastics bonding 

ap + a, © agent gives your customers everything they 

nm force, want in a glue. 

ry demands Weldwood Glue is quick and easy to use. It is 

antity avail- tremendously strong and permanent. Add such 

sumption. qualities as: stain-free, rot- and bacteria-proof, 
and you have a steady stream of easy sales to 
home-tinkers, hobbyists or professional 

FOR cabinet-makers. 

HAMES Your jobber can supply you with Weldwood 

limitations Glue packed in 10¢, 25¢ and 50¢ sizes; also 

aed 1 Ib. (85¢) and 5, 10 and 25 Ib. 

July 2. cans . . . of send the coupon hacia 

7c, assigns below. 

ate ie ys as peed 

—— WELDWOOD (ricer | 

d to manu PLASTIC RESIN | Nem. i 

fill as many b address 1 

of the third WATERPROOF GLUE ,° i 

of 1945 as a cingneapelngee et genet RS Sp ERT RCR EMS” 
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Nails in keg lots—As of July 
2, under Amendment No. 7 to the 
Second Revised Supplementary Regula- 
tion 14 to the GMPR, retail sellers of 
bright wire and common nails in keg 
lots were given specific dollar-and-cent 
mark-ups over ‘cost, replacing former 
“freeze” ceilings. On retail keg-lot 
sales of 100 Ibs. net, sellers buying from 
wholesalers may add 75 cents to their 
delivered ‘cost. Cartage from local 
freight terminal may not be added. On 
retail sales of nails in 50 lb. net, con- 
tainere, the mark-up allowed over the 
cost base is 40 cents. Where the retail 
dealer buys direct from manufacturers, 
cost base may include freight com- 
puted ‘at carload rates, but no cartage, 
OPA said. In this case allowed mark- 
ups are $1.10 and 55 cents respectively 
for the 100 Ib. and 50 lb. sizes. Retail 
sellers who did not sell 50 lb. net, con- 
tainers in March, 1942, may sell under 
the provisions of this action without 
applying to OPA for a price as would 
have been required under the general 
provisions of GMPR, OPA said. 

. > 

Hay bailing wire—Wholesale 
and retail mark-ups for coil wire used 
in new automatic and semi-automatic 
hay bailing machines were announced 
July 11 by OPA, and effective July 14. 
The mark, at the retail level, is 33 1/3 
per cent of the permissible cost. Order 
18 to Revised Price Schedule No. 49, 
Resale of Iron and Steel Products, effec- 
tive July 14, 1945, included this pro- 
vision. 

* * + 

Surplus shotgun prices — 
Ceilings for new and used shotguns, de- 
clared surplus by the Ordnance Depart- 
ment of the Army Service Forces, the 
Office of Price Administration an- 
nounced recently. The ceilings, effec- 
tive June 30, 1945, will be within the 
levels already in effect for the same or 
comparable guns in the civilian market. 
For new “private brand” shotguns, the 
retail ceilings will be $10.50 for single- 
barrel guns and $26 for double-barrel 
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guns. On sales to retailers the ceilings 
will be 25 per cent under the retail 
levels. All ceilings include federal ex- 
cise taxes. For new shotguns, which 
bear the manufacturer’s name or trade- 
mark, ceilings at all levels of distribu- 
tion will be the prices designated in the 
manufacturer’s current price list for the 
particular model being sold. Prices 
are given in these lists for sales at re- 
tail, to retailers and to wholesalers. For 
models not listed, the ceilings will be 
the list prices for the most closely com- 
parable shotgun. Provision is made for 
any new shotguns that cannot be priced 
under these provisions. Such guns, if 
manufactured in the United States, will 
take as ceilings the prices for the most 
comparable shotgun listed in any manu- 
facturer’s current price list. Those 
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manufactured outside the United 
States will be exempt from price con- 
trol when sold by the Department of 
Commerce, while on sales by whole- 
salers and retailers application for a 
special price ceiling should be made to 
the nearest OPA office. For used shot- 
guns meeting certain conditions, the 


ceilings will be 75 per cent of those for — 


new guns. These conditions are: No 
part is missing to make the gun fully 
useful; the gun is in good working con- 
dition and can be used without further 
repair; it is clean, free from rust, 
scratches and dents, and its appearance 
is good. Such shotguns will be known 
as Used Class One guns. When the 
specified conditions cannot be met, the 
used guns will have ceilings one-third of 
those for new guns. Such shotguns will 
be known as Used Class Two guns. 
The Department of Commerce will 
classify all shotguns it offers for sale 








Wholesale Hardware Sales‘ 
By Geographic Divisions, for May, 1945 















































SALES REPORTED SALES-YEAR-TO-DATE 
Percent Change 
DIVISIONS May 1945 Thousands of Dollars 
from Percent Five Five 
orl may | Apri | omen | cae | (has 
Firms>| 1944 108 oa 1944 108 1944 000) Soo) 
U. S. TOTAL d... 342 +1 — 2 | $43,936 | $43,540 | $44,925; + 5 $220,637 | $210,021 
New Engiand........| 2% | +6 | -1] 1 1,158} 1 7 5,800| 5,404 
Middle Atlantic... | 9 | +4 | —6 via 5,919 He t} 33,125] 31,086 
East North Central . 52 +1 -— 65 7,003 6,957 7,385; +8 35,387 32,679 
West North Central 4 +6 +3 6,373} 6,033 6,212; +6 759 27,128 
South Atlantic....... 54 -—2 -3 5,299 5,416 5,442; +1 28,152 27, 
East South Centrai. . 13 —10 —5 172 1,966, 2087; +8 11,572 10,921 
West South Central. rsd +8 +1 6,726 5,281 6673; +12 26,173 
Mountain. ........... 12 +3 +3 1,232 1,196 1,201; +6 6,144 5,780 
POUND. . 0. -cpbabates 33 -—65 0 0,077; 9,536; 9,039 0 46,059 | 45,285 
Bureau of the Census Prepared in Business Division by Current Statistical Servies 





States comprising regions: 
New England—-(Conn., 
Middle Atlantic—(N. J., N. Y., Pa.) 
East North Central—(Ill., Ind., 


Maine, Mass., N. H., R. L., Vt.) 
Mich., Ohio, Wisc.) 


West North Central—(lowa, Kan., Minn., Mo., Neb., N. D., 8S. D.) 


South Atlantic—(Del., D. C., Fla., Ga., 


Md., N. C., 8. C., Va., W. Va.) 
East South Central—(Ala., Ky., Miss., Tenn.) 
West South Central—(Ark., La., Okla., Texas) 


Mountain—(Ariz., Colo., Idaho, Mont., Nev., N. M., Utah, Wyo.) 


Pacific—(Calif., Ore., Wash.) 
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NEW GLASS STORAGE AND CUTTING TABLE 


“Put your Window Glass Department on the first floor 
where it can be seen—and sell more of this profitable 
item.” That’s the advice of a successful eastern Hard- 
ware Retailer whose glass sales bear out his belief. 

But some dealers wouldn’t want to bring their glass 
storage and cutting equipment to the first floor for 
several reasons. One of them is appearance. Yet, if 
their storage and cutting table were like that in the 
model hardware store of the New England Hardware 
Dealers’ Association in Boston, there would be no 
reason why such equipment shouldn’t be a profit- 
making addition to the first floor. This patented unit 


will hold over 80 boxes of assorted window glass sizes— 


each in its own bin. In addition, scrap glass falls into 
the box at the right—out of the way and out of danger. 
In the pictures above (A) the model selects an appro- 
priate size; (B) She sets the glass back of the cutting 
bar-clamp, and (C) zip—a quick run of the cutter and 
the glass is evenly and completely scored. Then by 
merely swinging the press-bar to the right, the trimmed 
off glass falls into the waste bin. 

We believe that all dealers can obtain increased sales 
of window glass by bringing their cutting and storage 
cabinets upstairs where customers will be reminded of 
their need for glass. Libbey-Owens‘Ford Glass Co., 
3875 Nicholas Building, Toledo 3, Ohio. 











’ LIBBEY- OWENS - FORD 
a Gneat ame in GLASS 


















and classify them as New, Used Class 
One, or Used Class Two guns. The 
department will attach a tag to each 
plainly stating the classification, name 
of manufacturer, model, type, gage of 
barrel, serial number, list price new, 
and OPA ceiling price. If a licensed 
dealer in firearms buys a used shotgun 
in Class Two condition and makes re- 
pairs sufficient to put it in Class One 
condition, he must, before sale, attach 
to the shotgun another tag which plainly 
states that the shotgun has been recon- 
ditioned, along with his name and ad- 
dress and the OPA ceiling price. This 
tag, and the tag attached by the De- 
partment of Commerce, must not be 
removed before the shotgun is delivered 
to the purchaser. Order 66 to Supple- 
mentary Order 94—Special Maximum 
Prices for Certain New and Used Shot- 
guns—effective June 30, 1945, made 
these provisions. 
© > « 

Paints—All types of paints, 
varnishes and lacquers will continue in 
short supply for the duration of the 
war in the Pacific, the Chemicals Bureau 
of the War Production Board empha- 
sized recently. Baked or forced-drying 
synthetic enamels and lacquers required 
for coating production line items are 
in barely sufficient supply to meet cur- 


rent military requirements, WPB said. 
However, the agency pointed out, the 
supply of these quick-drying finishes is 
slowly improving and it is believed that 
by the fourth quarter requirements for 
certain highly essential civilian recon- 
version programs such as the new do- 
mestic mechanical refrigerator and 
washing machine programs can be met. 
* - . 

Toys — Manufacturers newly 
entering the field will again be subject 
to the requirement that proposed ceil- 
ing prices for new products be expressly 
approved by the Office of Price Admin- 
istration before sales are made, effec- 
tive July 2, 1945. 

* a” o 

Rope situation—Since third- 
quarter requirements for manila and 
sisal rope greatly exceed the potential 
supply, no relaxation of the restrictions 
on production and distribution under 
Order M-84 (Cordage Fiber, Cordage 
Yarn, Cordage and Hemp Fiber) can 
be considered for Manila and sisal rope 
at this time, the War Production Board 
informed the Cordage Industry Advisory 
Committee at its meeting on June 19. 
Based on the present rate of processing, 
production of jute and istle rope will 
be equal to stated requirements for the 
third quarter, WPB officials told indus- 





FRANK McCABE says... 


MORE SWING-A-WAY 


CAN OPENERS ANTICIPATED 
BY THE END OF THE SUMMER 























SWING-A-WAY STEEL PRODUCTS co. 





Looks/like more SWING-A-WAYS will 
be ready in 60 to 90 days now that the 
WPB has given the green light on in- 
creased production if we can get the 
necessary materials and manpower. 
Steel stock is the current problem . . . 
but that’s improving, too, and by early 
Fall the situation should be much 
brighter. 

However, we are not accepting new 
SWING-A-WAY accounts before all 
back orders and increased allotments 
to our regular dealers are filled. 


CAN OPENER 


¢ Merchandise Mart + Chicago, Illinois 
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Manufacturers’ Sales 
Of Athletic Goods 


Of a total of $121,855,304 sales by 
manufacturers in 1939, the year of the 
most recent Census of Business the 
Bureau of the Census, United States 
Department of Commerce reported 
the following: 


Se” eres. i! $ 15,644,612 
Fishing tackle ........,.. 12,574,758 
Baseball goods ......... 6,286,055 
Tennis goods ........... 4,750,936 
Rackets (other than tennis) 282,021 
Football, basketball and 

boxing goods and other 

inflated balls ......... 5,357,700 
Billiard and pool tables 

and accessories ....... 2,967,942 
ShaGGH Sy 505 Spek dsce os tee 5,411,479 
Gym equipment ......... 602,613 
Skis and snowshoes...... 1,078,685 
Toboggans and sleds.... 148,643 
Croquet sets ............ 369,161 
Playground equipment ..._1,733,818 


Bowling alleys, accessor- 

i and 

parts of skates.......... 10,224,479 
ish line 


PRM NO... esas Fake 3,925,899 
Toy guns and air rifles... 1,888,769 
Sleds .455.1.5,46> «ches 975,174 
WORM 005 cdatiles ch ves $ 74,222,744 
Ammunition ............. 29,091,475 
Fires... scivce- fear. 17,268,915 
Equipment for hunting an 
a as 1,272,170 
Wee ciekt ess ceo 47,632,560 
GRAND TOTAL ....... $121,855,304 








try members. In view of these satisfac- 
tory conditions, they added, WPB has 
discontinued the scheduled distribution 
of rope made from these fibers. How- 
ever, the end-use provisions of Conser- 
vation Order M-84 will continue to 
restrict the sale of jute and istle rope. 
In spite of a’ shortage of fiber that has 
put the production of binder twine be- 
hind schedule, it is believed that mini- 
mum requirements for this twine will 
be met this year. This can be accom- 
plished, WPB said, through more effi- 
cient distribution by processors of the 
amount available and continued con- 
servation of the use of the binder twine 


itself. 
a 


Lawn mower situation—New 
lawn mowers will not be available as 
soon as might be supposed from the 
recent revocation by WPB of restric- 
tions on their manufacture, O. T. 
Jacobsen, president, Jacobsen Mfg. Co., 
Racine, Wis., explained in a recent 
statement. He said, “Until the war with 
Japan is definitely over the production 
of hand or power mowers, in our 
opinion, will be greatly curtailed and 
the probabilities are there will not be 
as ‘many units available in the 1946 
season as there were in 1942. However, 
irrespective of our current military con- 
tracts, we shall make every effort to 
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57,700 


167,942 
411,479 
02,613 
78,685 
48,643 
369,161 
33,818 


24,479 
25,899 
88,769 
75,174 


22,744 
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resume. production of hand and power 
mowers just as early as basic materials 
become available.” 


Consumer goods—Seven con- 


sumer durable goods items were added to | 


the list of commodities on which manu- 
facturers may seek price increases in 
some circumstances involving produc- 
tion at a loss, OPA announced recently 
in Amendment No. 28 to Order A-2 
under MPR 188. They are carpenters’ 
planes, compass saws, hand saws, line- 
man’s pliers, toy embossed wooden 
blocks, wire-tied box springs and 
wooden domino and checker games. 
Adjusted prices, where granted, may 
not exceed prevailing prices for the 
same or substantially similar items on 
the market. Shipping cost, where de- 
livered prices are quoted or where the 
manufacturer is permitted to pass on 
to the buyer all or part of the freight 
cost, may be allowed in this case, OPA 
said. 
. +. 

Soil pipe pricing—The $5.00 
per ton ceiling price mark-up, approved 
by OPA for makers of cast iron soil 
pipe, was mentioned on page 148 of 
the July 5 issue of Harpware Ace. 
Price schedule 100, effecting this 
change on June 14, sets new base dis- 
counts as follows on the various types 
of cast pipe and fittings: 

2 in. to 6 in. extra heavy pipe ... .4734% 


2in.to6in. medium pipe ...... 42% 
2 in. to 6 in. standard pipe ...... 37% 
2 in. to 6 in. fittings ............ 32% 


2in. to 15 in. “Victory” pipe ....38% 

8 in. to 15 in. pipe and fittings. .. 38% 
Terminal discounts allowable by manu- 
facturers and distributors, on carload 
sales and less, together with freight ad- 
justments, are named in detail in the 
amended regulation. 


. 

Machine tools—Effective June 

19, WPB tightened the “price-range” of 
machine tools (presses, lathes, and gen- 
eral factory machine equipment) which 
may be scheduled under order E-1-b. 
Heretofore, the order has governed ma- 
chine tools (listed therein) with a “re- 
tail sales price” of $1,000 or more. 
Now, only items with a “producer’s list 
price” of $1,000 or more will be sched- 
uled. The “producer’s list price” WPB 
defines as the sales figure at which the 
producer’s catalog prices the basic tool, 
exclusive of motor or any attachments, 
unless they are an integral part of the 
tool. If, however, the “producer’s list 
price” for the basic tool is $1,000 or 
more, all fixtures, equipment and tool- 
ing may be scheduled, which are cov- 
ered by the original purchase order, 
and required to make the basic tool 
usable in the production intended. This 
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URE, you're going to get 
S your share of postwar cus- 
tomers—customers who will 
buy any appliance you stock. 


But when the buying spree 
is over, when women demand 
“quality at a price”—how will 
you stand? 


Will you have an appliance 
line that keeps on selling for 
you—in your customers’ 
homes? A line that continues 
to bring new customers into 
your store—and keeps old 
ones sold? A quality line that 
means quality profits? 





What'll happen when they 
“demand ‘Quality at a Price’? 


We believe you can look 
forward to this kind of busi- 
ness when youcarry Manning- 
Bowman’s “Quality Quins”— 
like the popular Smokeless 
Table Broiler shown above, 
just one of a famous family 
of M-B appliances. 


Manning-Bowman has 
meant quality to housewives 
since 1857. Today, if means 
best to thousands of women. 
After the war, this “hot line” 
is going to mean more busi- 
ness for dealers everywhere. 


Will you be one of them? 


Manning- Bowman 
Means Best - 


MERIDEN, CONNECTICUT 


THE LINE THAT'S ALWAYS IN DEMAND 
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| END-OF-MONTH INVENTORIES (Cost) STOCK-SALES-RATIOS b 
| Percent Change 
DIVISIONS May 1946 Thousands of Dollars 
from 
of ttey » May Mey 1 
Firms 1944 thes ion 1944 oy er 1944 thas 
U.S. TOTAL ¢.. 208 -3 d 183 | $46,391 | $46,006 187 164 155 
New England........ 18 2 d 1,948) 2002 210 216 209 
Middie ™* 48 t 1 -1 usar 6,583; 6,689 147 152 149 
North 38 +1 +4 8,672; 8,582); 8,327 188 156 142 
West North Central 30 -7 +1 8,632; 9,276| 8,514 152 171 153 
22 -—3 0 2433, 2496) 2428 123 129 120 
East South Central 4 — 6 +3 664 696 643 104 110 108 
West South Centra! 18 +4 +1 6,235; 6,006| 6,200 184 194 
Palipeteaes 5 -—4 +65 643 670 613 164 194 161 
A923, RE 19 -—8 -—4 10,100 | 10,933/ 10,488 160 166 164 
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in Business Division by Current Statistical Service 








does not include replacements, spare 
parts, or extra tooling. 
+ - * 

Aluminum utensils — Because 
facilities and materials for making alu- 
minum utensils are still largely needed 
for the war effort, no appreciable in- 
crease in production is expected until 
the fourth quarter, manufacturers said 
at a recent meeting of the Aluminum 
Utensil Industry Advisory Committee, 
the War Production Board - reported. 
Lack of availability of mill circling 
facilities and soft aluminum sheets is 
the greatest handicap to be overcome, 
manufacturers agreed. Sufficient alumi- 
num ingots of the type used for cast 
ware are available, officials said, and 
some facilities are also available for 
this type of production. Other materials 
handicapping production because of the 
tightness of supply are plastics for 
knobs and handles and tin for coating 
handles. All kinds of shipping con- 
tainers continue in scant supply. A 
large .part of the aluminum utensil in- 
dustry’s manufacturing facilities is still 
occupied with direct war production of 
aircraft parts, etc. 

* * > 

Packing window glass — To 
conserve lumber, containerboard and 
nails, WPB has amended order L-232 
to permit flat drawn sheet or window 
glass to be packed in new wooden 
boxes, only if the container has a ca- 
pacity of 100 sq. ft. of glass or more, 
and where the sheets of glass so. packed 
are to be sold to retailers or consumers 
in areas of 100 or more sq. ft. of glass. 
The new restrictions de not apply to 
sizes of glass of 40 united in. (length 
plus width) or less. The amending 
thus of order L-232 will result in an 
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annual saving of 20 per cent of the 
lumber now used for shipping window 
glass, 20 per cent of the nails, and 25 
per cent of the containerboard, WPB 


estimates. 
* * * 


Copper Order M-9 — Amend- 
ing this familiar order on June 15, 
WPB now permits the purchase of cop- 
per raw materials, up to a 30-day in- 
ventory supply, without its authoriza- 
tion. Formerly, the order limited such 
acceptances to 150 lb. (copper con- 
tent) per quarter. Other changes in 
the order were instituted to simplify 
and relax previous restrictions, and 





largely relate to scrap copper and other 
matters of interest only to manufac- 
turers or scrap dealers. 


Lumber for farmers—WPB 
has allotted an additional 23,000,000 
board ft. of lumber to the War Food 
Administration, for distribution to 
farmers for emergency maintenance and 
repair of farm dwellings in the third 
quarter. Farmers will make application 
for the lumber to their County Agri- 
cultural Conservation Committees, and 
approved applications are automatically 
rated AA-3. Emergency cases (for 
which alone applications will be ap- 
proved) are limited to repair of dam- 
age caused by fire, flood, or similar 
disaster, or to repair of dwellings that 
would be uninhabitable, or a health 
hazard to the occupants, if not repaired 
immediately. A similar transfer to WFA 
of 22,000,000 board ft. for emergency 
repair of farm dwellings, was made in 
the second quarter. 


” * * 


Electric ranges— WPB says 
that, while production of domestic elec- 
tric ranges may increase somewhat in 
the third quarter, comparatively few are 
expected to reach retail channels. These 
ranges are not rationed, but the greater 
part of the authorized production (a 
maximum of 35,000 ranges for the 
quarter) goes to the military services, 
to housing projects approved by 
N.H.A., and to institutions which cer- 
tify need, and which have electric ser- 
vice facilities. Any increase in produc- 
tion beyond the quarterly 35,000 must 
be authorized under P. R. 25 (spot 








Wholesale Hardware Collections 
on Accounts Receivable’ 


By Geographic Divisions, for May, 1945 





















































ACCOUNTS RECEIVABLE Collection Percentages b 
Percent Change 
DIVISIONS May 1945 Thousands of Dollars 
from 
okay May 1 M Aoril May M 1 
o ay jay 
Firms 1944 thes on 1944 1945 1945 1944 1008 
U.S. TOTAL ©. . 313 do — 2 | $39,441 | $39,571 | $40,400 102 99 
New TEES 24 +14 +5 173; 1,026) 1,116 94 93 $2 
paiséle Attentic at Siigie 70 +2 -1 5,800 97 91 96 
East North Central. . 60 +1 -—4 6,857; 6,761| 7,173 106 102 1 
West North Central... 40 +38 -—2 5,661 5,189; 6, 112 121 11 
South Atiantic....... 52 —10 -1 6,170; 65,741 5,197 102 91 
East South Central. . 11 —13 -9 250; 1,431 1 105 13 98 
West South Central. 22 +7 -—4 3,538; 3,296/ 3,704; 108 115 108 
Mountain. .......... g +3 -4 563 547 588 104 100 
Pacific...... 31 —-5 |°-2 ,357| 9,838; 9,601 95 91 
Bureau of the Census in Business Division by Current Statistical Service 
Includes 34 reports received too late incorporated in Census Bureau published rei 
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The Famous Dual-Service 
Goulds Jet-O-Matic, for 
Shallow or Deep Well 

Operation. 










Behind this Door 
lie Desirable Profits 


Goulds Water Systems provide 
the sound foundation for estab- 
lishing a Goulds Water System 
Department as an exceedingly 
important and profitable part 
of your business in the rich 
suburban and farm market. 





























After you sell a Goulds, its 
owner becomes a likely pros- 
pect for many running water 
accessories, from milk coolers 
to bathtubs, from garden hose 
to washing machines. 





for your full share of this 
proficable business .. . depend 
on Goulds to help make your 
Water System Department suc- 
cessful. 




















N a period of several months, before outstanding values they find in these de- 
You can count on Goulds for ‘ ‘ f , 
Ry Gmest line of water syseem the war curtailed their production— _pendable, dual-service pumps. 
equipment, led by the famous more Goulds Jet-O-Matic Dual-Service 


Goulds Jet-O-Matic. Despite Water Systems were sold than any other 
Uncle Sam’s continuing demand duulaaed , 
for thousands of Goulds Pumps —_— ce unit. 


In thousands of installations they are 
proving their dependability by trouble- 
free, economical performance for well- 


for the war in the Pacific, we This pronounced swing to Goulds Jet-O- pleased owners—creating good will for 
e steadily expanding our out- i A ago 
¢ of water systems for farm Matic reflects the strong preference of | Goulds and Goulds dealers, and building 
insofar as man power and rural and semi-rural purchasers for the _ sales for the future. 


materials will permit. 


We GOULDS PUMPS, Inc. 


SENECA FALLS, NEW YORK 


MUL WATER SYSTEMS 


FOR EVERY FARM AND HOME NEED 





authorization), and will depend on the 
availability of labor, materials and com- 
ponents without priorities assistance. 
OPA has definite ideas about the line 
of ranges to be put on the market when 
general manufacture gets under way. 
It desires the making of “large quan- 
tities of low- and medium-priced ar- 
ticles, as an anti-inflation measure, and 
to prevent hardships to low-salaried and 
fixed-income groups.” The electric range 
industry feels that an average-price 
range, or a limited line including lower- 
and medium-priced models, should be 
produced in the first months of recon- 
version, Use of electric timing control 
clocks, and lamps, has not been per- 
mitted, except by specific WPB authori- 
zation. Sale of these clocks and lamps 
as accessories, however, is under con- 
sideration by WPB. 
> Sd * 

Domestic water systems— 
The Bureau of the Census, U. S. De- 
partment of Commerce, reports that 53 
manufacturers of domestic water sys- 
tems (including domestic water system 
pumps sold separately) had 1944 sales 
of $20,472,470 as compared with $11,- 
677,445 in 1943. 

. > 7 

Construction assistance—Re- 
vising its “war housing critical list,” in 
Order P-55-c, WPB has announced 
greater leeway in using priorities as- 
sistance for obtaining materials for 
housing construction approved by the 
National Housing Agency. This action 
permits the use of the AA-3 rating and 
allotment symbols H-1, H-2, or H-3 as- 
signed by the order for all materials 
to be used in projects approved by 
NHA, except those specifically pro- 
hibited or restricted by Schedule I, 
which now includes such “scarcities” 
as elevators and escalators; lead and 
lead products; insect screen cloth; lum- 
ber; plumbing, water and gas installa- 
tions; and heating equipment using 
gas, oil and liquefied petroleum gas as 
fuel. This “restricted” schedule, never- 
theless, is shortened and simplified, 
permitting priority aid for the obtain- 
ing of a wider range of materials and 
equipment. 

© 7. 

War and the metals — WPB 
Chairman Krug said recently that un- 
der the Controlled Materials Plan in 
1944, direct military and export require- 
ments absorbed 92 per cent of the na- 
tion’s output of aluminum, 65 per cent 
of the carbon steel, 81 per cent of the 
alloy steel, and 90, 69 and 71 per cent 
respectively of the brass mill, wire mill, 
and foundry copper and brass products. 
By a recent WPB amendment to zinc 
order M-11, allocations of slab zinc will 
be authorized only to fill “preferred 
orders” after August 1, because of con- 
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tinued tightness in the zinc supply and 
the necessity for protecting essential 
needs. Allocations issued prior to the 
first of each month will be valid only 
to the tenth of that month, however, 
and any metal thus released, if not 
needed for other preferred orders, will 
be available for distribution on unrated 
orders. A “preferred order” is defined 
as one bearing a rating AA-3 or higher, 





in the case of non-controlled materials. 
Where zinc is used in controlled ma- 
terials such as brass or galvanized 
sheets, a “preferred order” is any CMP 
order, placed pursuant to an allotment, 
except one carrying the “Z” symbol. 
2 *- 8 

Nails, wire and fencing—Ex- 
cept for light nails (10d and smaller) 
jobbers report the third quarter out- 





SALES OF 1119 INDEPENDENT RETAIL HARDWARE 
DEALERS IN UNITED STATES 
May, 1945, Comparisons 





May ’45 
vs. 
No. Stores May’44 


Total ..... 1,119 +1 + 3 


May ’45 
vs. 
Apr.’45 May’45 


May ’44 
$9,195,088 $9,137,516 


Apr.’45 
$8,945,535 





1945, $45,938,772; 1944, $41,170,029 
First five months, 1945, (a) showed 12 per cent gain over 1944 





Per Cent Change 








May ’45 May’45 ‘Dollar 
Number of vs. vs. Sales 
States by Regions _ firms reporting’ | May’44 May’45 May 45 
TORRE. Ske... cue 1,119 +1 + 3 $9,195,088 
May Bugleed 03 sic ccc.. 64 — 8 + 2 617,960 
NS Ai Gs pate nhs « 10 —7 +5 95,605 
New Hampshire ....... 3 —10 + 2 117,671 
Wee er ol oh kes 5 —2 +11 45,216 
Massachusetts ........... 32 — 6 +1 273,416 
Rhode Island ......... — >i: Feces gic. f aieriile 
Oe eippeee ee ll — _ ; ‘ aie 
Middle Atlantic ........... 119 _ —_ ,006, 
Pennsylvania .......... 119 —7 —4 1,006,692 
East North Central ......... 339 — 4 0 2,497,141 
oS BO. ee Ae . — 8 — 1 723,129 
Ee ee os. @ +2 + 3 306,048 
a aa . & — 3 0 586,272 
Michigan ........... . 40 —4 0 370,923 
Wisconsin .......... re — 3 — 2 510,769 
West North Central...... 151 —1 + 3 497 
ee oc. ee........... & +1 +1 0,981 
Missouri ...5....... ee —4 0 163,494 
Nebraska .i-............ & —1 + 6 130,756 
a aes 37 0 + 7 189,266 
South Atlantic ........... 42 +5 +1 379,468 
South Carolina ........... 8 + 3 + 6 68,338 
Georgia ...... Eve duiee . 18 + 6 — § 153,997 
Pies. ...4. 4-0 ar 16 +4 +5 157,133 
East South Central ....... en — 8 —1l1 96,309 
EL Sac rina eens ss 12 — 8 —ll1 309 
West South Central......... 104 +7 + 6 787,951 
Askanaas, ..« 4} +3727 8445+ 16 +1 +2 123,593 
Oklahoma 34 — 1 + 6 146,062 
Texas ......... 54 +12 +7 518,296 
Mountain ........ oe +4 +9 724,371 
ee PPT 17 +13 +10 184,012 
Piatt ali huesS) «> «x4 + 12 — 1 + 5 88,732 
EE enka oa0 ; 5 + 6 +34 48,536 
Colorado ........ 25 — 5 +9 148,593 
New Mexico ........... 6 + 6 +7 160,705 
EE. SoSegthovwesg doko 5 +22 +9 41,109 
he FRI ae A ae ee a c eee oy eae ees > Fa) A 
a ca lle ae iia nite | a eaeceeemieae 
Dacife? #4. .2.2.5.2.%. = 211 +10 + 8 2,390,699 
Washington ............4 28 + 6 +20 274,982 
I a, kis ig 28 + 1 0 419,959 
Califoriiie’ 370... 155 +12 + 8 1,695,758 
Chicago, . ess: ; a _— : +3 on 
Ponlend Ore. a eee 7 — 3 —1 61,421 
San Francisco, Cal........ 21 + 6 +3 207,356 
Seattle, Wash ........... +8 +9 52,669 





Note: (a) includes reports received too late for inclusion in previous monthly 
totals. (b) number does not apply in all cases to the year-to-date figures. (c) 


insufficient data, for showing in this chart, 
figures. Compiled 


although included in grand total 


by Bureau of the Census, U. 8S. Department of Commerce. 
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CAMFIELD AUTOMATI 


Developed by a group of America’s 
most experienced appliance men 


Watch for the new Camfield Auto-- 


matic Toaster—it has everything! 


It embodies the know-how of au- 
thorities on the design, production, 
and marketing of appliances. During 
Camfield’s concentration on warwork, 
these men, through tireless research 
and engineering, developed this new 
and improved automatic toaster, with 
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outstanding and exclusive features 
that set it apart from competitive 
appliances. 


Look to Camfield for these 
sales-producing features 


EXCLUSIVE —the ingenious “Equa- 
Therm” toasting cycle, that assures 
perfect toasting heat, regardless of 
voltage fluctuations. 


EXCLUSIVE —the “Finger-trip” release 
... convenient, sure, trigger-quick. 


TOASTER 


EXCLUSIVE —styling by one of Amer- 
ica’s foremost industrial designers. 


Quiet, dependable, trouble-free op- 
erations. 


Keep this remarkable, new auto 
matic toaster in mind. Watch for fur- 
ther details coming soon. 


CAMFIELD MANUFACTURING 


COMPANY 
as Grand Haven, Michigan 





( 





WE ASKED... 


“WHAT MANUFACTURER DO 


YOU THINK MAKES THE MOST 


DEPENDABLE ALARM CLOCK?” 


That’s the question asked people in every section 
of the country. And 84.4% who answered said, 
““Westclox”’. 

What’s the reason for this overwhelming pref- 
erence? Just this: America knows that Westclox 
has the “know how”’ to put into clocks the quality 
that’s most important in alarm clocks—depend- 
ability. That’s why, in this same poll of public 
opinion, America voted ‘Westclox and Big Ben” 
in answer to the question, ““What name do you 
think of first when you think of an alarm clock’’. 





AND THAT'S WHY THESE SMART 
HANDSOMELY DESIGNED CLOCKS 
WILL BE YOUR POSTWAR 


BEST SELLERS! 29% 
Sd ae 











ax WESTCLOX, 


LaSalle-Pery, Iilinois. 
Electric and spring- 
wound alarm clocks, 
time clocks, wrist and 
pocket watches. 





Reape America On Time 


WESTCLOX 


Product of GENERAL TIME Instiuonenta Ong 














w YOUR 


"PERK Up” sates 


WITH THESE TWO 
BRAND NEW 


JUVENILE ITEMS 


©« 
IMMEDIATE DELIVERY 


ADIRONDACK 
<a CHAIRS 
alee 



































to a bundle. 


Sturdy, perfectly proportioned junior chairs that 
won't tip over! Constructed of smoothly finished oak 
with poplar seats and backs. A useful juvenile item 
that sells on sight! 


NEW —, 
esse” 


TH 
SULKY 


Metal Wheels—Rubber Tires 
Metal Tubular Handle! 


Two toned beauty with juvenile decal, seat guard 
and detachable handle. Sensational new rocket de- 
sign. Smooth-rolling rubber tired metal wheels. 
packed 2 toa pk. Aprox. wt. per pk. 16 lbs. 


Address: Dep’t. 104 


TOP © LINE 


Tors APPLIANCES 


TENNESSEE VALLEY 
ASSOCIATED MARKETERS 


GAMBILL BUILDING, NASHVILLE, TENNESSEE 





CHRISTMAS MERCHANDISE 
AVAILABLE NOW! 


WRITE FOR CATALOG 
AND PRICES! 
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look “is for somewhat better supplies 
against their old orders with the mills 
for “merchant” wire products. Nails 
16d and larger, also fencing and net- 
ting, and plain and barbed wire, should 
become gradually more plentiful, but 
the demand will exceed the_ supply 
probably for many months ahead. The 
situation on 6, 8 and 10d common and 
box nails, bright or cement-coated is 
still bad. The war shipping demand 
for cement coated box nails remains 
staggeringly high, and with these huge 
orders backed up, the nail machines 
have little or no time for production of 
other sizes and types. No early relief 
from this situation is apparent in the 
third quarter, and probably not until 
the Japanese war is over. The slowing 
effect on the production and packing of 
much civilian goods is manifest, as 
well as the hindering effect on building 
construction. 


* * * 


Sheet and strip steel — On 
July 5, WPB suddenly “froze” the order 
books of the mills for third quarter 
rollings of certain hot- and cold-rolled 
sheets and strip steel, including gal- 
vanized merchant sheets. A few days 
later, the ban was released on orders 
calling for July delivery, and on July 
13, the restrictions were lifted on orders 
calling for August delivery. The freeze 
still remains as to September business, 
with WPB geceiving weekly 
from the mills of cancellations, so, that 
at the earliest practicable date, 


reports 


Sep- 
tember deliveries also may be released. 
WPB has withdrawn 


steel warehouses as to the total amounts 


restrictions on 


of sheet and strip orders they may place 
with mills. Heretofore limited to 25 
per cent of their 1944 orders, for any 
current calendar quarter, warehouses 
may now purchase any or all of their 


requirements, but on an unrated basis. 
a * * 


Stainless steel—_WPB reports 
an improving outlook for civilian uses, 
saying that the supply of critical alloys 
has bettered, and that the military de- 
mand for stainless steel products has 
decreased. Also, the lessening of es- 
sential requirements of other countries 
for nickel has eased the situation here. 
Nickel accounts for about eight per 
cent of all materials used in making 
most types of stainless steel. By recent 
WPB amendment to CMP régulation 4, 
steel distributors are prohibited from 
This 


ban includes sales by any warehouse, 


filling orders for stainless steel. 


jobber, dealer, retailer or scrap dealer. 


* * * 


Gray iron castings—At a re- 
cent WPB industry conference, it was 
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said that new gray iron castings for 
essential civilian needs, superimposed 
on a five-months war order backlog of 
2,500,000 tons, may “keep most foun- 
dries busy for several years.” Labor is 
the big problem, and some producers 
say that even the war programs cannot 
be completed on schedule “unless de- 
ferments of skilled foundry workers are 
continued.” War and war-supporting 
programs are still taking almost 100 per 
cent of current production and to these 
requirements is now added the pent-up 
demand for newly authorized civilian 
lines—textile machinery, refrigerators, 
washing machines, etc. Perhaps over- 
sanguine, WPB says that “the total de- 
mand for gray iron castings is ex- 
pected to keep most foundries at peak 
production for a number of years.” 


In Other Words 
By JO BERGE 


Those languid ship yard workers 
we read about, should be able to 
build a listless ship, by now. 

* & 

Now that the race tracks will re- 
open, we return to race discrimina- 
tion, playing our favorites. 

* * *% 

Japan is in for a hard finish and 

what a shellacking it will be. 
* * * 

Let’s hope it is something more 

than a mouth peace, this time. 
* * *% 

No matter how. you go to the 
butcher shop these days, you will 
certainly take a short cut home. 

* *% * 

The question before the house is 

to get a lot to build it on. 
* * * 

When the White Russians inter- 
marry with the Red Russians, there 
are apt to be some Pink Russians. 

* *% * 

Some of the places offered for 

rent are already hopelessly rent. 
* & * 

Quartered sawed oak is when the 
wood pile is only 25 per cent com- 
pleted. 

* * * 

Those new contact lenses are good, 

but keep your eyes on them. 


AS A TAXPAYER, you helped 
pay the salaries of three million fed- 
eral employees last year, exclusive 
of all men and women in the armed 
services. There was one federal em- 
ployee for every 15 workers in all 
other fields! 


} 





COLONIAL MODEL 


An 
Electric Masterpiece 
in 
Cast Aluminum 


le Helps make 
4 housewives elec- 
i] trically minded. 
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And Still Available for Hardware Distribution 


Heatab-Cookit 
Assortment 


The J. W. Speaker Corp., 3059 N. 
Weil St., Milwaukee 12, Wis., offers 
a Heatab-Cookit assortment, folding 





pocket hotplate and flame tablets that 
give intense, instant heat anywhere, ac- 
cording to the maker. The “Cookit” in 
this assortment has a burner plate that 
will hold one, two or three Heatabs 
at a time, which enables the user to 
regulate heat for any given purpose. 
Packed in a refill carton, 25 medium- 
sized Heatabs are sold with the Cookit 
in a colorful new package. 


Booklet on 
Fire Protection 


Entitled, “Employee Organization for 
Fire Safety” this booklet was published 
by the National Fire Protection Associa- 
tion, 60 Batterymarch St., Boston, 
Mass., and is available for 25 cents per 
single copy to non-members of the asso- 
ciation. Has a chronological index, ac- 
cording to page, some of the topics of 
which are: responsibilities of the de- 
partment head, basic fire protection, 
periodic inspections, valve supervision, 
drills and training, fire station, exit in 
case of drill, exit drill instructions to 
employees, etc. Has a page devoted to 
illustrations of principles of plant pro- 
tection, namely, subdivision of values, 
water for fire fighting, alarm system, 
fire retardant roofing, etc. Also has a 
page of illustrations, showing how fires 
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start, one showing what should be in- 
spected periodically, one of central sta- 
tion supervisory service, and one of 
central station supervisory service, and 
one of typical drill evolutions. 


Issue Leaflet on Jobs 
For Disabled Veterans 


The American Veterans Association, 
271 Madison Ave., New York 16, N. Y., 
has issued a leaflet, “Jobs for the War 
Disabled,” free copies of which are 
available from that organization. Point- 
ing out that employment of war dis- 
abled veterans is the responsibility of 
the government, the individual and in- 
dustry, the leaflet says that those com- 
panies unable to employ specialists and 
to have rehabilitation courses can 
obtain help from: federal, state and 
community services. Information as to 
what other concerns—large and small— 
have done in employing war disabled 
veterans is available from the organi- 
zation. The association also requests 
that companies, that have already en- 
tered programs for such men, notify 
it as to what has been done, for its 
records and to help it pass on this 
information. 


South Bend Catalog on 
Engine-Toolroom Lathes 


South Bend Lathe Works, 206 E. 
Madison St., South Bend 22, Ind., has 
issued a new catalog, 9-G, which illus- 
trates in full color and completely 
describes its line of 9 in. engine lathes 
and toolroom lathes. Shown also is the 
9 in. precision turret lathe, which has 
¥% in. collet capacity. Models are said 
to be well suited for the production of 
small precision parts, for exacting tool- 
room work, and for general and special- 
ized use in machine, maintenance, re- 
pair and laboratory shops for the work- 
ing of all metals, plastics, and other 
machineable aterials. Lathe tools, ac- 
cessories, motors and controls are illus- 
trated and described in detail. 


“The Kricket”— 
A Push Toy 


Robert Smith Mfg. Co., P. O. Box 
9719, Station S, Los Angeles 5, Cal., 
is making a push toy with a 5 in. 





diameter wheel and a handle 32 in. 
long called “The Kricket.” Clacker is 
attached to the wheel, and as it is 
pushed along, it makes a loud noise. 
Wheel is painted red, and handle, white 
and blue. Packed two doz. in a carton. 





Oil-Rite Adjustable 
Gravity Feed Oiler 


Gravity feed oiler, style DA, designed 
for heavy duty applications and espe- 
cially suitable for very slow or medium 
feeds or continuous operating ma- 
chines. Oil is fed by gravity through 
an oil port which can be adjusted 
within a wide range. Rate of feed re- 
mains practically constant regardless of 
oil level. Construction of the oiler is 
sturdy, comprising two main parts, base 
and reservoir. Base is made of brass, 
and the reservoir of unbreakable trans- 
parent plastic. Visible oil supply indi- 
cates when a refill is needed. Self- 
closing hinge lid on top of the reservoir 
makes filling easy. Reservoir screws 
into the base against a cork gasket 
which facilitates cleaning. Available in 
four body sizes, standard capacities 
have been selected at %, %4, % and 
1 oz. having %- or %4-in. pipe thread. 
Oil-Rite Corp., 3466 S. 13th St., Mil- 


waukee 7, Wis. 
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Ger ‘‘Liberty’’ Pot Cleaners on your counters 
and watch your profits grow... 


Wow! Gack agatu ta Gleaming Copper! 





OPA PRICE APPROVED 


NATIONALLY ADVERTISED “LIBERTY”? 


All-metal Kuitted 
POT CLEANERS 
LETRAW MEG. ¢o. 229 W. ILLINOIS STREET *« CHICAGO, ILLINOIS 








Our Square foot 
sure gets a Round ! 








By our square foot we medn each square foot 
of floor space you devoted to Bissell Sweepers 
before the war. And the round it gets is a round 
of applause. Because for years... 


“Bissell” has outsold all other sweepers 
combined—with quick turnover—and at 
assured margin, Fair Trade prices (no 
price cuts—no markdowns!) 


Yes— The Bissell Sweeper enjoyed (and still 
enjoys!) the greatest consumer acceptance in 
the business! 

Good reason why it will pay you to reserve a 
good traffic location in your post-war store lay- 
out for the few square feet it takes to sell a lot 
of Bissell Sweepers! 


BISSELL CARPET SWEEPER COMPANY 


Grand Rapids 2, Michigan 
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| WHAT $ new HYDE PUTTY KNIVES HAVE 
reeds §=FEATURES 


Tudor Product 
‘ef SkedA ye youcan SELL 


Check These Exclusive 








“Quickee” Hand Cleaner 


Tudor Products, Inc., 305 E. 43rd St., 
New York City, is making “Quickee” 
hand cleaner, which easily and quickly 
removes grime, grease paint, tar, print- 























NEW BLADE: 
Hydex Steel 
Custom Hardened 
Custom Tempered 


Custom Ground NEW HANDLE; 

















Mirror Finish Hydite Plastic 
| Light Weight 
Does not shrink 
| Does not break 
Securely Riveted 
There is profit FEDER 
for you and 
satisfaction for A strong, 
your customers in 4 
Hyde Putty Knives oye 
WRITE TO— 
i . Solid ste 
CLEAN cK \_" throw. 
& 
scutcheor 
Parkerized 
Qui vir’ finishes. P 
HARE for 46 yea 
CLEANER OP cerned 


SHELE 


| ers’ ink, glue and plastic compounds, 
| without the use of water. Containing 
both Lanolin and vegetable oils, it will 
| 


MANUFACTURING CO. 
Southbridge, Mass., U.S.A 
not chap or harm hands, nor will it 
remove nail polish. Ideal for mechanics, 
car owners, factory workers, office 
* SAVES TIME workers, printers, etc. Shown below is 
a three-color sign, 8% by 12 in. for 
* SAVES EFFORT point of sale display of the cleaner. 
* SAVES WEIGHT A small quantity is rubbed on the ma 
hands, where it quickly liquefies, then a 
% SAVES CURRENT wipe the hands dry with a rag or paper —— - 
* SAVES THE IRON towel. Packed in 13 oz. jars, also in ; 
20, 30 and 50 lb. cans. 





SAVES TIPS 



































Estate Stove Issues 
HOT IN 90 SECONDS New Revipe Book 


READY FOR USE -® : The Estate Stove Co. Hamilton, Ohio, 


has published a new type of recipe 


Its many exclusive features put the book, one which will help women plan 

Kwikheat Soldering Iron in a class by attractive, satisfying meals from vege- 

itself. Taat's why it wins enthusiastic tables. Book is a colorful piece of 

praise from those who use it——why printed matter, containing 16 pages, | 

Kwikheat is fast becoming America's many of which have colored illustra- 7 
tions. Front cover shows a reproduc- y 


most talked-about iron—wh - B 
pobyparun papa i is ot tion of an actual full-color photograph Creators **s e. Ma: "% 
=< Moe ? 


tainly want to stock it... lists at $11. of etable platter, Divided into & 
. . a vegetable platter. Divided into five 
Write today for complete information. sections, namely breakfast specials, of Famous 


6 TIP STYLES second-helping relishes, salad bowl MINUTE MOP” 


Interchangeable winners, _vegetable main dishes and Two new sales-pullers join femons, original iin Mop 
t ‘ 1? % ; . guess-again dessert, there is a page de- with Drainer for greater, easier profits—Minute 

i Mop and novel Soap Bank that uses soap scrape . 
aa wened 56 Dome canning: SU S aaae All three, of Du Pont Cellulose sponge, sell fast, 
freezing, two pages of information on on sight. Cuts down drudgery of home washing 
Estate Heatrola ranges. Back cover shows cheres. oe oat wash cleaner and faster. Stock 
picture of a kitchen, “dreamlined” by these sure ringers now. 

























Estate. Company also prepared a four- bene RH oad * 
color window streamer and a special Y . 
post-war range survey book for its \ a | dy UTE MOP (0 

dealers. With the survey book, dealers \ ° © 
can secure information from their cus- | Ve i 0 ee oe. et Mc 





tomers which will be helpful in build- | Ue KES CHICAGO 16 ILL. 
ing a post-war prospect list. 


+ « « WRITE FOR DETAILS 
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NEW HANDLE: 
Hydite Plastic 
Light Weight 
Does not shrink 
Does not break 
securely Riveted 


G CO. 
U.S.A 


pe | 
ind! 












4 
Mop,’ 

¢ 
VIRe | 
SR @ 
ane 


ginal Minute M 
fits—Minute 


uses soap scrape . 
sponge, sell fast, 
of home washing 
and faster. Stock 


y Today 
ber 







“ MORTISE 
DOOR BOLT 


No. 1|1-00-1 





FEDERAL SPECIFICATION TYPE 1053-A 


A strong, smooth operating door bolt with 
traditional Shelby high quality, workmanship, 
and construction. 


Solid steel '/2"'x2!/."" bolt with milled rack; 
hh" throw. Cast malleable oval knob. Wrought 
acutcheon |-13/32"' x %". Strike 1%" x %"'. 
Parkerized Black, dull brass, and bright zinc 
finishes. Packed | doz. in box with screws. 


for 46 years Shelby’s consistent record of top quality 
fas earned Builder preference and Dealer loyalty. 








SHELBY SPRING HINGE CO. Shelby, Ohio 


BUILDERS HARDWARE 
Greed Looks — thelGn Wear 


| Pyrex Ware Fall 
| Display Kit 





















The Rost ate 
BETTER BRAND 


mouse and rat 


TRAPS 





@ METAL OR WOOD TRIGGER 








@ FOUR-WAY ACTION 
@ OIL TEMPERED SPRINGS 















ARE AGE 


McGILL METAL Propucts Co. 


Marengo, Illinois 














UGUST 2, 1945 


This is the display which is included 


| in the Pyrex Ware fall promotion kit 


for dealers prepared by the Corning 





full color reproduction of the national 
Pyrex ware ad. Kit also contains a 


| mounted reproduction of the national ad 


in color, four casserole price cards, a 


| newspaper mat, and two sets of price 


cards, eight subjects to a set. Double- 
duty casserole which is featured in the 
national ad, and display, can be used 
with cover for stews, baked beans, as 
an open baker for chicken pie, scal- 
loped vegetables, and the cover alone 
makes pie plate or shallow baker. 


Marine Equipment 
Catalog; Service Book 


The Wilcox, Crittenden & Co., Inc., 
Middletown, Conn., has recently pub- 
lished a 159-page catalog of its marine 
equipment line, including shipbuilding 
and industrial hardware, marine lights, 
marine plumbing, drop forgings, gray 
iron and brass castings, and galvaniz- 
ing. Specifications, descriptive informa- 
tion and illustrations of all products 
listed are given. Front two pages have 
pictures of different parts of the plant, 
and data concerning the kinds of metals 
and finishes used in the company’s prod- 
ucts. Has an alphabetical index in the 
back with headings and subheadings. 
Company has also released a Seaclo ser- 
vice handbook, which contains main- 
tenance, repair and spare part data, 
plus installation instructions for all 
Sands and Wilcox, Crittenden marine 
water closets. Shows illustrations of 
the complete unit, and also of the sep- 
arate parts, with diagrams for proper 
installation. 





Albard Wire File Brush 


Albard Products, Inc., 540 West 
Ave., Norwalk, Conn., is making an all- 
purpose wire file brush. Designed to 
clean abrasives, files, remove rust and 
corrosion, for tire repair work, etc. No 
priorities are necessary for the pur- 
chase of the brush. 


Glass Co., Corning, N. Y. Display is a | 















New! A modern 
sure cure for con- 
densation drip 
from cold water 
pipes. Pliable, 
cork-filled NoDrip 
Tape forms a tight- 
fitting, sealed jack- 
et around pipes. 
Covers joints as 
well as straight 





pipes. 
Quick and Easy to Apply 


No tools needed, no ex- 
perience. Effective im- 
mediately. 


Roll, enough for 7’ 4 3 
of Yo" pipe.....+- 





Advertised in Saturday Evening Post, Better 
Homes & Gardens, Time, American Home, House 
Beautiful, Popular Mechanics, Parents’ Magazine. 


BE READY TO FILL ORDERS 
Get NoDrip Tape from your Jobber today 


J. W. MORTELL CO., 508 Burch St, Kankakee, I. 





AR 



















Look for the dri-and-Har 


STRLNG BROS. 





— 











“ARMSTRONG BROS." 


Pipe Vises are improved tools: quick-action 
“Hinged” vises have unbreakable drop forged 
hooks. Like “Open Side’ vise have solid 
lower jaw which prevents bending of small 
or thin walled pipe. The “Chain” Vises also 
have patented 1-piece jaws that prevent kink- 
ing of small pipe and are all steel construc- 
tion with drop forged jaws, base and 

handles and, proof - tested chains. 


Write for catalog C-39a 






STRONG BROS. TOOL 
‘ CHIC AGO, U.S 
199 Lafayette St. New York 


he 
4. FRANCISCO AVE 
orehouse & Sal 



















QUICK 
ACCURATE , 























































Paine Carboloy Tipped 
Drill Bits cut masonry and 
concrete 50 to 75% faster and 
assure clean, round, accurately 
sized holes. Smooth and quiet in 
operation, they prevent fractured walis, 
floors and ceilings and eliminate noisy 
pounding. Can be used in any rotary 
drill (slow speed). Available in sizes 
3/16” through 1%” diams. (graduated 
in 1/16” sizes). 
Ask your Jobber or Write for Cataleg 
THE PAINE CO. 
2963 Cerroll Ave. Chicago 12, Iilinois 


‘PAINE 
FASTENING DEWICEC 


and HANGING 


WRITE TO 


A.M Collot Supplies 


221 NW 8 “Ave Miami Fia 


PRECISION LEVELS 


Available from stock without Priority 


Pocket Levels 


Write for New Cctalog 
— Liven6 hse WORKS 
Established » 1982 


Hibernie Bidg New Orleans 12. io 


All Steel TRUCK 


@ Immediate Delivery 
@ Rubber Tired Wheels 


“Handee Andy” Bag, 
and Case Truck. 600 Ib. 





Box 


Cap. —_ size, first qual- 
ity. 44” Nose Lots 
Width, ae. Streamlined, a 
wt. = 28 = Best 2 
ruc n years. tats of 
Guaranteed. He im- ise 
mediately. 1% 10 ~~. 
Unrated firms cash order. 
F.0.B. 
HANDEES CO., Dept. 45C5, Bloomington, ii. 
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WHATS NEW 


4N0 STILL AVAILABLE FOR HARDWARE DISTRIBUTION 





| Puritan Sales 
| Garbage Sanitator 


Puritan Sales Co., Atlanta 3, Ga., is 
making a garbage sanitator, which kills 
odors and repels flies. It is an economi- 


cal treatment which will continue to be | 


———— 
: J a chs 





effective for several days, Attractively 


| packaged in a bottle equipped with a 


| sprinkler top, merely sprinkle the liquid 


in the can to banish the odors. Pint 
bottle contains 10 to 15 applications. 


Custom House Guide 
83rd Edition 


Custom House Guide, Box 7, Station 


| P, Custom House, New York City 4, 


has published its 83rd edition. 
guide contains a’section devoted to in- 








TROY 


BEST 
FILE HANDLE. Assures better workmanship and 
safety to user. It can’t split. 


Peg hes. 
FILE CARD—cleans files, taps, and dies quickly and 
thoroughly. 


TROY FILE WORKS 


Troy, Est. 1831 N. Y. 











The 


Yous 5 Prcfer 


CuAslo mer 


SCREW HYDRAULIS 


Jacks 


Templeton, Kenly & Co. 
Chicago (44) Ill. 
Better, Safer Jacks Since 1899 


wes. 











New | 


| ternational express and mail tables and | 
a list of domestic and foreign airlines, | 
giving their addresses and showing the | 





country of incorporation. Port Section 
has been enlarged so that each port 
carries as much information on its air- 
fields as military security will permit. 
Guide contains an alphabetical index 
of 30,000 commodities as well as Cus- 
toms regulations, the Internal Revenue 
code, new information on port activities, 
facilities and charges, and a directory 
for shippers and those in allied trades. 
General information section places all 
sorts of necessary data at the call of 
the importer and exporter. To keep 
the guide up to date, a monthly sup- 
plement which covers the latest laws, 
regulations, rulings, import, and ex- 


| port control requirements and trade 


agreements, called American Import & 
Export Bulletin, is published. Also, 
subscribers to the guide receive a 
monthly magazine entitled “Air Trans- 
portation” which contains the latest 
progress in domestic and foreign air 
commerce and aviation developments. 








Remember When It's 
STOVES— 


Oil—Gas— Wood—or Coal 
Brushes—Paint—Rope 
Kitchen—Farm or— 
Hardware Specialties 


DAVID B. TAYLOR CO., inc. 


Wholesalers and Distributors 
101-103-105 Light Street 











AMERICAN SHEARER MFG. CO waiwuann! 











Gripper ips 


Basil end large Registered U. &. Pat. Offes 
eines ter holding 
teels. garden 
implements. 
Ritesen 





e GIBSON GOOD TOOLS, INC. © 
Box 268 Orange, Moss., U.S.A. 











screens, gar ote. 
ORDER NOW FROM YOUP JOBBER 


SUPERIOR FASTENER CORPORATION 





is 


Why st 
easy to 
in buye 
than 5 
Stock K 


Sizeable 
display 
plenty « 
When o 
Compan 
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Schall 
serion 


and | 
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2949 Elstoe Ave. Chicege (18), Mm. 
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TROY 
BEST 





IRKS 
N. Y. 








it’s 








101 
uses 
25, 
50 
100 Ib. 
kegs 





How K-R-O outsells 
other rat-killers 





1 STOCK IT 


Why stock just amy rat-killer? It’s just as 
easy to handle the best, the one that is tops 
in buyer acceptance, the brand of which more 


than 5 million cans have already been sold! 
Stock K-R-O and you stock to sell. 
Get it out from under the counter. Put it up 


where customers can see and remember K-R-O, 
the brand that is supported by more advertising 
than any other rat-exterminator. They'll buy it. 
Why not from you? 


3 SELL IT! 


Sizeable K-R-O inventory added to dominant 
display of a known, accepted product makes sales, 
plenty of them—at a 50% mark-up on your cost! 
When ordering, call your wholesaler. The K-R-O 
Company, Springfield, Ohio. 


bae..., 30% §Mark-Up! 


KILLS RATS 
ONLY 











Radey FOR ACTION! 


Schalk’s Wood Putty takes its war job 
seriously: showing America how to fix 
things on the Home Front so they stay 
put. Contains real wood; easy to work; 
and easy to sell, thanks to national 
advertising. Ask your jobber! Schalk 





OLD 














Chemical Co., Los Angeles, Chicago. 
a 


AUGUST 2, 1945 





Shelton Low Angle 
Block Plane No. 18 


Originally designed to meet demands 
of the armed forces for a rugged, pre- 
cision built block plane it is now also 





available to the hardware trade. 
Finished in black enamel with screw 
machine parts plated, it has a fine 
thread adjustment and large low angle 
seating surface for the cutter for posi- 
tive adjustment and fo eliminate chatter 
says the maker. Tool steel cutters 
scientifically hardened, tempered and 
ground. Overall gize 7 in., with cutter 
15g in. wide. Packed one dozen to the 
carton. Shelton Plane & Tool Mfg. 
Co., Shelton, Conn. 





Asbestos Paper 
In Home Rolls 


The Ruberoid Co., 500 Fifth Ave., 
New York City 18, announced a new 
handy size roll of 18 in. wide asbestos 
paper, containing 20 yds., ready to 
hand the customer, without being 
wrapped. Atttractively packaged to 
make display easy, the outside has a 
series of pictures showing various uses. 
Fireproof paper may be used for pro- 
tecting wood partitions, walls and ceil- 
ing against fire, making homemade gas- 
kets, wrapping heater pipes, protecting 
pad for hot appliances, smothering 
small fires, grease catching on garage 
floor, in grease pans under broiler, etc. 












ARMSTRON< BRAY 


Prompt deliveries 


STEELGRID 


ARMSTRONG-~-BRAY 


WIREGRI 


BELT HOOKS 
sg 











both types! 


WIREGRIP Belt Hooks that can 
be applied with any make lacing 
machines, have double (patented) 
aligning cards that hold es in 
an- 


perfect alignment, prevent 
dling and card-end loss— every 
hook saleable and usable. Made 


in 6 sizes. 


STEELGRIP Belt Lacing is applied 
with a hammer. Comes in 11 sizes, 
in standard boxes, handy packages 
or long lengths for wide conveyor 
belts. Have 2-piece hinged rocker 
pins. 
Priority Business 

—is waiting on belt lacing at local 
plants, and schools. 


Write for Catalog 
ARMSTRONG-BRAY & CO. 


“The Belt Lacing People” 
5348 Northwest Highway, Chicago 30, U.S.A. 

















Nothing Is So 
“Obliging’ As WIRE! 


When product design calls for a difficult 
fitting, fixture, fastening, brace or other 
mechanical or structural element, ten to 
one you can make it faster, better and more 
economically of wire. 


Because of this, the demand for Brooks 
Hooks and Wire Forms has grown so 
steadily over the years that today they are 
a part of thousands of war and civilian 
products of every conceivable design. 


M. S. Brooks & Sons, Chester, Conn. 
Since 1848 


“BROGKS k HOGKS © 


161 











Why? Because I am the handiest spot remover on the 
market. I whisk spots away like magic with my built-in 
BRUSH TOP. I’m spill-proof and explosion- proof too. 
Folks say my VACUTOP applicator is a honey. They’re 
right. Why waste time just flirting with the idea of 
handling me? Mail your order today. 5 oz. household 
size, dealers price, $2.00 per doz. 


SAFEWAY CEEMICAL COMPANY 
6920 Lorain Avenue Cleveland 2, Ohio 







































DEARBORN 


WORLD'S FINEST, SAFEST 


GAS HEATERS 


Increase your profits. Join we swing 
to Dearb the 1 line of 
vented and unvented heaters offering 
Safety and Convenience 
", ‘features plus Matchless Performance. 

t’s the Quality line that leads in ssles 
> from coast to coast. 


FEATURES THAT SELL 


Ultra-smart Appearance—Air Insulated 
Cabinets —Hi-Crown Burners — Auto- 
matic Lighting—Syphonaire Chassis— 
Super Glo Radiants — A.G.A. Ap- 
proval. =o are features that make 


Dearborn truly a 
They Offer a ve raiksble — Visi and 


Saleable difference. 
WRITE FOR LITERATURE 


AIR COOLED CABINETS 
For Safety 


Air Insulated Cabinets a be dhe vgs The cabinet never a Yes, R. 
can install it against wa. t. lo 

tains. No seared fingers. No burned furniture. The syphonaire chassis is “the 
secret. It’s patented. Dearborn’s famous cool cabinet feature is a major con- 











tribution to safety. 


NAT. 
MFG. 
MIX. 





FAMOUS HI-CROWN BURNER 
with Blue Fiame Pilot Light 
ALL Dearborn atone Mekees Deve thie eadiiier bey Gann Gans ee 


and Blue Flame Pilot Light. You get 
convenience and safety of Automatic 


DEARBORN STOVE COMPANY 


3256 Milwaukee Ave., Chieago, Il. 3625 S. Grand Ave., Les Angeles, Calif. 


burner performance plus the 














Mark-ups up to 50% 


on the Semesan Line 


Easy to sell with every seed order 


@ Here’s a natural for related 
selling—with every seed order. 
When a customer buys seeds, 
tell him about Du Pont seed 
disinfectants. Tell ’em and sell 
*em. And that’s an extra profit 
on every sales slip. We are 
building demand with steady 
national and farm magazine 
advertising, radio, publicity, 
free sales aids, booklets, 
streamers, movies, etc. Order 
from your jobber today! 


SREG. U. BS. PAT. OFF. 


DU PONT SEMESAN CO. (iInc.) 


Wilmington 98, Delaware 


HARDWARE AGE 
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s Burner 
plus the 


NY 

















Hoe coat of Cres-Lite SYNCHROME 
completely covers most surfaces with 
a chrome-like (Synchrome) aluminum 
finish that is smooth, brilliant and dura- 
ble. This igh biding power, plus a per- 
fect balance of brilliance and durability, 
is obtained by using only high purity 
325 mesh aluminum pigment made 
from 99+% pure aluminum. 

This quick drying, synthetic resin 
paint is carefully and precisely made 
to produce the finest of lasting, pro- 
tective coatings for tanks, stacks, roofs, 
metal, concrete, brick and other struc- 
tures and cquipment of most every 
kind. 

Synchrome can be applied by brush, 
dip or spray to provide a brilliant, 
















resistance it offers weather, corrosion, 
moisture, fumes and heat (independ- 







Fahrenheit). 


SCENT 


116 W. Illinois St., Chicago 10, IM. 
1841 S. Flower St., Los Angeles 15, Cal. 





































durable finish that is unequalled for the | 


ent laboratory tests show that it suc- | 
cessfully resists heat up to 600° | 










@ Uncle Sam has given us the “go ahead!” 
We are again producing USALITE Flashlights 
z, and Batteries for civilian use ... and we’re 
= making deliveries. 

= _ We've built up a volume of valuable “know- 
¥ = how” in the course of our wartime experience, 
and you'll find that USALITE Flashlights and 
Batteries reflect this knowledge. Now as in 
the past, you can depend on USALITE Quality 
and Performance to ring the bell. 


Also Back Again — USALITE 
Radio “A” and ’’B” Batteries 


| 
x 





OW): «wa 








| 
| 
| FLASHLIGHTS BATTERIES 


| UNITED STATES ELECTRIC MFG, CORP, Factory and Exec. Off.: New York 11, N.Y. Branch Off.: Chicago7, lit. 


FOR BIGGER VOLUME, 
SELL QUALITY 


A quality product brings you 
higher unit sales, greater vol- 
ume. “ShurEdge” Cutlery fea- 
tures outstanding quality .. . 
hand-ground cutting edges of 
high carbon steel, bright 
chromium plating, smart han- 
dles that combine comfort 
and utility. ° 


NO. 75 
DATED CELL 






















NATIONALLY 
ADVERTISED 

in the Saturday 
Evening Post, Lib- 
erty, Better Homes 
and Gardens and 
House Beautiful. 


THE 
FINEST 











Quick Sellers : GOOD PROFITS 
QUALITY THAT MAKE AND HOLD CUSTOMERS 
LINOLEUM COLD 
PASTE WATER 
MIX 
Ready for use 
for. laying and | (it ol 
patching. Also 
used on drain + oe 
boards and stair peel or 
treads. crack. 
Packed: Packed: 
Pints—Quarte—Gallons 10% a 
* 5-lb. 
The Old Reliable mit "aie 2-5—10-1b. Begs. 
we CONSUMERS | Brushes 
CRACK = Need the 
OR WOOD PUTTY | Care 
dries hard and DAISY 
stays put— 
prev g ht ry fhe 9 will do that job. 
shrink or peel. Retail: 
Fills holes, cracks or breaks | 3-oz. cartons ....... 10¢ 
in wood, stone, etc. 12-0z. package ..... 25e 
5-os. and 1-lb. cartons. Packed 1 gross to the case. 
CONSUMERS GLUE COMPANY 
SINCE 1906 
ST. LOUIS (18) MISSOURI 


OF FINE 
CUTLERY 








AUGUST 2, 1945 













ceMenl OR REFUND Or 


7. M, 
©" Guaranteed by © 
Good Housekeeping 


Nop , WFDEFECTIVEOR ow 
4S ApvertiseD THES 


| ] Still 
Good Cooks Since im Sells for 


1924 10c 


NO-SEW, the original fowl lacer, invented by a appetizing stuffed chops, veal birds, and other 


NEW -IM PROVED 





















housewife, has been a big seller for 20 years because dishes. No-Sew set consists of 6 stainless steel lacing 
it really — the cook. No-Sew eliminates sewing up pins mounted on attractive demonstration card. Sell 
stuffed fowls . . . shortens time required to prepare the genuine, original No-Sew, registered in U. S. 









Patent Office. Nationally advertised. 


KORN-HOLD W rite for 


Samples 
4 stainless steel corn holders on 


colorful demonstration card. Ap- M " J . be J U C K 


peals to every American who likes - 
es os those juicy sweet roasting ears. 3507 Clifton Ave. 
maneeepelll Sells for 10¢. CINCINNATI 20, OHIO 


ADJUSTABLE Shelving 


costs no more than a 
fixed shelves when made wit 


GCARCY 


PILASTER STANDARDS and BRACKETS 






















ALLIGATOR 
TIME! 


@ Year in and year out hardware and 
implement dealers have made money 
out of Alligator Steel Belt Lacing—made 
money because Alligator is used every- 
where that belts are used—made money 
because a small stock of Alligator will 
show a remarkably good turnover. Don’t 

let this profitable business get away, * 
because you can’t deliver when the - 
emergency calls come in. 





*Equally at home 
° Shelves adjustable with finé cabinet 
every lowered work or heavy- 
raised or to duty stock shelves. 


tly. 
Srochets Write for Bulletin 40-50 


yet will not budge 
under the heavi- 
eA est load. 

» * Slots numbered— 
easy to line up 


Check your stock of Alligator today and 
order from your jobber. 


yp cSeving on ter | ud FLEXIBLE STEEL LACING CO. 





shelves. 


hardware. 


4616 Lexington St., Chicago 


P 
~ 


ALLIGATOR 


STEEL BELT LACING 


1 | 


GARDEN CITY PLATING & MEG. CO., INC. 


Ogden Bivd. & S. Talman Ave., Chicago 8, Ill. 
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“ ND es s es 
"MOLLY BOIL 


MOLLY CORPORATION 


iTS FOLLY NOT TO STOCK MOLLY | 





THE BIT WITHOUT A 
CENTER SPUR.. 


The Forstner Augur Bit Is 
Guided By Its Circular Rim 


Tue Forstner 
Augur Bit bores at 
angles, cuts any 
are of a circle, and 
leaves a smooth- 
walled, flat-bot- 
tomed hole in the 


toughest, knottiest 


If your customers have wor uses for 
these heavily demanded bits, you can 
get them with hand brace shanks, 
from 4“ to 144" by sixteenthe; with 
machine shanks, from 1%” to 3” 
by eighths. 


Jhe PROGRESSIVE MFG. CO 


TRORRARE TO Mee: CON N Eee es C UR 














Canary Three-Piece Porcelain 
SALT and PEPPER SETS 
That Attract Continuous Business 


The Hand Colored Notes are in Three 
Different Colors, RED, GREEN and BLUE. 


The set consists of a twig, and the removable 
canary salt and pepper shakers, all three made 


of Porcelain. 
Adorably Unique 








No. Weight: 
4367Z. 5 lbs. 
4 to the 
inches doz. 
wide. Packed: 
3! Vr doz. 
inches sets in 
high. box. 











$7.20 per doz. sets. In 6 doz. lots $6.60 
per doz. sets. 
WILL TAKE ORDERS FOR RED ONLY 


Be sure to send for our complete set Z of GIFT GOODS, we have 
them from $1.80 per doz. to $90.00 per doz., all big sellers. 











115-119Z 
South Market St. 
Chicago 6, Ill. 


LEO KAUL .«.. 
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CC 
ALL KINDS — FOR ALL PURPOSES! 


No matter what your require- 
ments may be . . . washers of 
any size or shape, any mate- 
rial or finish, in any quantity 
...we can supply or moke what 
you want. Over 22,000 sets 
of dies available for produc- 
ing standard and special sizes. 
Our facilities are at 
your service. 


WROUGHT WASHER MFG. CO. 


WORLD’S LARGEST PRODUCER OF WASHERS 
2218 3. BAY STREET © MILWAUKEE 7, WISCONSIN 
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[ -Clansitied Adwentining Ratea - | 





pa aay advertisements limited to 50 
address. because of 
HF ~~ 8 and the desire to take 
care of everybody. 

Set solid, maximum, 50 words....... $5.00 


Positions Wanted 


ear an set solid, maximum 


Allow Seven ena sence caiiiliidtmeniiinaans 


BOXED DISPLAY RATES 
One inch ...... ns ochenoon ec eeee ees SB.00 
REMITTANCE MUST ACCOMPANY ORDER 








SELLING POSITION WANTED. I have 
been compelled to liquidate my business and seek 
employment in a firm selling Hardware, House- 
wares, Electrical Appliances and Fluroescent 
Lighting Products. 1 am 27 years old, married 
and draft exempt. Further details shall be sent 
upon request. Address Box K-174, care of 
Harpware Ace, 100 East 42nd St., New York 
17, iN. Y. 

SAL ESMAN FOR HARDWARE—Located in 
and Available for Central New York Territory. 
Many years’ experience with Nationally Known 
Firm. Owns own car and knows this Area thor- 
oughly. Address Box K-168, care of Harpwarr 
AGg, 100 East 42nd St.. New York 17, N. Y. 

WAN TED — SAL ESMEN now Calling on 
Hardware and Paint Dealers in the Middle West 
to Handle a Profitable Sideline of Household 
Cleaners, Waxes, Polishes, and Insecticides. Our 
real proposition makes it easy for you to sell the 
Quality Line. Write fully. Burton Products, 
8441 8441 South Chicago Ave., Chicago 17, Illinois. 


~ MAN UFACTURERS’ AGENT, ESTAB- 
LISHED SEVEN YEARS, Selling to Hardware 
and Electrical Jobbers, Desires to Contact Estab- 
lished Factories Manufacturing Quality Merchan- 
dise who want Distribution in Northern Cali- 
fornia, Southern Oregon and Nevada. Will per- 
sonally visit Factory before accepting any line. 
Address Box K-132, care of yom Aaz, 
100 East 42nd St., New York 17, N. 


EXPERIENCED SALESMAN AVAILABLE 
FOR SOUTHEASTERN STATES—Weil ac- 
quainted With hardware 
organizations i 











ware Aoz, 100 East 42nd d St., New York 17, N.Y. 


EXPERIENCED BU TL. DERS’ HARDW ARE 
AND MILL SUPPLY MAN seeks Sales Posi- 
tion or Partnership with reputable established 
wholesaler or distributor. Fifteen years’ experi- 
ence as buyer with Large New York Jobber. 
Knowledge of Government Specification Proce- 
dure and Export Business. Will locate anywhere. 
Address Box K-173, care of Hanpware Age, 100 
East 42nd St.. New York 17. N. Y. 








HARDWARE STORE WANTED. HAVE 
$5,000 TO INVEST. Prefer Going Established 
Business in Good Middle West Town 5,000 to 
15,000 Population. Address Box K-169, care of 
aot Ace, 100 East 42nd St., New York 
17. N. Y. 

MANUFACTURERS’ REPRESENTATIVE 
REGULARLY COVERING NEW ENGLAND 
a — years on Hardware, Paint, Depart- 

and Chain Stores wants Additional [ine. 
Plan for Post-War. Address Box K-131, care 
¢ — eee Aoz, 100 East 42nd St., New York 
1 








MANUFACTURERS AGENT, * CHICAGO 
HEADQUARTERS Now Selling One High 
Grade and Thoroughly Established Line to ninety 
eight per cent of the hardware jobbers and recog- 
nized distributors in the ten Mid-West States, 
wants one more quality line for this trade. 
dress Box K-152, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 





CUBA: MANUFACTURERS’ REPRESEN- 


TATIVE WITH GOOD CONNECTIONS de- 
sires Exclusive Representations on a regular com- 
mission hasis. Interested in all hardware and 
allied lines, particularly builders’ and cabinet 
hardware, screws and bolts, hand tools, enamel- 
ware, wire products, etc.—Write via air mail 
to Enrique Pereda, Calle 23 No. 663, Vedado, 
Havana, Cuba. 








BUYER HARD LINES 
FARM STORES 


Background in National Chain Buying Helpful. 

Prefer Man 30-45 with Some Farm Supply Ex: 

perience. Excellent Opportunity in New Division 

of Well Established Company. Statement of avail- 

ability required. 

Write to A. W. Moise, Ralston Purina 
Company, St. Louis 2, Missouri 





WILL BUY A GOING HARDWARE BUSI- 
NESS in Town over 5,000 Population in Middle 
West with Annual Volume of $35,000 and up. 
Cash deal. Give complete details. Write Box 
K-150, care of Hanpware Ace, 100 East 42nd 


St.. New York 17, N. 
LINES WANTED FOR NEW ENGLAND 


AND NEW YORK STATE by 
Ware Dun and de apa ~ 
Warehouse . 

Plan for Post War now. } ay 
Co., 610 Newbury Street, Boston 15, Mass. 








COSTUME JEWELRY 


Make Easy, Extra Profits. Oioaiey our oe Selling 
Earrings, Pins, Compacts, na for Men, 
Women, Children toe Retail om st 00 up. Order our 
Special Introductory $50 Assortment. FREE Illus- 


trated Brochure {ii sent on request. 


JAY KEL JEWELRY CO. 
307 Fifth Ave. New York 16, N. Y. 








BAMBOO PLANT STAKES 


Complete Range of Sizes 
Ready for Prompt Delivery 
Write for Price List 


McHUTCHISON & CO. 
95 Chambers Street, New York 7, N. Y. 





FOR SALE—HARDWARE, PAINTS AND 
HOUSEFURNISHINGS STORE, Going Busi- 
ness, $10,000.00 Cash. [Established 25 years. 
Must sell due to ill health. Address Box K-172, 
care of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y. 


GOOD OPPORTUNITY FOR’ EXPERI- 
ENCED HARDWARE MAN. Good Salary to 
Start With and a Chance for Advancement. 
Statement of availability required. Address 
Charles Librett Hardware, 184 Huguenot St., 
New Rochelle, N. Y 








WANTED RETAIL HARDWARE STORE 
by a Reliable Party. An Old Established Busi- 
ness in a small town preferred. Information such 
as Inventory, Sales, Specialties desirable. State 
full price. Will consider buying building if 
owned. Building must be financed. Address 
Box -167, care of Harpware Ace, 100 East 
42nd St.. New York 17, N. Y. 


SALES REPRESENTATIVE WANTED 
COMMISSION oman covering Middle West 
calling on Hardware and Agricultural Implement, 
Shoe Finding and Luggage 
Leather Belting, Round Belting, Supplies, om 
as side line or full time representation. Sta 
ment of availability required. Address Box 
K-133, care of Harpwarz Ace, 100 East 42nd 
St., New York 17, N. Y. 








WANTED— HIGH GRADE MANUFAC- 
TURERS LINES—Selling direct to Dealer by 
Representative calling on trade 25 years on Hard- 
ware, General and Electrical Plumbing, Sport- 
ing Goods. . Furniture and Department Stores 
have several hundred dealers in Ohio, Michigan 
and Indiana. Headquarters Toledo, Qhio. Can 
furnish statement of availability. Address Box 
K-171, care of Harpware Ace, 100 East 42nd 
St.. New York 17, N. Y. 





SALES REPRESENTATIVE WANTED— 
TO SELL SHELLAC — The Ideal Side Line 
Item. We offer a Worthwhile Proposition to 
the Right Men. Attractive commissions—Good 
territory still open. Contacts in the field abso- 
lutely necessary. Manufacturers’ Representatives 
particularly welcome. Write giving references. 
Address Box K-166, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 








DIRECT FACTORY REPRESENTATIVES 


Selling Hardware Jobbers, Group Stores, Leading 
Hardware Dealers and Seed Stores on Eastern Sea- 
board can Serve One Additional Line of Merit. 
Territory—Washington, D. C., to Maine, including 
Metropolitan Cities and Principal Trading Centers. 
Our Experienced Sales Personnel and Establi 
Connections assure Good Volume. Highest Trade 
references. 

Write Box K-164, care of RAgow Ans AGE, 

100 East 42nd St., New York 17, N. Y. 















BUY knives, lighters, toys, games, hobb 

model goods, fountain pens, he 4 
leather goods, school supplies, other 
quick-selling goods, where America’s top 
hardware stores buy—from RIOLEM 

COMPANY. Large stocks, powerfully ad- 
vertised, bring good business to you. 
Write us today! 


RIOLEM COMPANY 
Riolem Building, New Rochelle, N. Y. 


South Africa R e Available 
We Invite Enquiries from American Sesteiubenens in- 
terested in Establishing Trade with South Africa. We 
have Resident Agents at Principal Centres and are 
Prepared to Act as Representatives on a Commission 
—— or as Distributors Purchasing for Our Own Ac- 

We also have Facilities for Repacking and 
Labelling Bulky or Liquid Products for Distribution in 
Small Containers so as to Save Freight and Customs 
Duties 

Write to J. PENN & CO. (Pty.) Ltd. 
P.O. Box (826, CAPETOWN, SOUTH AFRICA 


MANUFACTURER'S REPRESENTATIVE 


Progressive Organization with Established 
Clientele in the New York Market desires 
Additional Representation in following field 
—Plumbing, Hardware and Housefurnish- 
ings. Prefer items having Repeat Sales. 


Address Box K-142, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 











ATTENTION SALESMEN 

With Hardware Store Connections 
Responsible Paint Manufacturer has Openings in Con- 
necticut, Westchester County, Northern New Jersey, 
Southern New Jersey, Eastern Pennsylvania, Central 
ae me Eastern New York State, and Central 
New York State. Excellent Opportunities for Salesmen 
who have been calling on.paint and hardware stores. 
Paint experience not essential. Write full details: Age, 
- e stall, and earnings, marital oom. etec., to 
0. Box 117, Newark |, New J . 





Manufacturers—Distributors—Wholesalers 
ghd 
open rehase for CASH — ALL Items, 


MOUSE WARES _ PvAPPL IANCES — HARDWARES 
—MARINE and AUTOMOTIVE Le htm tt | and 

ACCESSORIES for —— and future delivery. 
Mail List of Items Available 


ELECTRICAL APPLIANCE & EQUIPMENT CO. 
P.O. Box 148 Wilmington, N. C. 


WAR CONTRACTS 


Government trained specialists will assist and ad- 
vise in preparing your claim for terminated contracts. 
Correct "inventory procedure. Obtain all legitimate 

costs. Act as your negotiator. Our charges may be 
—— in Post Termination expenses. Services 
ere. 


niaes Write to 
R. L. COLLUM ASSOCIATES 
Rm. 837, 11 W. 42nd St., New York City, N.Y. 








owed or Serer and Postwar 


Tere) 





Ags ve 


ANCO CORPORATION, P 
Pittsburgh, Pa. 


New York - Philadelphia - Detroit - Chicago - Cleveland - Louisville 
= eS We will carry the 
secounts or you can bill direct. 

Write fer farther information and references. 








MANUFACTURERS WANTING 
HIGH GRADE REPRESENTATION 
By a Concern Which Knows How to Get 
the Business Will Do Well to Write Us. 


ALAN P. CLINE AND ASSOCIATES 
25 Years in the Trade 
116 New Montgomery St., San Franeisce 5, Calif. 
Offices in Les Angeles, Pertiand, Seattle 











“ATTENTION MANUFACTURERS”’ 
GET CANADIAN REPRESENTATION AND TAKE 
FULL ADVANTAGE Led CANADA’S LARGE AND 
EVER GROWING MARKET. 

Well ee, Teliable Canadian Sales Organiza- 


whole of Canada, are interested in 
Lines a sole Repre- 
sentation basis. Immediate or Post War. house- 


Address Box No. K-148, care of te AGE 





100 East 42nd St., New York { 
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If you’re a city fel- MAYDOLE HAMMERS 


ler don’t k 
ips won silele Hit the. Nail! a 


— but if you’ve ever 
been to the “ole 


swimmin’ hole”’— 
FLUID CEMENT you know how a 
. leech sticks. 
REG. U. S. PATENT OFFICE 1932 


We believe Leech Cements, including a special Model 
Builder’s Cement, have more all around uses than any 


FINE TOOLS 













SINCE 1831 


Maydole Hammers have been the world’s standard and good carpen- 
ters’ choice for over 100 years. Made in a complete line of styles and 


other cement on the market. Attractively packed and sizes. Other Mayhew products include quality Screw Drivers, Nail 

1 i ; heats H “ Sets, Knurled and Octagon Punches, Col 8, Burring Reamers, 
carded in sales-compelling displays—carries good mar- “All Steel” Wood Chisels, Star Drills, Taps, Adjustable Dies, and 
gin for both retailer and jobber. You can add it to Screw Plates. Ask your Jobber Salesman or write for literature and 
your line at a profit. Drop us a postcard for prices. information to 


MAYHEW STEEL PRODUCTS, Inc. 
LEECH PRODUCTS CO. Box, 243-C Hutchinson.Ks. Ape ie can Doge 3 og 


* MARSHALLTOWN TROWELS * 


MARSHALLTOWN TROWEL COMPANY * MARSHALLTOWN, IOWA 
































HARDER Jvc; 


HOME LOCKER 


COMPARE HARDER- 
FREEZ and see why 
experts say it will out- 
sell any other unit of 
its kind! 12 cubic-foot 
capacity. Temperature 
control. 25% more insu- 
lation. OKAY Plate Coil. 
Modern design. Avail- 
able this year. 

















TYLER FIXTURE conPoRarion 
git +E Dept. H-8, Niles, Michigan. ; 
lw Rush data on HAKDEKE rer. 


wt wn 


















THE LEADERS FOR OVER 74 YEARS 
Red Devil Glass Cutters and other glaziers’, 
painters’ tools and machines are designed to the 
times—there's no substitute for quality. 

Send for Catalog 18 J 
RED DEVIL TOOLS. Irvington 11, N.J.,U.S.A. 
























a4 I'll Be Back When My 


Bigger Job Is Done 

“ene CHORE GIRL will be back again— 
<5 when copper is available for clean- 
a) ing use. In the meantime, don't 
forget her. Your customers won't. 


After the war, housewives 
will appreciate this famous 


CHORE GIRL ite “ome He 


METAL TEXTILE CORPORATION 

















Wana 














cae td: p00 900— 1%" Va 
SLAYMAKER LOCK COMPANY | ; Orange WN. J. 


SINCE 1888 e LANCASTER, PENNA. 








AUGUST 2, 1945 167 











METAL 
LETTERS 
and FIGURES 


for Patterns and 
all other purposes 


H W. Knight & Son Tate 


SENECA FAIL 


O 
grow 









7 Y. McDONALD MFG. CO. 
Dubuque, lowa 


Makers of Pumps, Plumbers 
Brass, Oil Handling Equipment 











Long Lived 


BROWN & SHARPE 





(yer 


SLIDE SILENTLY- SOFTLY: 












40c SET - 10c SET - 10c SET 


HAIR CLIPPERS” 


ui DOMES? SILENCE 
SMOOTHLY 
SAVE FURNITURE 
& FLOORS - CREATE QUIET 


Look for name 
"Domes of Silence’ 








Domes of Silence — Insulated Cushion Glides 


For Tile, Marble, Cement and Bathroom Floors. 
Noiseless. Sizes for metal beds, wood beds, large 
chairs and all furniture. 
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THIS FREE DISPLAY 


: 
: me. | sooo 
ts genuine HIDE GLUE |\Sa/] WO 0 REATIN 
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te meke reseles. 


wo Ww astt J THE FRANKLIN GLUE CO. 


COLUMsES 2. ONO 


SANDVIK 


PULPWOOD SAWS 
7 7 AND 
Sliding Door Track BUCK SAWS 


A ~~ prierity (FOR CUTTING FIREWOOD) 
item for ceatrec- 


ters engaged on e SAVE TIME 
lerge wer pref- e SAVE ENERGY 


ects. Send as the 


orders. We can e SAVE STEEL 


ship promptly. T 
: hrowgh your reguior suppliers 
Dependable Products Since 1888 or write Factory Sales Office: 


423 HAR OO URN TROLLEY TRACK CO. ||| SANDVIK SAW & TOOL CORPORATION 
| 47 WARREN STREET New York, N. Y. 


jilocr fieel saws 


THE SAW THEY ASK FOR MOST 


— 































































Mand Saws Cresscut Saws Cireular Saws 
Hacksaws Keyhole Saws All Other Types 





oll \ ROPE* «* 


for “Ye Hame GDroni 








The original! Favorite of thou 


Working full-tilt on war contracts, sands of farmers wherever corn is 
Columbian is nevertheless able to grown. Efficient, protective, and 
produce limited quantities of rope long-wearing. 


for civilian use, from the best pos- 
sible fibre authorized by the 
United States Government. In 
war, as in peacetime, it pays to 
use Columbian. 


A complete line... thumb hooka, 
palm hooks, wrist hooks, pegs,"and 
wrist bands. 





Order early from your wholesaler. The sup- 
ply may be limited by scarcity of leather. 


F. D. KEES MANUFACTURING CO. 


Makers of good husking goods since 1892 


COLUMBIAN ROPE CO. 
he fage City,” N.Y Box K-8 Beatrice, Nebraska 














Accepting Orders in Limited Quantities! 
fo r CAVE X Att purpose Lown and Garden STEEL RAKE 


































Ai) ‘ Ld 

A Best Seller in Leading Stores Tomorrow's Rake Today! 

The CAVEX Rake is the ONLY scientifically A boon te every Victory Gardener .. . always the Bost 

correct All-Purpose Lawn and Garden rake. Rake for Lawns, — Iabor—operates easily with ‘ear- 

Once used, it will always be preferred be- pet-sweeper’’ mot 
seeeesteee 7 cause of its many unique features. This Steel has been sll to Bayh to resume manu- 
CO,.-+. +++ 50 rake conte tome without injury to grass, je 2 pen gts pte te ng Oe agree 
we ae is especially adaptable for creeping bent rey struct on Absotutet 

om ont vee embedded stones, twigs, — a Riveted handle brace and selected hard- SELF-CLEAMING 

eeeeceeece 0 eaves on ebris without root destruction. * No tifting, Al kept on 
vieeeeeeee 154 The CAVEX Rake is absolutely Self-Clean- | [ht CAVEX Rake will sell itself oo demonstration, ground. ae 
mpese< 3085 11 ing. The short tong side of the rake is eens ts - gp < Only succesful rake for ereeping bent, 
hcgiesh. a unequalled for garden work in pulverizing Ask also an a A. ons 5-in. | Gardon Tool: * Fianged teeth on one side for garden use, 
gs 1 and | loc ening coil. ut Sra aoe ta and , Edger, Seraper and Weeder. Harrows and pulverizes ground finer. 
ceceeseces : s e,—makes reseeding sim- 
itcaenees 168 7 Usercalle wi > aR vewhqage ews A. & A. MANUFACTURING CO. Ch = E. i 
srteeteree on golf courses. Chicago 22, i. 
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ACOs 


Whatever the job to be 
done, there is a Vaco 
screw driver of gleaming 
Amberyl, shock- proof 
and break-proof, to fill 
the exact need. Mechan- 
ics prefer Vacos because 
they are I pana 2 
perfect.”” Home workers 
and craftsmen prefer 
Vacos because they do 
the job better, faster, 
easier. Write for catalog. 















Patterns are 
available for 
practically all 
plows, listers, 








middlebreakers in 
No. 1 soft center or 
No. 2 crucible steel 
of the highest quality 
obtainable. Send today 
for catalog and trade 
prices. 





325 'E. ONTARIO ST. + CHICAGO Ii, ILL. 
Cenedion Warehouse: S60 KING STREET, WEST - TORONTO 2, ONTARIO STAR MANUFACTURING COMPANY 


DIVISION OF ILLINOIS IRON & BOLT CO. 
CARPENTERSVILLE ILLINOIS, U.S.A EST. 1873) 











PROFITABLE HARDWARE STORE ITEMS 


CANVA LASTIC  waterproof- 
ing for awnings, binder can- 
vas tents, tarpaulins, canvas 
automobile tops, linoleum, 
venetian blinds. Dries in 2 
or 3 hours Not oily or 
greasy. 


CELLTITE Damproofing water- 
proofs, preserves stone, con- 
crete, stucco, tile, brick, 
plaster, wood, plastics, base- 
ments, silos, gymnasiums, 
cement walks, driveways, 





The Modern Way to 






























plastered walls. @ RING HOGS 
EASILY APPLIED— @ VACCINATE 
LONG LIFE @ CASTRATE 
RAIN SHED Waterproofs @ TREAT 
boots, shoes, canvas, leather, @ SHOE 
clothing. MAKES SHOES @ DOSE 


SHINE BETTER. MAKES 
SHOE SOLES LAST LONG- 
ER 

“ALL THREE EXCELLENT 
ITEMS''—LIQUID WAX 

SHEPS SADDLE SOAP a 
cleaner and preservative for 
boots, shoes, saddles, leather 
jackets, other fine leather. 
“A very convenient, prac- 
tical product.” 


SHEPS SHOE PASTE water- 
proofs heavy duty leather 
exposed to weather—work 
shoes, boots, saddles. Used 

by farmers, miners, factory 


@ MAKE BIRTH 
PULLING EASIER 






Retails $2 95 
at ONLY q 

NO HARDWARE DEALER'S STOCK IS COMPLETE WITHOUT THEM. 
| AUTOMATIC SARS — A HIGH QUALITY FARM TOOL 





| Insures positive control of your animal at all times, because the harder the 








s workers. animal pulls, the tighter Hold-tite grips and STAYS, until you release it 

CLOTHING "A SUPERIOR — your thumb. eaaate has a paralytic effect when ro o x a 
we PRODUCT" | or horses, mules, or hogs. It enables you to handle 

DISTRIBUTORS: "AND DEALERS INQUIRIES. INVITED 











Sold by jobbers everywhere. 
Inquire of salesmen. 


Mfg. by 


NEATSLENE COMPANY, Omaha 8, Nebraska | MMMbemAdidlisa’ <table baiiibebae 


Samples and Sales Campaign Outline Furnished 
| Developed and Patented By 





SIOUX CITY 12, IOWA 
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BU/LO YOUR 
POSTWAR BUS/NESS 


For Fasteners, You Can Depend on 
NATIONAL, the Most Complete Line Made 


When the war is over and goods are customer and a complaining one. 
plentiful again, competition will be “National” is the only manufac- 
as strong as ever. Customers who turer making all the products shown 
have had to accept whatever they above, the most popular staple 
could get will demand quality mer- threaded fasteners. These are only a 
chandise. The dzyers’ market will be few items in the complete “National” 
back, with a vengeance. line, which is noted for dependable, 
In such items as screws and other uniform quality. 
fasteners there can be a big difference 
in quality. Clean slots, well centered 
and of proper depth, good points, 
sharp and smooth cut threads— 
these, plus high-grade steel make 
the difference between a satisfied 


THE NATIONAL SCREW & MFG. CO., CLEVELAND 4, 0. 














SHAPLEIGH NATIONAL SERIES NUMBER 2441 
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